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Advertiser’ 


ADVERTISER’S WEEKLY 1 STRIKE HITS BIG AD CAMPAIGNS: 


AGRICULTURAL 
SURVEY 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


“52 weeks advertising...” 


(murmured Punch) 


** That's what we want 
but we can't afford it,”’ 
(complained the client) 
‘Our appropriation is 
only about £2,000.” 


“ That'll cover it,”’ (said Punch) 


“It goes nowhere these days,” 
(whined the client) 


“It goes in Punch,” 
(said Punch) 


“It gets you continuous readership, 
(said Punch) 


“Punch is being read every day,” 
(said Punch) 


“In stately homes and 


unstately homes,” (said Punch) 


“Everywhere. By everyone. 
By Jove, you get 
your moneysworth when 


you spend £2,100 on... 


12 half-pages in Punch ” (said Punch) 


L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’, 10, BOUVERIE STREET, E.C.4 CENTRAL 916! 
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ADVERTISER’S WEEKLY 


Pages doubled 


in 10 months 


Production Equipment Digest. 
Hulton’s first controlled circula- 
tion journal, which is designed 
for buyers and specifiers in in- 
dustry, has in ten months 
increased from 16 pages to 44 


In a letter to advertising 
agents and some advertisers, 
THIS WEEK 
Photograph of the Month—p. 28 


NEXT WEEK 


Advertising Gifts and Novelties 
feature 


Cc. R. E. Bowles, advertisement 
manager, reveals that the circu- 
lation figure for the April issue 
is 14,874. 

PED is sent free to managing 
directors, technical directgrs, 
production or works managers, 
plant superintendents, chief 
engineers, design and develop- 
ment chiefs, and company buyers 
— thereby ensuring, it is claimed, 
that it is read by the people 
whom the advertiser wants to 
reach. 

The latest issue carries adver- 
tisements for 166 products, in 
addition to 92 editorial items. 

During the last month, Mr. 
Bowles reveals, the size of the 
journal has had to be increased 
by 20 pages to accommodate the 
additional demand for advertis- 
ing space. 


New radio contracts 


New contracts for Irish artists 
taking part in sponsored pro- 
grammes from Radio Eireann are 
to be introduced by Irish Actors’ 
Equity in the near future. The 
contract terms, which have not 
been announced, are to be sub- 
mitted to the annual general meet- 
ing of Irish Equity next week-end. 


Walkers. 


(showcards) 


- MANCHESTER 


To The Editor .. 


Failings of 
the modern 
advertisement 


Si,—I am in no way con- 
nected with the advertising 
world, but I usually study the 
copy and layout of the modern 
advertisement, especially of con- 
sumer goods. 

I put them, generally, under 
one of the following headings : 

1. Whitest, whitest wash. Fail- 
ing: The superlative superlative 

. shall I add another to make 
real nonsense ? 

2. Female beauty, lips parted. 
Failing: Worn-out sex appeal 
stuff .. . it's almost a pleasure to 
see a girl not so exactly perfect. 

3. The copywriter’s coined 
language. Failing: The worst of 
all. His inability to find his shade 
of meaning in the 500,000 or so 
words of the English language. 

It seems to me that the agen- 
cies are now up against what I 
should call the “copy-design” 
barrier. They try all ways of 
getting round it, such as those 
above, but none, as far as | 
know, has yet had the courage to 
bang right through it—and the 
answer is really so obvious, to 
one who is not of the advertising 
world. 

EsME BIDLAKE 
Chilston Road, 
Tunbridge Wells. 


Do promoted 
slaff have 
lower wages? 


Sir,—In “Comment,” March 31, 
it is interesting to read that the 
IPA is reacting strongly to the 
fact that agencies are suffering 
acutely from the constant move- 
ment of personnel which leads to 
inflated salaries. 

What is an inflated salary? 
Surely the worth of a man is what 
he can command in the open 
market and there is no doubt 
that many firms are taking ad- 
vantage of the loyalty of their 
staff to keep them employed at 
low rates or, at least, rates below 
the current market value for 
their services. 

In the current issue of Busi- 
ness there is a very fine article 
on executives’ salaries. It is 
stated that “there are great 
differences in the salaries paid to 
executives doing the same work 
in similar sized companies. These 


differences are partly due to the 
fact that some executives have 
had to be hired from outside, in 
the market, while others have 
been promoted up the salary 
scale, inside the firm.” 

It goes on: “One advantage of 
training executives in sufficient 
numbers, so that they rarely have 
to be hired from outside, is that 
the annual increases in salary 
which will satisfy the ‘inside man’ 
are generally small enough to 
keep his salary below market 
rates.” 

It is obvious, therefore, that if 
advertising agencies or, for that 
matter, any other firms, wish to 
keep their qualified staffs they 
must be prepared to pay market 
rates and not try to get away 
with parsimonious increases for 
their inside staff. 

It appears that the problem is 
common to all industries and I 
would suggest that the article in 
Business should be a lesson to all 
in advertising who are trying to 
retain their staff on salaries 
which the outside firms consider 
below market values. 

JaMes HARRISON 
Marloes Road, 
Kensington, W.8. 


‘Unite in ad 
college plan’ 


Sir,—Lt.-Col. Alan Wilkinson, 
with the support of an important 
and influential body like the IPA, 
is in a position to make the idea 
of an Advertising and Marketing 
Technological College a reality. 
The cost should not be formid- 
able in a business like ours. The 
need should be paramount. 

Now that there is a joint AA- 
IPA intermediate examination, 
and since there are various de- 
mands for specialist training, 
there is abundant need for a pro- 
perly organised centre of adver- 
tising education which could 
also incorporate library, cinema, 
exhibition and meeting place 
facilities. 

Let us, therefore, give every 
support to Col. Wilkinson. 

However, the task and the sup- 
port required extends beyond 
one Organisation, and 1 would 
suggest that without the slightest 
delay the IPA should inaugurate 
an Advertising College Founda- 
tion Committee. This should be 
representative of the IPA, AA, 
ISBA, IAMA, SDMAA and 
other interested bodies such as 
many of the media trade asso- 
ciations. 

This committee could then get 
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its teeth into the problem, and 
discover how the idea of an Ad- 
vertising College can be pro- 
moted. Please, let us have this 
practical demonstration that the 
advertising business is as realistic 
about education as most other 
trades and professions. 


F. W. Jerxins, 


; Chairman, 
AA Diploma 
Students’ Circle. 


Four times as many 


advertisers 


The Express & Star, Wolver- 
hampton, carried advertising 
from four times as many traders 
in 1954 as in 1938, Malcolm 
Graham, chairman and managing 
director, estimates in his annual 
report for the year ended Decem- 
ber 31, 1954. Owing to news- 
print shortage, however, it was 
necessary to restrict size and fre- 
quency of advertisements. 

Daily average sale for the 
Express & Star was 2,408 higher 
than for the previous year. The 
accounts show that advertising 
revenue for the Midland News 
Association, Ltd., a subsidiary of 
Express and Star (Wolverhamp- 
ton), Ltd., was £457,201, com- 
pared with £358,725 for the 
previous year. 


BFMP Congress 


The London Master Printers’ 
Association have issued invita- 
tions to all members of the 
British Federation of Master 
Printers to attend the 55th 
Annual Congress to be held at 
Torquay from Saturday, May 21, 
to Wednesday, May 25. 

Congress headquarters will be 
at the Palace Hotel, near Anstey’s 
Cove, Torquay. Business sessions 
will be held at the Marine Spa. 
which will also be the venue for 
the annual general meeting on 
the Tuesday of the Congress. 
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WOMAN'S OWN gives lass? command of the country’s 


most productive field of consumer purchase — women who 


buy fer themselves, their homes or their families ! 


womans own 
2,247,716 


AUDITED NET SALE ype ons 1954) 


Stuart Mander, Advertisement Director, George Newnes Ltd., Tower Houce, Southampton Street, London, W.C.2. Temple Bar 4363 (40 lines) 
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Order of Malta in 1929, is one of 
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Malta and himself created 
if the Sovereign Military 
most celebrated portrait 


IMON EL Wes, son of a Knight « 
Knight of Honour and Devoti 


painters in this country. Educat t The Oratory, he studied 
at the Slade School and in Paris rst exhibited at the Royal 
Academy in 1927. In 1953 he became Vice-President of the 
Royal Society of Portrait Painter During the last war he 
served in the 10th Royal Hussars a recreation after painting 


portraits he paints landscapes! Here 
Wood studio 


he is in his St. John’s 


“My Daily Mail 1, sion ewes 


—" a paper is rather like meeting some- 
one on a ship—you want company and you 
choose that face rather than another. Then you 
hear something that you like, said in the way you 
like—you may not agree but you’ve made a friend. 

I was won from a sister paper, or more accurately 
a neighbour paper, to become an interested and con- 
stant reader of the Daily Mail by something I saw 
that I liked and which I continue to like. 


As an Englishman I enjoy being talked to ‘ as we 


speak in the street’, if I may borrow Chesterton’s 
phrase, and I want to learn about my country, my 
fellow islanders and the rest of the world that way. 
As an artist I delight in Trog and in wonder I learn 
from my sons that he js a glittering figure in one of the 
most distinguished dance bands of today. I lift my 
hat to a very gifted man and also to his fellow, Alex 
Raymond, who is an extremely able and entertaining 
draughtsman—but I’m very worried about Honey! 
And a big bow to Don Iddon. I know my 
America well and his column is a necessity.” 
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Hubert ( 


Jughton (left) after receiving the Layton Trophy from Howard 
Riddell for Crawford's Daks advertisement 


Strike hits national 
campaign plans 


A S the strike which stopped publication of London national 

and evening newspapers 13 days ago continued this 
week with little sign of abatement, big advertising campaigns 
were postponed. 


Advertising agents preferred Few cancellations have been 

i rnchine 2 > ) ‘ 

delay launchings rather thar reported by press media, al 

seek outlets in other media al- though the News Chronicle has 

ead »vercrowded of , . 

: 4 deferred advertisements in local 

hev re “<) n n y J y - 

re COURTING OF reCes newspapers announcing forth 
newspapers as soon as the , 

coming editorial features. Other 


dispute ends 

F. P. Bishop, general manager, 
nt Supply Co., con- 
that pages not used dur- 
ng the strike may be used in 
bigger papers in the remainder of 
he rat ng period which ends 
n May 29. If the pile-up be- 


Continued on page 7 


s too great, however, some 

papers may face production 
difficulties in making up lee-way 

Smaller agencies will soon 
fee! the pinch resulting from 

ack national placings But 
real hardship will not develop Sine ml 
until after Easter 

Radio Luxembourg has an- PARNALL us 
nounced special arrangements to e 


accept snap airtime bookings up 
to 3 p.m. on the day of broad- 
cast “to meet the strike situa- 


OSCARS FOR ADVERTISING 
Winners hear ‘best ads in 


the world’ tribute 
LAYTON AWARD PRESENTATIONS 


HE winning advertisements in the Layton Trophy and 
Annual Awards competition could not be beaten in any 
country in the world, said Norman Moore, president of the 
Advertising Association, at the Dorchester Hotel, London, on 
Monday, when the heads of winning agencies received their 
trophies and certificates. 


The Layton Trophy, “Oscar” eated the winning Daks adver 
for the outstanding black and tisement 

white advertisement of 1954, was Over 150 leading advertising 

presented by Howard Riddell rsonalities attended a luncheon 

managing director, C. & E. Lay- tw Lt.-Col. Alan Wilkinson, 

ton Ltd., to Hubert Oughton esid Institute of Pract 

chairman of Crawfords, who ners in Advertising, proposed 

toast of C. & E. Layton Ltd 

Col. Wilkinson said the Lay 

n Trophy would become the 

| NPA SPOKESMEN leary aned fot squneien ton 

ther advertising work just as the 

Mackintosh Medal was the 


award for individuals 


Remarking on the number of 
entries accepted for the compet) 
tion—-763-—he said that, includ 
ing visualisers, typographers, 
artists, designers, and copywriters, 
it least 5,000 individuals must 

direct and personal! 


hav had 


Although there is no great 


change through the years in the 
fundamentals of good design, 
Lord Burnham (left) of the “Daily 
- for true art is surely timeless, 
Telegraph and Lord Rothermere ies © great improvements in 
chairman of the “Daily Mail” and ; Aine CS SS 
Daily Sketch,” leave a meeting at de ind in craftsmanship,” said 


the Ministry of Labour at which Col. Wilkinson ‘If any of us 


they represented the NPA 


@ Continued on next page 
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® Continued from page 3 


OSCARS FOR 
ADVERTISING 


takes a look back to some of our 
own advertisements produced 20 
or even fewer years ago, we will 


sce how almost imperceptibly 
from year to year, and all the 
time our handiwork has im- 


proved.” 

He thanked Layton’s for their 
generosity in organising the con- 
test 

Mr. Riddell! said: “British press 
advertising is the best in the 
world. I am amazed at the pro 
gress that has been made 

What happened in the 
past two decades in the world of 
dvertising may correctly be 
revolutionary 


has 


described as 


Great advantage 


Mr. Riddell said the status of 
the British advertising agent dur- 


ing this time had been tremend 
ously enhanced. In consequence, 
the confidence of the public in 


press advertising has correspond- 
ingly increased 

It was not regard to 
professional! British 
idvertising had advanced in these 
ycars The copywriting, typo- 
graphy and illustrat of adver 
tisgments had reached a very high 
standard 


only in 


conduct that 


The fact that design, copy and 
layout were good, and that the 
whole idea was wel! conceived. 
would count f nothing, how 
é f the production techniques 
vere ul t 

It was said day by some 
peopl that the ruch-advertised 
inventions in tl field of elec 
tronic ind photo-typesetting 
would eventually solve the pro- 
blem of the acute shortage of 
skilled labour in th specialised 
branch of the industry It was 
his considered opinion that none 
of the innovations had, as yet, the 
capacity to improve on the stan- 
dard of engravings or plates 
required by advertisers to-day 

Press ads set pace 

Points from other speeches 


Hubert Oughton : 
lating event can 
improvement in 
production.” 

Norman Moore (thanking the 


“This stimu 
lead to an 
advertisement 


1 
ony 


judges for their work): “Anything 
like this is for the benefit of 
advertising as a whole. I hope 
there will be twice as many en 
tries next year.” 


Ernest Biggs (for the judges) 
‘Advertisers are greatly influenced 
by their own advertising And 
press advertising sets the pace for 
other media.” 

Thanks were expressed to 
members of the Layton organisa- 
tion who helped to organise the 


competition A. J. Smith (who 
conceived the idea) Peter 
Knight (hon. secretary); and 
Cecil Mever (designer) 


An exhibition of the entries 
was opened at 45, Park Lane, on 
Monday for three days It is 
hoped that it will go on tour 


Contracts signed 
this month? 


The Independent Television 
Authority contracts with pro- 
gramme contractors are now 
expected to be signed before 
the end of this month. 
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Britain is ‘tailor-made 
for commercial TV’ 


Britain is “absolutely tailored for commercial television—it is the 
television companies’ and advertisers’ dream,” Sir Robert Fraser. 
director-general of the Independent Television Authority, told the 
Incorporated Advertising Managers’ Association, last week. 


“This country is small, 


costs will be 


very 
involved 


Engineer C. F. Whitbread examines the monitoring screen in the experi- 
mental test station on the ITA site at Croydon, during the broadca t test 
signals 


H-type aerials 


pick up first 


TV signals from Croydon 


Last Friday morning the first 


television signals of a test card 
were sent out from the ITA 
transmitter on South Norwood 
Hill, Croydon, by Belling & Lee 


Ltd 


Within minutes telephone calls 


15 FCB clients 
to use first TV 


Briar MacCabe, managing 
director of Foote, Cone & Beld- 
ing, Ltd., is to introduce each of 
a series of ten private television 
presentations during this and 
next ymnth to the agency's 28 
I These are being 
organised by Russell Insley, 
director in charge of television 
at FCB 

FCB 


have 
cials 


been making TV 
commer for two years, and 
they state that they have now 
completed over 300 

Purpose of the new series, 
which will be held in the new 
IV theatre at FCB, is to give a 
closer look at the new medium 
and a clearer idea of its poten 
tialities, say FCB, not only to 
their 15 clients who intend to use 
commercial TV from the start, 
but also to those clients to whom 
it offers no immediate opportuni- 
tres 

In addition to Brian MacCabe, 
speakers will include FCB's 
research director, Olaf Ellefsen; 
Albert Pilgrim, media depart- 
ment manager; and Godfrey 
Howard, head of the TV and 
radio group 


were coming through fr engi- 
neers telling of the ipinediate 
success of the test. Lat the 
day more calls were c ng. to 
the transmitter site, an » the 
ITA in London, fron eople 
living at distances varying 
between eight and 40 m from 
Croydon 

Reception of the test i was 
excellent. The signal was picked 
up Dy viewers using H-type 
acrials 

The signal test card is now 
being transmitted each eXx- 
cluding week-ends and public 


holidays, from 10 to 12 a 
Yorkshire TV 
tests to begin 


Representatives of the Inde 
pendent Television Authority are 
considering the possibilities of a 
north of the Withins Hotel, 
above Ogden Moor, at Halrfax, 
for their West Riding transmitter 

About 20 sites in Yorkshire 
have been inspected and Major 


site 


General P. A. L. Wade, assistant 
chief engineer of the ITA, says 
that, subject to tests, this site 


appears to be the best 


Now that approval has been 
given by Halifax development 
committee, tests are to begin 
shortly and are likely to take 
several weeks The ITA is 
anxious that any Yorkshire TV 


station should cover South York- 
shire as well as Leeds, Bradford 
and the heavy woollen district. 


with 
in moving 


the result that relatively low 
programmes along the networks. 


and enormous areas can be 
reached from one trans- 
mitter. The population that will 


be reached from the Croydon 
transmitter is one-third as big 
again as the total population of 
Australia, and not very different 


from the total population of 
Canada.” 

A market large enough to 
support a local daily newspaper 
was probably large enough to 
support a local TV station, he 
said. By and large, the problem 


of constructing a schedule for 
the advertising agent would stil! 
remain, and would be not unlike 
constructing a schedule out of 


newspapers and magazines—-with 
the same criteria, which the 
space buyer would natura 
apply 


It was obvious that within a 
very short period there would 
have to develop in this country a 
very elaborate system of audi- 
ence measurement. 

The commercial TV system 
could not work without it. He 
took the somewhat irregular view 
that audience measurement was 
a proper field for private enter 
prise 

l would be 
a monopoly in 
ment than Dy 
he confessed 
Asked 


might 


more worried by 
audience measure 
private enterprise,” 
whether some adver 
hold back if the 
unable to get the nationa 
coverage they got in the nationa 
newspapers, Sir Robert said that 
the first three stations were 
nked sO it Was pertectiy pos 
sible tor any programme to be 
radiated from all three And 
they had made an arrangement 
that they would accept network 
bookings on each other's behal! 


' . 
4iSers 


were 


‘Ideal balance’ in 
TV contractors 


By having entertainment inter 
ests, the press, and the electronic 
firms represented among the in 
erests controlling the commer 
cial television contractors, the 
Independent Television 
Authority has secured a balance 


of the three groups of people 
whose experience was most 
needed, a member of the ITA 
claims. She is Miss M. E. Pop 
ham, until recently headmistress 
of Cheltenham Ladies’ College 

She says that the structure otf 
commercial television in this 
country was designed to ensure 
that there was competition, not 


merely between the ITA and the 
BBC. but also between the indi 
vidual contractors themselves 
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AA announce social programme 


for Brighton 


IMMEDIATE RESPONSE TO MAILING 
OF REGISTRATION FORMS 


ITALY in Kingston 


Bu. 


wi be tached to all 
f ttalian merchandise 
Benta 


CPV to basally 
Italian event 
at Bentalls 


s of Kingston are organ- 


ec i two weeks promo- 
Italian merchand se 
it their stor The event 


. piace imm edi ately after 


sentation of the promo- 
be based on an “Italy 
h f gondola symbol 
Italian colours of red 


{1 green, all contained 

Bentalls’ « trade mark 

will be printed on 

nery and packaging 

how cards, van bills, 

i! advance account 

1 is to be carried in 

1d white in the press 

“ be an Italian 

f shops through the 

isle of the ground floor 

‘ lisplays are being organ 
IS¢ other departments with 
demonstrations, wine tast 


talian knitwear 
displayed by mannequins 

restaurant 
have 

n conjun 

Govern 


( namber 


a ecipes 


Bentalls organised the 
cuion with the 
ment and the 
of Commerce in 


in, Prentis & Varley Ltd 
n esponsible for the 
The exhi 

CK irk symbols were 
i by the CPV product and 
the direct- 
and John 


Dlicity plan 


ills’ display department. 
the direction of H. Telfer, 
controller, was respon 


r the production of all the 
ric enlargements 
the displays have been 
Autotype Company Ltd 


Hazell Sun Ltd. 
At an extraordinary general 
ng f Hazell. Watson & 


Viney Ltd... is was duly resolved 


e name of the company be 
ged to Hazell Sun Ltd. The 
pr ng and binding business of 
Haz Watson & Viney Ltd. will 
ntinue to operat under thal 
i new subsidiar' company 
ng been formed to take over 
the name and carry on the bus 


Last week the Advertising Association sent out registration 


forms for this year’s conference, to be held at Brighton from 
Thursday, May 5, to Sunday, May 8. Over a hundred com- 
pleted forms were received by the AA by return of post. 


Details of t social events for 


the conference have been an- 
nounced 
The social programme for 


delegates ha 
the social s 


been organised by 


»-committee, nom) 
nated by the Women’s Advertis- 
ing Club of London Members 
of the co ttee are Miss 
Sybil Mawdesley (chairman), 
Miss Kay M. Murphy, Miss 
Anne Newton, Mrs P M 
Spencer-Ph Miss G G 
Thomas and Miss V. A. B 
Wright 

On Thursd May 5, the con 
ence golf programme will be 
yed off 4t 9.30 a.m. there 

~ i be a fou ill bogey com 
petition (bdettc to count), at 
the East B ton Golf Club 
Delegates car oose their own 
partners The winners will re- 
ceive the (¢ & Ff Layton 


7 rophies 


Clubs competition 


The morning round wil! 
include the ter-Advertising 
Clubs Competition for the 


Leicester Eve Vail Challenge 
Bowl, now he the Leicester 
Publicity Club. Clubs can nomi 


nate not me jan four pairs 
and not less t! two pairs. The 
winning non uted couple will 


receive replic 


The golf prizes have been pre 


sented by ¢ & | Layton Ltd 
James Harrison Haworth G 
Battersby of Battersby & Co. Lid 
(hat manufacturers) Norman 
Moore, president of the AA, and 


John | Verrinder, chairman of 
the conference committec 


If there are sufficient numbers 
of entries, there will be a ladies 
competition, with special prizes 

The morning round will be in 


the charge of Georee 
with 


Dunbar, 
Harold Fish 
vided in the 


in association 
Lunch will be 
pavilion 


At 2.30 p.m. there will be a 
between delegates 


friendly 
I chosen by 


and a team specially 
the Mavor Brighton. Special 


match 


team prizes have been presented 
by Messrs. Bewlay & Company 
Ltd.. and each member of the 
winning team will receive a 


leather cigarette 
of the delegates 
Norman Moore 

The afternoon round will] be 
n the charge of Harold Fish, in 
association with George Dunbar 
The golfing programme has been 
rganised and arranged hy the 
golf commuttes, 


case Captain 
team will be 


Andrew Milne, 


George Dunbar and Harold 
Fish 
On Thursday evening, at 8.30 


p.m., there will be a civic recep 
tion for all delegates in the Royal! 


Pavilion The Mayor and 
Mayoress of Brighton, Ald. and 
Mrs. Walter G. Dudeney, wi!! 
receive delegates on arrival and 
will be accompanied by Norman 
Moore and Mrs Moore 

The reception will be fron 
8.30 p.m. until 9 p.m., follows 


by dancing until 11.45 
the course of the evening the 
prizes awarded for the golf com 
etitions will be presented 

On Friday afternoon lady dele 
gates will be invited to a garden 
party and tea by Mr. and Mrs 
Gavin Astor at their country 
house at Wickenden Coache 
are being jointly provided by the 


p.m It 


directors of the Southern Put 
lishing Co. Ltd. and tt 
Brighton Herald Ltd., and wil 
leave the Metropole Hotel at 
2.30 p.m 

A midnight film performanc« 
will be given on Friday at the 


Odeon Theatre 


J. Arthur 


Brighton, by the 
Rank Organisation 


The film to be shown is “Above 
Us The Waves.” 

On Saturday afternoon there 
will be a tea party in the Winte 
Garden at the Metropole Hote! 
for lady delegates, arranged by 
World's Press News 

In the evening a buffet dance 
will be held at the Aquarium 
from 8.30 p.m. to 11.4§ p.m A 


cabaret will be presented by th: 
Daily Mirror and Sunday P 
torial Newspapers, Ltd 

The conference club in th 
Hotel Metropole will be open as 
usual during the conference 


Duke to visit 
Trade Fair 


The Duke of Edinburgh will 
be visiting the British Trade 
Fair and Exhibition in Copen- 
hagen from Thursday, Septem- 
ber 29, to Sunday, October 16. 
He will arrive on October 12. 
and will be at the Fair during 
its final three days. 

More than 500 British firms 
will be represented at the Fair, 
which is sponsored jointly by 
the British Import Union of 
Denmark and the FBI, and is 
being organised by the FBI's 
subsidiary, British Overseas 
Fairs Ltd. 
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designed an duced ! Les 
r er & Partners for the introdu 
1 f the first lume of The 
Vueen's “ s published . 
H er & Stoughton The spla 
f i the € A and an isira 
, f Micr rd camera will be 
‘ n W H. Smiths and 
c ‘é er fr ‘ 4 ‘ Ni rin 
“ es, the Mi s and the North 


Beecham link-up 
will aid sales, 
distribution 


Improved 
facturing and in selling 
ition is the main 
welding of four separate 

n the Beecham Group 


! organisation 


both in 
and 


reason 


efficiency 


Beecham 


t Lid 
| was stated by R ( raig 
\ managing director last 
a press conference at 
; where 600 members of 
id executive force had 
ed in a three-day con 


with lectures and demon 


npanies from which 

1 Foods ts constituted are 

le Ltd... H. W. Carter Ltd 

x | M ton Lid and R. ft 

' Lid... the products to be 

da Lucozade. Ribena 

kK Quosh cordials, Morton's 

f Is, Murraymints and 

M Regent assortment of 

| ther directors of the new 

re H ty Lavell 

nan: M. Vardy, sales direc 

t J. D. Smartt, manufacturing 

! t Gs. Hamilton, personnel 

j r. J. W. Sawtell, technical 

i ind BD. T. L. Rettie 

marketing director D. V. Can 

| marketing manager for 

beverages A marketing manager 

f tinned goods and confec 
tionery will be appointed 

Beecham Foods Ltd will 

occupy the build ng hitherto used 

by BOAC on the Great West 

Road 
It is expected that big adver 
tsing campaigns will be an 


before long. The agents 
yroducts are: G. S. Royds 
Masius & Fer 
(Morton's), S. W 


nounced 
for the j 
Ltd. (Lucozade) 
gusson Ltd 


Benson Ltd. (Murraymints) and 
Dorland Advertising Lid 
(Ribena) 

At the conclusion of the press 
conterence the press party were 
taken to see Lucozade’s Luxem 
bourg show, ‘Double Your 
Mone it His Maisesty's 
Theatre, Brighton 
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Stimulate demand to cut costs, 


Sales efficiency | Bloxham tells ISMA 


‘IT’S CHEAPER TO SELL MORE’ 


is key to 
recovery 


In his address last Friday night 
to the ISMA conference. the 
Rt. Hon. A. R. W. Low, Minis- 
ter of State, Board of Trade, 
said that sales efficiency is even 
more important to Britain's 
economic recovery than in- 
creased productivity 

The Conference supplement to 
Marketing, the ISMA journal, 
containing a report of Mr 
Low's speech, was flown by 
helicopter from London to 
Eastbourne for circulation to 


the delegates on Saturday 
morning 
Mr. Low said: “Every bit of in- 


formation that ccmes to me in 
my chair in the Board of Trade 
indicates indeed that sales 
efficiency is more important. 
“| hear stories of great success 
by some firms with excellent 
salesmen in breaking into new 
markets—-bicycles to USA o1 
in conquering staunch estab- 


lished competitors in old 
markets 
“| hear stories, too, of markets 


which might be broken into, of 
sales which might be increased 
if some of our firms sent out 
keen, skilful salesmen to find 
new customers and acted 
promptly and effectively to 
meet what they reported back 
from the field as the customers’ 


precise requirements. 

fe often hear the words 
‘buyer's market’ these days 
The whole world is a buyer's 


market. The buyer's market is 
the salesmen’s challenge In 
the last resort Britain's pros- 
perity depends on the sales- 
men's ability to meet that 
ch illenge “s 


ADVICE AT CONFERENCE 


VER two hundred delegates to the Incorporated Sales 
Managers’ Association annual conference at Eastbourne 
were told by Clifford Bloxham, founder of Clifford Bloxham 
and Partners, Ltd., that two fundamentals created public 
demand: quality of product, and advertising. 


During Monday afternoon's 
session on “Reducing Distribu- 
tive Costs,” he told the confer- 
ence that it was this public de- 
mand that enabled manufac- 
turers to spend proportionately 
less on _ distribution, through 
public deliveries and regular 
calls by salesmen 
why he 
distribution only was 
economic, and led to a 
higher price to the consumer, he 
said that local distribution meant 
local advertising, which was pro- 
portionately two to five times 
dearer than national advertising 

“That is, it takes £2 to £5 to 
reach 1,000 potential consumers 
with a given size of advertise- 
ment, compared with £1 required 
in national media,” he said 

“This represents a 
proportionate 
tribution costs 
of lack of 


Explaining 
that 
less 


thought 


local 


very 
overload in 


large 


dis- 


manufacturing 
economy and an excess in at least 
one distribution cost, the price 
to the consumer will be high 

The advice that “the more you 
sell, the cheaper the article be- 
comes” was repeated during the 
session by J. S. Ewing, a member 
of the directing staff of the 
Administrative Staff College 


He said “The manufac 
turer who concentrates his sales 
in the Midlands may be able to 


do so only by reducing his pro- 


This stand at the Factory Equipment Exhibition, of Wondersigns, a division 
of Acme Showcard and Sign Co. Ltd., which specialises in magnetic charts 
and records, showed how these new magnetic characters can be used for all 


types of notice or visual record. 


One exhibit was the black light (ultra- 


violet) unit. 


and thus, because 


duction and sending up his basic 
costs 
“On the other hand, maker 


who sells nationally and gets 
away from the old _ village- 
industry philosophy ought to be 
able to make up in duction 
savings more than ¢ igh to 
cover what he loses higher 
delivery charges.” 

The third speaker during the 
session was R. Tarrant, sales 
manager of McDougal's Ltd. He 
advocated a careful stu »f out- 
lets, saying that a cen f dis- 
tribution would show e best 
way to expand, throug ective 
selling. 

He added : “34 per t of the 
shops in this country 75 per 
cent of the trade. Dx ot this 
suggest that a carefu lection 
of profitable outlets ra‘»er than 
random selling is most 
economical way to pr« ss? A 
careful study of this pr em will 
benefit us all.” 

There were two se ys on 
Saturday, both devote: “Co- 
ordinating Sales and Production 
Policies.” In the m ng the 
position regarding dustrial 
goods was discussed, 1 in the 
afternoon consumer goods was 
the subject 

One of the speakers at the 
latter session was F. C. Hooper, 


managing director of Schweppes 
Ltd. He began by disagreeing 
with subject of the session, be- 
cause, he said, it implied that in 
industry there must always be an 
unavoidable and unresolved con- 
flict between sales and produc- 
tion. 

He admitted that 


suct a con- 
flict did exist, but would not 
agree that it was irreconcilable 


“It as the task of management 
to integrate sales and production, 


reconcile their, quite proper. 
diverse needs, and to make the 
policy decisions which set the 


wheels of production and sales in 
motion.” 

Other speakers at this session 
were H. L. King, sales manager 
of Christie-Tyler and Western 


Upholstery Ltd.—who said that 
sales departments tried to give 
customers too much choice—and 


Norman G. Lancaster, assistant 
managing director, Fillerys 
Toffees Ltd.. chairman, George 
Hugbes Ltd., and a director of 
Joseph Lucas (Industries) Ltd 

At the Monday morning 
session the subject was: “Deter- 
mining the Right Sales Cost.” 
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Club News 


Nottingham in 
the final 


The Publicity Club of Nottingham 
will be the North’s representatives 
in the final of the Advertising 
Association's annual public 
speaking contest. 

In the Northern round on Saturday 
they beat the Publicity Club of 
Leeds. Best individual speaker 
was A. J. Fry, of Nottingham 
who also won the best individual 
impromptu speaker title. 

In the final, Nottingham will meet 
the Midland representatives—th: 
winners of the Wolverhampton \ 
Leicester tie—and the winner of 
the Southern semi-final, between 
Berks and Bucks and Bristol. 


Newcastle 
Club officers 


elected 
Club officials for 1955 


were elected at the annual ger 
meeting of the Publicity C] 
Newcastle-upon-Tyne Th 
president: the Rt. Hon 
wood; vice-presidents the H 
D. G. Berry, the Rt. Hon. the I 
Mayor of Newcastle-upon-Tyr S 
Angus Watson, John Newc 
Lorne C. Robson and S. Lemon 
chairman: A. McLain; vice-chair 
man: T. C. Hall; secretary: M 
< Lever: treasurer J. Nesh 
council members: P. Beall, J. ¢ 
croft, A. Cormie, E. R. Fi 

R. W. Goodfellow, Miss E. E. ¢ 

T. Gray, F. M. McArdle, J. P 
son, W. Pickering, C. S. Reid, M 
C. Swan, and J. G. De L. Wattea 


Golf 
Fine NAGS week-end 
at Sandwich 


Excellent weather perfected th 
success and enjoyment of the News 


paper and Advertisers’ G 

ik vent at Royal St. Georg 
Sandwich, last week-end R 

Saturday morning (meda 
J. C. W. Daniels; runner-up, W. G 
Seabrook best first nine ( 
Glover ; best second nin R. B 
Foster; best scratch, N. € Royd 


Afternoon (foursomes bogey stab 
ford): Daniels and Glover; runn 
up, E. Glanvill Benn and Seabrook 
best first nine, R. H. Garey 
L W. Needham; best second nine 
G. Hutchings and J. Sime 

Sunday morning (fourson 
bogey): J. Rosswick and J. M 
after a tie; runmers-uy 
and Glover; best frst nine 
Seabrook best second 
nine, D. Ascoli and F. Gough 

Prizes were given by C. Glov 
R. H. Garey, A H. Mclsaac 
H. Richard Simmons, J. Tilbury 


Daniels 
Benn and 


Advertising 
Diary 


Tuesday, April 12. 
Secr-Sernvice DeveLorpmMeENT ASsSOCcIA- 


TION conference on self-service starts 
The College for the Distributive 
haring Cross Road, W 


» $ p.m. each day until 

. April 13. 

LUs OF THE COTSWOLDS 
“‘Any Questions” meeting Victory 


Rooms, Cheltenham 7.15 


m 
ADVERTISING CLUB or Oxrorp film 
show. 
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Sponsored cycle 
race to be 
9-day event 


To enable the British League 
of Racing Cyclists to hold the 
second Amateur Circuit of 
Britain cycle race, “ The Oats.” 
which began last year as an eight- 
day cycle stage race, Quaker 
Oats Ltd. are again to sponsor 
the event 

The Amateur Circuit of 
Britain for the Quaker Oats 
Trophy is likely to be the most 
important event of its kind in 
Europe this year 

Beginning on Friday, July 15, 
at Manchester, and finishing in 
London on Saturday, July 23, 
the race is being increased to a 
nine-day event covering some 
1,050 miles. Stage towns will be 
Scarborough, Whitley Bay, Mus- 
selburgh (Edinburgh), Glasgow, 
Carlisle Morecambe, Colwyn 
Bay and Wolverhampton. 

International competition will 
be provided by the 16 
each of five riders A team 
from Russia was invited, but 
could not participate because of 
i clash of events in Moscow 

Prizes to the total value of 
£500 will be awarded 

Prominent among the impres- 
sive race cavalcade will be a team 
yf six Ford rally cars, which will 
carry Officials and press 

Race publicity will include 
posters, banners, route signs, 
decorated vehicles, press adver 
ising and a souvenir programme. 
A travelling sampling canteen 
will probably be included 

It is estimated that this major 
sporting event will attract several 
million people. 

The race publicity is 
handled by Foote, 
Belding Ltd 


being 
Cone and 


® Continued from page 3 


teams, 


~ ae 


: ~ 
- 2 - 
a y . 
Above: Lord Woolton speaking 
the annual dinner of the IPA. O 
Lord Woolton’s left is Lt.-Col. A 
Wilkinson, and leaning forwar 
his right is Hubert Oughton. 1. 
Lord Woolton is greeted by Col 
Wilkinson and Mrs. Wilkins 


MINISTER AT IPA DINNER 
‘Tell the public you are 
professionals ” 


—Lord Woolton urges 


CON! IDENCE in the ability of advertising men to presen! 
sound commercials on the new TV without giving offen: 

was expressed by Lord Woolton when he spoke at the annu 

dinner of the Institute of Practitioners in Advertising on We 


nesday of last week. 


“I don't believe there will be 
any more danger in seeing what 
you put on the screen than what 
you have put in the newspapers 


h 


with so much success for $0 


Newspaper strike continues 


itionals will have to take similar 
steps 

The disappearance of news 
papers from London has led to 
public demand for periodi 
cals Some print orders have 
been stepped up, but most of the 
yg periodical houses report no 
ippreciadie increases, 

Newsweek, however, has 
printed 30,000 extra copies of its 
April 4 issue for circulation in the 
London area 

The first copy of a sheet called 
London Cry was on sale on 

Thousands queued to 
at sixpence a time. Pub 

Peter Baker, of King’s 
Road, Chelsea, it carried no ad 


heav 


Th ' 
shed t 
vertisements 

It was stated in the Commons 
that the Government did not in- 
tend to order the publication of 
an official newspaper 

Timetable of strike develop 
ments since last Thursday 

Friday Ten-hour talks, with 
unions and NPA meeting in 


presence of Ministry of Labour 
officials 

Saturda Failure of talks an- 
nounced. Court of inquiry set 
up by Su Walter Monckton 
(Members Sir John Forster, 
S. M. Caffyn, a past president of 
the British Motor Trade Associa 
tion, and W. J. P. Webber, a 
member of the general council of 
the TUC 

Monday Representatives of 
PKTF met NPA Sir Walter 
Monckton appealed to unions to 
send men back to work 

Tuesday Strike declared 
official by ETU and AEU execu 
tives; strike pay to be back-dated 
Natsopa decided to make fresh 
application to NPA for 12s. basic 
increase 

R. W. Briginshaw, Natsopa 
secretary, in a letter to PKTF said 
this “ may lead to complications 
with regard to resumption of 
work by our members following 
settlement of the dispute between 
AEU, ETU and NPA.” 


long,” he said 


Advertising men must ha 


found the volumes of Hansa 
reporting parliamentary debat 
on the new medium “depres 


documents.” 

Many distinguished people 
garded them as a somewhat d 
reputable body of people who, in 
the interests of clients, were pr 
pared to demoralise the nation 


‘Greater joy’ 

Comparatively few peop 
spoke of the value of advert 
ing aS a means of Stimulating 
production, with consequent 
duction in prices, of assisting, a 
home and abroad, in the expan 
$10n of British industrial 
economy, and of adding son 
thing to the readiness with which 
goods and services could be ex 
changed, and greater joy brought 
nto the community 

Lord Woolton urged the IPA 
o make it clearer to the public 
that they were a_ professional 
body, governed not only by skill 
but by a code of ethics 

He had been proposing the 
toast of the Institute In re 
sponse, the president, Lt.-Col 
Alan Wilkinson proposed the 
establishment at a possible cost 
of £250,000 of a College of Ad 
vertising. His speech was fully 
reported in our last issue 

See Mainly Personal—p. 3% 
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NEWS FROM FRANCE 
‘Ideal Home’ 
sets new 
figures 


from Our Paris 
Correspondent 


The 24th Salon des Arts 
Ménagers, the French equivalent 
of the Ideal Homes Exhibition, 
closed its doors last week after a 
highly successful three-week 
run. Over 1,400,000 visitors, the 
largest attendance in the Salon's 
came to look at 
a record number of re 
trigerators, washing machines, 
vacuum cleaners, coffee-grinders 
ind mixers, in that order 

Yet another record was estab- 
lished in sales of utensils and ap- 
pliances in the under 3,000- 
franc (3 gns.) price range 
nayonnaise beaters, tin-openers 
toasters, plastics 
draining-boards, and notably a 
new hand-operated machine for 
preparing vegetables 

Total sales during the Salon 
are estimated at around 7 
milliard francs (£7 million). Held 
annually at the Grand Palais, the 
Salon can only accommodate 
some 1,500 exhibitors, and this 
year, as for several years past, 
many would-be exhibitors had to 
be excluded owing to lack of 


space. 


23-year history 
ind buy 


Pyrex glassware 


* * * 
Launched last October, with an 
il circulation of $00,000, the 


French women's monthly illus- 
ited Marie-Claire printed 

50.000 copies in November, 
‘SU,000 in January and 820.000 

March Unsold copies are 


ited at not more than 15 per 

Circulation figures are 
rily to be audited by the OJD 
I} March issue of Marie 
ure carried 47 black and white 
ng pages and 21 colour 
out of a total of 178 pages 


Worried by competition from 
MVM arie-Claire and “Elle,” 
Marie-France” is planning major 

’ haping of editorial policy. No 
cement has yet been made 

is 10 what these chanees will be 
The manager Mine Sabine 
Rerrit ind the editor-in-chief, 
M. Lorentz have resigned with 

fect from March 31 
* ” * 

Papeteries de Montevrain. a 

leading French paper manu 
facturer, is offering customers 
1 [ree lile assurance policy, to the 


value of the amount of business 
the customer did with the firm in 
the preceding year, with the pos 
sibility of a re-evaluation every 
four months. The policy offered 
includes total disablement benefits 
as well as death benefits: and if 
death is caused by a road accident 
the amount payable may be 
doubled or even trebled 
Papeteries de Montevrain are 


financing this project out of their 
advertising budget 
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PAMA ] t chester, of which company his 
| grandfather was a director After 
eae e1ec a period during the war, when he 
. served in the Fleet Air Arm, he 

new officers returned to advertising. He came 
to Pritchard, Wood & Partners in 


At the 49th annual general mect- 1952, after a period as an account 
ing of the Press Advertisement executive with Walter Pearce, of D. Coney W. Buchan A. Preston. 
pr menage Association the following Bristol 

ers were electe q6/5 . ip — . | 
5 Peocbiont: — Ba. And “ine Blige Oslo to commence a tour of Scan the same capacity since 1925. Mr ! 
fast Telegraph); vice president * * * dinavia, where he will assess the Dreyfus will continue in his present 
Arthur Clay (Kent Messenger) Johan Ona. manager of Norsk marketing possibilities of a number appointment at Cambridge 
immediate past president: W. A. Arbeiderpresse and Arbeider of ous — "A eagrtn ad * * | 
Goodale (East Anglian Daily Times) pressens Samvirke, has been ap- cee eae ae on _ a T. R. Thumwood has been ap 
honorary treasurer: H. H. Gibbons pointed the new administrative }y™* OE WX ANE Cone offices pointed photographic equipment 
(Worcester Journal), honorary secre director of Arbeiderbladet now that roe oe ¢ Png ye = oa _ consultant to the Film Producers 
tary: Ernest J. Hayes (Northern Edmund Noren has left to form 8! Stockholm and Copenhagen = Guiig. He is a director of Merton 
W hig) IFAS, the new office for promoting * * * Park Studios and W. M. Larkins & 

Council of management: F. Norwegian dailies Hamish A. MaclLehose, vice- Co.. Ltd., both associate companies 
Bishop (London Counties News- * * * president of the British Federation of the Guild. and until recently was 
papers) ; L. Cade = (Surrey David Coney has joined McCon of Master Printers, operated on for responsible for the technical anima 
Advertiser); 3. Denholm (The nell & Co. (Advertising) Lid. as @ppendicitis at a Glasgow nursing tion department of the W. M 
Scotsman); G. Studd (Kemsicy manager of the company’s newly home recently, is reported to be Larkins studio. This latter respon 
Newspapers Ltd.) H. Tadgell opened office at 95 Pilgrim Street making good progress. He is chair sibility has been taken over by 
(Surrey Mirror); and E. Wills Newcastle-upon-Tyne. He leaves a ™an of Robert MacLehose & Co Charles Legge. 
(Darwen News) senior creative appointment with Ltd.. Glasgow, the Glasgow Un: * * * 

* * * Osborne-Peacock Co Ltd for versity Press John M. Fraser, press officer of 

After two years as space buyer whom he has recently handled the the Electrical Development Associa 
Patricia Dyke is leaving Paul radio programme “Your Mother's TV director ~ ol om = n bees oni ” swe 
Baratte & Associates Lid. to get Birthday sponsored by Osborne fic tr the fei Fle ar ae 
married. After her honeymoon sh Peacock's client, Cephos Ltd Phil Ruskin, TV director for Pp — Cot ese = —~ j hibition 
will go to Dublin where her fiancé * * + CBS in New York and Chicago h hb guy Fy er 
is a staff reporter on the Jrish Times At the conclusion of the two-day has been appointed director in which is being held this 7 « 
Mies Dyke hooves to continue her conclu of the two-da Brighton, Monday. June 27, to 


annual conference of the Scottish charge of TV activities for Dolan Friday July 1 


advertising career in Ireland council of the National Federation Davis Whitcombe & Stewart Ltd * * * 
She has been succeeded at Paul of Newsagents. held last week at and Patrick Dolan & Associates 
Barattc’s by Miss P. Graham. Kilmacolm, a plaque was unveiled Ltd. _The recent operation on Tom 
* « to the memory of the late David * * * Fenner, of the advertisement staff of 
The Hon. William Buchan, Lord MeLaren, who was Scottish secre Paul Bareau, deputy city editor Ideal Home, has been successtu 
Tweedsmuir’'s brother, has joined = ary of the federation for 35 years and economic correspondent of the ind he has now started a period of 
Ps Pr & Public Relations Lid., as a from 1918 to 195 News Chronicle and associate editor convalescence 
vi wor account executive He was * * * of The Banker, has been lecturing * * * 
ee > rm ty — ici man Ber . eer G. F. Lansdell, who since 1950 for oe — Council in Be y . ~ Mervyn Talbot, director in charge 
.f eal yseninn Soe — has been a print buyer with Mather on t theory and practice of fu of W. S. Crawford Ltd.'s Inter 
‘es B Qn hit - —_ R } o & Crowther Lid.. has joined C. J employment in Great Britain. His national Service, has been making 
D H lef } Dig aergge lhe Lytle (Advertising) Ltd.. where he tour ended last week. tour by air of the Scandinaviar 
; ge oe ¢° eee will be in charge of the printing * * * capitals on behalf of Japanese 
jumimer to work on a hook which is department. Mr. Lansdell was for W. G. Stead, a deputy overseer clients. | He was accompanied by 
pe atk a — y —e years in the advertising of the Evening Despatch composing Derek Morphett, of Crawfords 
. “y ‘ ‘a “. : eee of Glaxo Laboratories room, has been appointed produc- overseas department, and by Mrs. 
. : td.. and later with C. R. Casson tion manager of the Oxford Mai Talbot, elder daughter of the late 
slate Ang oe Sa soe Lt * * ce Sir William Crawtord 
ei ' ere ‘ ui ht ‘ 
Pressed Steel Company Lid. is Mrs. Granthams name Ward Lock & Co., Lid., have em, . ° rs 
Jean S. Bambrick, for the last six _ appointed C. W. Lewsey as their Grahame Blundell, London man 
years senior demonstrator for the art director ve nt —- P He was ager of — and aout 
South s cot tricit : = , recently wit the advertisement secretary of the PubDlicity ub o 
Board _ t Poe = . - ‘ ——— = nT ee department of Chemist & Druggist London, has been presented by his 
a ~ n appointment - Fran Sutton = ind started his advertising career wife with a daughter 


as advisory art director In the 


As William Ashworth has been course of working with lead with Farmers Weekly 


rki ading j 
ippointed under-secretary for inter- London agencies he has planned the * “ * Obituar 


national public relations for the advertising, he says, for at least 100 D. B. Newcomb, account execu : . ° 
Salvation Army after many years coumnediain He operated a suc- ve with L. Graham Browne Adver Col. R. R. McCormick 
as press and publicity officer, cessful advertising service before the tising Ltd. of Birmingham. has Re R. Mcc k 
Arthur Carr, who has held many war, and at one time operated jointly ‘ken over the duties of space buyer _— —_ ‘of the hi on 
important positions in different with his wife the Cornerstone Press to replace S. R. Brittain, who Iieft — and publisher of the Chic o> al 
a parts of the country, has succeeded More recently he has been asso- the organisation on April | ribune. bas died at his home n 
a him in the latter capacity ciated with Anglo-Scottish Pictures * * a Chicago. He was 74. 
* * 7 and is working with them on com- John G. Dreyf assistant Uni J J ne 
F. C. Pritchard, Wood & Partners mercial TV and film production versity printer me ambridge. has ‘Jer Cosgrave 
Ltd. have appointed Robin Tee His latest post was publicity mana- been appointed by the Monotype The death has taken place in 
7 executive im their overseas depart- ger to the Elizabeth Shaw Lid., Corporation as typographical ad Wexford of John J. Cosgrav 
; J ment. He has been with the agency chocolate firm viser He will work with Stanley director and managing editor of the 
= p as an assistant executive on the * * * Morison, who has been the Cor People Newspapers. Ltd., publishers 
domestic side of the company since H. Scott-Turner, managing dirce porations typographical adviser of the Wexford People, Wickiow 
+3y 1952. Mr. Tee started in advertising tor of Scou-Turner & Associates since 1922. and who has served the People. Enniscorthy Guardian and 
a with Osborne-Peacock Lid, in Man- Lid.. left London on Sunday for University Press at Cambridge in New Ross Standard 
' ian 
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ood health to 


your advertising 


38% of all men who diink beer read the 
Daily Mirror. Moreover, the Daily Mirror 
can claim amongst its readers 32°, of all men 
who drink spirits and 47°,, of all smokers. 
These figures extracted fom the independent 
1.1.P.A. Survey indicate a very healthy 


purchasing power amongst Daily Mirror 


readers and a very healthy state of affairs for 


all who take space in its advertising columns. 


The redistribution of purchasing power which . ~" 


has taken place in the last few years has 


widened the mass market so much that there 7 


are few products which are not covered by it 
and, with the biggest daily net sale on earth, le 
the Daily Mirror is the world’s greatest mass By. 


market medium. Space in the Daily Mirror 


is astonishingly economical, too. With over 
> . / 
biggest daily 1,180,000 more readers than any other national Pr’ * 

os = daily, it has by far the lowest square inch per 


a thousand space rate. Ve 
sale on earth § , 
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ADVERTISER'S WEEKLY 


Viscount Chandos, chairman of 
Associated Electrical Industries Ltd. 
(right), talks to Sir Francis Meynell, 
director of Mather & Crowther 
Lid., AEI's advertising agents, at 
the press conference on the eve of 
AEI's annual general meeting. 


AEDs 56-page 


review of 1954 


Associated Electrical Industries 
Ltd., whose chairman, Viscount 
Chandos, was, as Oliver Lyttelton 
MP, president of the Advertising 
Association, has had nearly 50,000 
copies of an illustrated review of 
its achievements during 1954 pre- 
pared for the information of 
stockholders 

Designed and produced by 
Mather & Crowther Ltd., this 
S6-page Review of the Year con- 
tains over 60 photographs, and 
numerous drawings and diagrams 
It is a development f the illus- 
trated publication showing the 
firm's products and equipment 
which AEI began to issue to 
stockholders in 93] 

The 
was 


annual meeting week 
con- 
ference the d before, al 
ch G. Walker, secretary, was 
esponsible for financia! and com- 
matters; Gavin Starey for 
photographic and technical; and 
j Dowdall, of Mather & 
Crowther, general informa 


on 


last 


preceded nD a press 


for 


Asked at the press conference 
whether AEI were contemplating 
using commercial TV advertising 
for their products, Lord Chandos 
replied: “Certainly we are con- 
templating it. But whether that 
contemplation will result in action 
is a matter which only the future 
can show ™ 


LAUNDRADS FIGURE 


A circulation of a million 
households a week has been now 
assured for the lLaundrads 
scheme This total has been 
guaranteed by some S00 laun- 
derers agreeing to use cardboard 
stiffeners carrying national adver- 
tising. It is expected that the 
circulation will go higher before 
the scheme starts in September 

A rate and data booklet is 


ADVERTISING 
TO FIGHT 
LITTER 


For the fifth successive year, 
local authorities are to use adver- 
tising in their efforts to overcome 
the litter problem during the 
spring and summer months 

The Central Office of Informa- 
tion will open this week-end the 
official “Keep Britain Tidy” cam- 
paign, which provides free pub- 
licity material to all those in- 
terested 

Last year 55,000 posters, 
100,000 circular symbols and 
750,000 envelope stickers were 
distributed to 840 local authori- 
ties, the London’ Transport 
Executive, British Railways and 
other The Central Office 
says that these quantities are 
likely to be considerably in- 
creased this year 


ers 


Appeal to children 

A short film “A Day in the 
Country” will be shown in many 
cinema in addition to anti- 
litter 4 particularly strong 
appeal will be made to children 
through talks in schools. 

In addition to the official cam- 
paign many local authorities are 
to hold their own special drives 
to reduce the spreading of litter 
The National Federation of 
Women’s Institutes is also con- 
ducting a campaign, and has had 
a message from the Queen 
Mother 

Amone 
conduct 


slides 


the local councils to 
campaigns will be Bir- 
mingham, who are re-introducing 
their “Mr. Tidy.” First step in 
the campaign is a letter to school- 
children from the Lord Mayor 

Starting this week and continu 
ing throughout the month an in- 
tensified appeal is to be made, 
using the press, posters, window 
bills and filmlets Agents are 
S. D. Toon and Heath Ltd 

“Litter is Slovenly” is the 1955 
slogan Thousands of shop 
keepers are being asked to display 
anti-litter posters. Waste bins 
have been repainted yellow and 
all will display a new “Mr Tidy” 
transfer in bright colours 


EXCEEDS MILLION 


being prepared by Evelyn Bowyer 
& Partners, who are acting as 
advertisement contractors to the 
Institution of British Launderers 


MTF Studio Productions 
Telephone number of MTF Studio 
Productions Ltd., of Nelson House 
2 oor Street, Birmingham 4, is 
Midland 4021. This was omitted 
from an advertisement last week 
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High turnover follows ‘vigorous ads’ 


Higher turnover has been 
achieved by providing improved 
products and services “together 
with the successful efforts of our 
live selling organisation, which 
we have continued to back with 
our vigorous national advertising 
campaign,” claims w. L. 
Mitchell, chairman of Hogg and 
Mitchell (Holdings) Ltd. of 
Manchester, manufacturers of 
“Old England” shirts, collars and 
pyjamas. 


To further the distribution of 
goods in the Greater London area, 
Hogg and Mitchell Ltd. are 
negotiating for the lease of 
ground-floor property in Regent 
Street. 

This will be fitted and fur- 
nished as a small modern show- 
room with a window at street 
level, in which “Old England” 
products will be continuously 
displayed. 


Sir Walter Monckton to speak at 


IPR annual 


Sir Walter Monckton, Minister 
of Labour, will give the opening 
address at this year’s week-end 
conference of the Institute of 
Public Relations, to be held at 
Bath from Friday, April 29, to 
Sunday, May 1. He will speak 
on “Public Relations Around the 
World.” 

For this year’s conference, the 
Institute's sixth, already more 
than 100 bookings have been 
received. 

Overseas delegates and visitors 
due to attend include representa- 
tives from USA, Canada, France, 
Belgium, Holland, Norway, Ger- 
many and Italy 

A show of TV films produced 
for commercial TV in Britain will 
be presented after the “Wel- 
come” dinner on Friday evening 
The programme, presented by 
TV Advertising Ltd., will demon- 
strate various film techniques. 
Chairman will be Geoffrey 
Young 

Lex Hornsby, president of the 
Institute, will take the chair for 
the opening address at the first 
Saturday morning session, when 


Editors of house 
journals meet 


Employee - magazine’ editors 
will hold their eighth week-end 
conference at the Bourne Hall 
Hotel, Bournemouth, Friday, 
April 22, to Monday, April 25. 
Typography, readership, and 
appeal to employees’ families 
are among the topics to be dis- 
cussed 


Easter services 


Easter Services at St. Bride's 
Church, Fleet Street, are: Good 
Friday, 11.00 a.m. special service 
(Preacher: Rev. C. M. Armitage), 
and Easter Day : 8.30 a.m., Holy 
Communion; 11.00 a.m. Short 
Matins, HC and sermon (Rev. 
C. M. Armitage) ; 6.00 p.m. Even- 
song, Easter music and carols. 


conference 


Sir Walter Monckton will speak 

Normah Collins, deputy chair 
man of Associated Broadcasting 
Co., Ltd., will be the speaker at 
the later morning session, when 
the chairman will be Maurice 
Buckmaster. “Commercial TV 
Calling” will be the title of his 
talk. 

The Mayor and Mayoress of 
Bath and Corporation officials 
will be the Institute's guests at 
lunch 


Economic advice 

The Saturday 
ference programme includes a 
talk, “Presenting the Balance 
Sheet,” by Sidney Wynne, public 
relations director for the J 
Arthur Rank Organisation Ltd 

The second Saturday afternoor 
session will be a sales demon 
stration, “Selecting, Training and 
Stimulating a Sales Force,” by 
the Lamson Paragon Co., Ltd 
consisting of a stage presentation 
by a professional cast 

A civic reception for members 
and delegates will be held in the 
evening in the banqueting suite 
of the Guildhall. 

Sunday morning opens with a 
9.30 a.m. session addressed by 
Roger Gregoire, director-general! 
of the European Productivity 
Agency, with T. Fife Clark 
director-general of the Central 
Office of Information, in the 
chair 

Rein Vogels. director of Public 
Relations for KLM Royal Dutch 
Airlines, will speak on “Some 
Aspects of Public Relations in 
the International Field” at the 
mid-morning session. Chairmar 
will be Odd Medboe of Norway 

Sam Black. chairman of the 
Council of the Institute, will take 
the chair at the “Any Questions’ 

Any Answers?” session before 
lunch, when public relations 
problems will be freely discussed 

The conference will end at tea 
time, after a conducted tour of 
places of historic interest in Bath 


afternoon con 


STANDS FIRST AND 
FOREMOST IN LONDON 
AND PROVINCES 


PRINCIPAL BRANCHES 


PROPRIETORS 


BORO 


ODHAMS PRESS LTD. 


112 HIGH HOLBORN W.C.1. 


MANCHESTER 


BIRMINGHAM 


LEEDS 


WATFORD 


FOR ENTERPRISE 


ORIGINALITY AND 
EFFICIENT SERVICE 


SOUTH COAST 
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A sample 
with calee backing 
is a winner ! 


I, YOUR PRODUCT is Suitable, the surest way 
to increase sales is by sampling. We can state 
quite categorically that the increase in sales 
obtained by this method far exceeds those 
arising from any other form of advertising. It is 
easy to understand why sampling is so successful. 
Advertising usually takes the form of trying to 
persuade people to try your product once and, 
if they like it, to continue buying it. Giving them 
a sample to try is a direct and simple way of 
doing this. 


We have many clients who sample their pro- 
ducts. In every case they report very substantial 
increases in sales. 


The formula for successful se opling is simple: 

1. The product must be good 

2. The size of the sample mu:! be adequate. 

3. The area in which sampiing occurs must 
possess a reasonable percentage of retail 
distribution. 

4. It is advisable that the advertiser's sales force 
make a sales drive on the area before sampling 
takes place. 

The distribution of samples can be carried out 

quite cheaply by our nationwide distribution 


‘service in any town of the country. Small 


samples are delivered through the letterbox; 
large samples can be handed over to house- 
holders personally. 


If you are interested in sampling, consult 


Circular Distributors Limited 


GLENISLAND, MAIDENHEAD BERKSHIRE. PHONE: MAIDENHEAD 1120 
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COMMENT 


ADVERTISING 
OSCARS 


When the heads of Britain's 
greatest advertising agencies 
attended a luncheon given by 
Cc. & E. Layton Ltd. for the 
award of the “Advertising 
Oscars” of 1954, they were 
helping to mark something 
more than the climax of the 
first year of an ambitious crea- 
tive competition. 

They were helping to lay the 
foundation of an event which 
will lead to the continuous 
advancement of advertising. 

The competition for the Layton 
Awards has led to an appraisal 
and comparison of most that is 
best in British press advertising. 
And the business as a whole 
has emerged with credit. 


Unbeatable 


In the words of Norman Moore, 
president of the Advertising 
Association, “the advertise- 
ments selected as the best could 
not be beaten in any country 
in the world.” 

Creative men may not all agree 
with the judges’ decisions. But 
few will feel unhappy that the 
major award has gone on the 
first occasion to a_ British 
agency. 

That in no way detracts from the 
magnificent work of those 
agencies described by Mr. 
Moore as “having branches in 
the United States.” The con- 
tribution of the American 
agencies to British advertising 
has been considerable and will 
be enduring. For they have 
brought to this country tech- 
niques and skill, rather than a 
type of appeal foreign to our 
traditional marketing methods. 


The master 


‘reative advertising, like genuine 
art, is international. And it is 
a credit to Layton’s that they 
have made this opportunity for 
Britain to shine so brightly. 
For too long there have been sug- 

gestions that we must look to 
America for sales methods and 
to the continent for design 
and reproduction. The Layton 
Awards contest has shown that 
we have masters of the art of 
advertising here, too. 

And what has been demonstrated 
by press advertisements can be 
equalled by the other media. 

There is quite a lot be proud of 
in British advertising to-day. 


~ 


Talking Points 
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Lord Woolton puzzles the agency men 
at annual dinner 


ORD WOOLTON set them 
talking at the annual 
dinner of the Institute of 
Practitioners in Advertising 
last week, 

He said: “J am rather sur- 
prised that you have not been 
more successful as an Institute. 
I don't think you have an awful 
lot to boast about.” 

He added that he would not 
develop this theme because he 
had tried to do it at Bourne- 
mouth about a year ago. 

What did he mean ? they were 
asking after dinner After all, 
had not the Institute just com- 
pleted its most vigorous and 
successful year, with a conter- 
ence, new articles of association, 
record membership and nationa! 
readership survey ” 

The Bournemouth reference, of 
course, was to the last conference 
of the Advertising Association. 

One uncharitable agent sug- 
gested that Lord Woolton 
thought he was speaking to the 
AA again 


TELEVISION TIFF 


UMOUR has it that the IPA 
is not very pleased with the 
Manchester Guardian. 

In the midst of a _ recent 
Guardian story on television there 
appeared the statement that “the 
conclusion of the ‘experts’ in 
London at the present time is that 
the advertising agencies will do 
well out of commercial television 
from the day it goes on the air, 
because their revenues are 
assured.” 

The agents say: “We wish it 
were so, but it is going to be some 
time before we get back what 
we have put into preparations for 
the new medium.” 

Incidentally, the Guardian story 
was headlined “Estimating 
Revenue From Sponsored TV.” 
Other papers are frequently guilty 
of the same inaccuracy. 

How strange it is that some 
journalists cannot grasp the 
difference between sponsored and 
commercial television. 


ELECTRIC SHOCK 


AVE you noticed what has 
happened to the family in 
English Electricity advertising ? 
There's been an addition 
It used to be Mum, Dad and 
daughter. Now a little boy has 


appeared on the scene clutching 
Mum's hand 

Patricia Hardie, of the English 
Electricity press relations depart- 
ment, invites comment on the 
“happy event.” 

This column's comment ; Isn't 
electricity wonderful in the home. 
Sonny looks about four on his 
first appearance. And he's obvi 
ously out for “better living.” 


THE SOCIAL SIDE 


HE registration forms sent 

out by the Advertising Asso- 
ciation to people planning to go 
to the Brighton Conference next 
month quotes fees “for each 
registered delegate” and “for 
wives and friends in a non-busi- 
ness capacity.” 

Philip Kidson, advertising man- 
ager, A. V. Roe & Co., Ltd.. 
Middleton, Manchester, poses the 
64-dollar question: “How many 
wives are allowed per delegate by 
the AA ?” 


HAWK-EYES 


O people read advertise- 
ments? So far as the 
WEEKLY is concerned. they seem 
to go through them with fine 
tooth-comb. 
Make a small mistake and you 
quickly find the truth of that! 
The Manchester Evening News 
advertisement recently telling the 


TO-MORKOW’S 


@ Plan for a National Overall 
Week is to be considered by 
the Overall Manufacturers 
Association. If the scheme 
goes through, trade press ad- 
vertising will be the spearhead. 


@Parker Pen and the J. 
Walter Thompson organisation 
in USA are to part company 
after a 12-year relationship. 
New agents, yet to be named, 
will take over in the summer. 


® Citrus fruits from the United 
States will be coming on to the 
market in much greater quan- 
tity. Plans are in hand for 
vigorous advertising. 


@ Energetic steps will be taken 
by some agencies soon to per- 
suade big spenders on research 
to authorise extensive ‘motiva- 
tion’ research—finding out why 
people do things instead of 
merely what they do. 


story of publisher Alfred Pember- 
ton’s search for a pair of antlers 
and how a two-line advertisement 
brought him 28 pairs was a case 
in point. , 

Norman Davies, the paper's 
promotion man, says they had a 
lot of queries. People suggested 
the story was a phoney .. . “just 
a copywriter’s dream.” 

Not so, says Norman. Like the 
rest of the series, it was quite 
true . . . “as documented as you 
like.” 

BUT—the Doubting Thomases 
were right on one point: The 
name of Mr. Pemberton’s home 
was mis-spelt. It should have 
been Mobberley, not Mobberly 


300 TWINS 


OLIDAY resorts once in a 
while hit on strange schemes 
to publicise their attractions 

Now they are all outdone 
by the small Dutch town of 
Oirschot, which is to stage an 
international congress of twins 
over the age of 15. 

On May 21 and 22, 300 twins 
from all over Europe will swell 
the town’s home-grown 62 pairs. 
Some will go from Britain. 

And Toni are reported to be 
very interested. 


STRIKE-NOTE 


F the strike goes on, will some- 
one produce an emergency 
sheet that catches on? 


TOPICS 


® Commercial! television is being 
considered as a medium for 
vigorous transport - holiday 
resort tie-up promotion. 


@ Forecast in commercial tele- 
vision circles is that big pub- 
lishers with interests in the 
new medium will publish pro- 
gramme journals. 


@A strong justification of ad- 
vertising will be published in 
booklet form during the sum- 
mer. It is being prepared by 
a group of young agency men 
in co-operation with editorial 
men on consumer magazines. 


® Bournemouth has been named 
as the likely venue for next 
year’s annual conference of the 
Incorporated Sales Managers’ 
Association. 


ROUND TABLE 


Advertising and 
selling problems 
in Switzerland ? 


Publicitas is the leading and largest adver- 
tising organisation with 50 branch offices. 
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Clinch a sale 


POSTERS comPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION TD * LONDON POSTER ADVERTISING ASSOCIATION 
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Typography in Advertising 


An appreciation of the 
ads that catch the eye 


OR the special purpose of 
this article | thought I 
would go through a pile of 
magazines and technical jour- 
nals and pick out those adver- 
tisements which caught my 
attention without any effort on 
my part. I went through at 
least 24 periodicals and I regret 
to say that only six advertise- 
ments really hit me in the eye 
Of course, one must admit that 
this selection was purely fortui- 


tous, and that, had another lot 
of magazines been opened, the re 
sult might have been different 


But the following examples will 
do very well to point a lesson 
For, on looking through the 
select six for a common denomi- 
nator, what was concluded? 

That their eyecatching 
quality lay in the fact that their 
designers had used white space 
intelligently. 

After all, even full-page adver- 
tisements have to fight to be seen 


with other announcements or 
with editorial matter, so there is 


no need to cramp up every tiny 
detail of copy into the allocated 
space. Examine the advertise- 
ments mentioned here, and you 
will see what is meant. 

Take the Lightning (a sub- 
sidiary of ICI) zip fastener adver- 
tisement. Nearly half the page is 
taken up with white space—but it 
focuses the eye at once onto 
the outstretched legs. Then the 


neat use of Garamond, with the 
hand-drawn name, and _ then 
Garamond italic looks good and 
black so set against the white. 
The smal! explanation, with the 
diagram of the zip, follows very 
well, because one should, by this 
time, be so interested that one 
see what it is all about. 
there is the finish with the 
nameplate and Garamond italic 


again. But look carefully at this 
advertisement once more. Despite 
the neat typography, it is the 


chunk of white space which first 
stimulates attention. 


Che 
Essex Chronicle 


36,664%| LARGEST 


A.B.C. 


SALE OF ANY 


COUNTY 


NEWSPAPER 


By ROGER DARCY 


Another advertisement with 
plenty of air is the General 
Electric Company’s announce- 
ment for contemporary light 
fittings. Clever borders and the 
well-drawn, very black, fittings 
themselves draw the eye right 


into the centre. The copy in Gill 
is short and sweet and then there 
are a couple of lines below in 
Times Roman italic and ultra 
Bodoni to finish off a very con- 
temporary looking piece of work 
for contemporary appliances. The 
only out-of-date point is the GEC 
nameplate, but I suppose nothing 
could be done about that 


Compelling white-space 


Again, it is a nice piece of typo- 
graphy—but do not overlook the 
compelling element of the white 
space around the illustration. 

Somebody else likes Garamond 
It certainly is a good black face, 
and its use in the Nylon sock 
advertisement is just right. The 
smaller setting is in various sizes 
and weights of Times, but it is the 


| Garamond which catches the eye 


ESSEX 


@ London Office : 80 FLEET ST., E.C.4 Tel. CENTRAL 7500. 
@ 98 HIGH ST., CHELMSFORD Tel. CHELMSFORD 4631/2 


and to set the word “Nylon” 
biggest was a brilliant idea—as 
was the clever balancing of the 
word between the two sock illus- 
trations. 

The movement of the eye is like 
this: it goes to the word “Nylon” 
first, then up the foot of the lower 
sock on to the top sock, over to 
the copy, down through the big 
slogan into the copy and box 
below 

All very good—but, again, do 
not forget that white space 


: 


Aah 


Left 


An advertisement with plenty of air. 
Darcy thinks, draw the eve right into the centre 
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It was a brilliant idea, in Roger 
Darcy's opinion to set the word 
“Nylon” in larger type 


between the slogan and the 

socks. That catches the eye, 

too. 

Apart from a small line at the 
foot there is no type in the 
Penguin biscuit advertisement 
(Macdonalds of Glasgow), but 
because the designers left plenty 
of white space al! round the 
penguin, and in the middle of 
his tummy, this announcement 
stood out from a page of others 
which were cluttered up. The 

@ Continued on page |6 
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The clever borders, Roger 
Right: It was the 


chunk of white space which first stimulated his attention 
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Standbrook House, 2-5 Old Bond Street, London, W.1 


Jacob Grimm 


Wilhelm Grimm 


ADVERTISER'S WEEKLY 


(1785-1863) 


(1786-1859) 


FAMOUS STORY-TELLERS (3) 


Every child knows the world of witches 
and fairies, dwarfs and giants, beggars and 
princes created by the brothers Grimm, 
who take their place among the famous 
story-tellers of all time. A world of 
Make-Believe ? Maybe — at first sight. 
But every one of their stories points a 
moral that is as true today as it was almost 
two centuries ago. 


What are the stories of our age? They 
include the progress, the achievements, the 
human interest that can be found in every 
sphere of our commercial and industrial life. 
Editors of publications all over the 
country, nay, the world, are eagerly look- 


ing for them. They get them through the 
medium of Your Story; at home, within 
24 hours; overseas, in the time it takes 
an aeroplane to fly them to their destina- 
tion. 


* . . 


Your Story, the Link between Press and 
Industry, provides Editors in Britain and 
the world over with features that appeal 
to every type of reader 


* * . 


Be sure that YOUR story has the widest 
possible readership—tell it through Your 
Story, Home and Overseas editions 


PUBLISHED BY PERRY PRESS PRODUCTIONS LTD 


Telephone: GROsvenor 8346 (4 lines) 
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creative 
sales 
promotion 


The Astral Arts Group offers a complete 
service for the design and production of 
Publications, Brochures, Direct Mail, 

Point-of Sale, Dealer Displays and Exhibitions. 


Planning and creative development 

Layouts, design, typography and copy writing 
Finished artwork (Over fifty leading artists) 
Block service and printing by any process 
Photography (Monochrome and colour) 

Day and night copy neg. and photostat service 
Silkscreen printing 

Perspex and metalwork 

Plaster models 

Display and Exhidition construction 


sira] 
ris Group 
imited 


Telephone : Grosvenor 8711 - (ten lines) 


ASSOCIATE COMPANIES MERCURY DISPLAYS LTO 
APS (PLASTER MODELS) ANV.L PRESS LTO 
ATLAS PHOTOGRAPHY LTD (NIGHT EXT GRO §7))) 
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TYPOGRAPHY IN ADVERTISING—continued 


Renguin 


The lively lettering and the white 
space help to make this stand 
out. 


lettering is lively, although the 
last “n” in “Penguin” might be 
cleaned up a little. 

Nemolly I do not like too 
many typefaces in an advertise- 
ment, but it is worth making an 
exception of the Whitbread an- 
nouncement, shown here. There 
are reasons for the differing type- 
faces and, in addition, al! of them 
are attractive. Combined with 
white space around the different 
sections, as well as a well-drawn 
and boldly black illustration, the 
panel makes an easy-to-look-at 
piece of work Allegro, the 
slightly sloping fat face, makes 
its impact at once. This type is a 
display favourite of mine. It was 
designed in the ‘30s by Hans 
Bohn for the well-known firm of 
typefounders, Ludwig and 
Mayer, and the surprise is that it 
is not used more here. 

Very cunningly drawn 

My final selection was a very 
“black” page in an intellectual 
magazine, which struck me at 
once It was for the Shell 
Petroleum Company The 
illustration was perhaps the most 
striking thing about it, being 
very cunningly drawn in black 
and white, the juxtaposition of 
the black and white giving maxi- 
mum emphasis. I do not like the 
grotesque types used for the 
heading or for the foot, but 
in the circumstances their 
peculiar blackness probably 
helps. The text is in Times, and 
is not too intrusive, the illustra- 
tion and the heading—“Oil means 
people”—being the thing, and 
then the illustration to show 
what sort of people. If you are 


they're 
getting 
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the best of the light ales 


There are sound reasons, in 
Roger Darcy's opinion, for the 
differing typefaces. 


“The peculiar blackness of the 
grotesque types probably aids 
this piece of work.” 


sufficiently interested in that 
conception you will then go on 
to read the well-written copy. 
This would seem to be a very 
small catch from my fishing in 
the magazines. But there the 
melancholy fact is. 
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~ A Kings Ransom for the KIDNAPPER 


There’s a price on their heads. It runs into millions. It will be paid in more 
than half a hundred currencies. The two small boys who play the leading 
roles in THE KIDNAPPERS are capturing the hearts of cinemagoers everywhere. 


*‘BOX-OFFICE GEM’ 

TALE of a Nova Scotia settlement during 

the early days of the century, THE KID 
NAPPERS has an immediate appeal for the 
Canadian market. That means important 
dollar earnings. And it is being given a good 
showing in Canada helped by the Odeon 
circuit there — built up by the Rank Organi- 
sation to more than 100 theatres within 
seven years. 


In Toronto THE KIDNAPPERS ran for 1°‘ 
weeks, in Ottawa, for 17. In Vancouver 
province it created an all-time record— 159 
days against the normal playing time of 42 
days. 


Reports from Canada say that the film 
was ‘the box-office gem of 1954 and is con- 
tinuing to be the same thing in 1955’. 


PAID IN DOLLARS 


N THE United States THE KIDNAPPERS appeared on ‘ ten best 
films of 1954’ lists in New York’s Times, Herald Tribune, World 
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ARTHUR RANK ORGANISATION 


clear from the fact that last year 50 


Telegram 1 Sun, as well as in Time maga- 
zine. An 1's National Board of Review of 
Motion | placed it fourth in its list of 


the ten best foreign films. 


Yet this enchanting and highly successful 
film was created by a small cast of actors, an 
unassum) tory, and the simplest of 
settings 


THE CHOICE IS THEIRS 
HE pattern which the Rank Group has 
laid down for film exhibition in Canada is 
repeated throughout the Commonwealth: but 
nowhere are there hard and fast rules as to the 


films sho The final choice is always with 


the count? ncerned, 


That the British can make good films is 
proved by past and present successes in all parts 
of the world. But the making of films is only 
one aspect of a vast industry. Success in dis- 
tributing and exhibiting them world-wide is 
of the Rank Organisation's 


film earnings came from abroad 
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Review of Advertising 


Wanted—treal evidence 


ack 


about the 


By COPYTASTER 


getting down to 

serious business I must 
refer briefly to R. Beckles 
Willson’s article a month or so 
ago—"The case for putting the 
pack in the picture” (ADVER- 
rISER'’S WEEKLY, February 24, 
page 473). 


BEFORE 


He referred to my remark that 
“| had yet to see any evidence 
whatever that the inclusion of a 
packet in an advertisement had 
any effect upon the sales,” and 
said that it did not stand up very 
well to critical examination. That 
is fair enough, and I was all agog 
to hear the evidence. But 
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Copytaster has tried to imagine 

what the client's reaction was 

when presented with this piece 
of work. 


evidence was the one thing that 


he conspicuously failed to pro- 
vide 
There was plenty of argument, 
of course, but was argument 
based not on fact but on opinion 
Finally, he said that his adver- 


tising agency had for several years 
been placing a campaign for Dry 
Fly Sherry consisting of small 
spaces containing large pictures of 
bottles and little else 

The had risen quite satis- 
factorily, thank you 


Without the bottle 


This is evidence of only one 
thing: that it pays to advertise. 
For al! we know, the words “Dry 
Fly She * alone without a 
bottle would have been even 
more effective White Horse 
Whisk ; been advertised very 
consisten! without a picture of 
the bott ind so have Sande 
man’s x and sherry, yet | 
gather tt their sales, too, are 
very satisfactory. Horlicks also 


seem to struggle along fairly well 
without pictures of the pack, but 
again I say that this is evidence 


of only one thing: that advertis- 
ing helps to sell goods. 

What need in this business 

is a great deal more scepticism, 

a great reiuctance to go on 

doing something merely 

heca: ther people have done 

it, and, above all, a healthy 


refusai {o 
evidence a 


accept as hard 

mere statement of 
opinion, no matter whence it 
comes or how persuasively it is 
presented, 

Before we leave this point | 
would like to remind you that | 
have never said it is wrong to go 
on illustrating the pack year after 
year. But I think it is a waste 
of space and money ; I know that 
it often leads to low readership 
of advertisements; and 1 still 
wish to goodness I had some 
evidence of the effect on sales 


. * * 
Now Ler us all give three 
hearty cheers for a _ detergent 


advertisement that does not shout 
atthe top of its voice and does 
not boast so blatantly that even 
the dumbest of housewives holds 


Copytaster is of 
the opinion that we 
can be fairly sure 
that this advertise- 
ment has had a 
high readership. 


her head in pity and embarrass- 
ment and reaches not for a pinch 
but a whole cellarful of salt 


It must have taken great cour- 
age, in the circumstances, to 
publish an advertisement that 
relied almost entirely on 
thorough readership of the main 
copy to get any effect at a! 

For the task of getting readers 
to start on at least the first lines 
of this copy, Surf's sympathetic 
headline and appealing jpicture 
could hardly be bettered. Not 
many women would be likely to 
pass on without at least a glance 
to see whether they agreed with 
the headline’s rhetorical questian, 
and that is, after all, the object 
of the exercise. But it was very 
brave all the same. 


The client’s reaction 


Cannot you imagine the recep- 
tion the advertisement might so 


easily have had when it was pre- 
sented to the client 
“The headline doesn't do 
anything for the _ product.” 
“We don't even show the nice 


clean nightie” “What about 
the people who never look 
beyond the headline?” 

With all these and many 


similar objections I have a great 
deal of sympathy. The advertise- 
ment is something of a gamble 
on the curiosity of womenkind, 


and if I had a client with a 
limited appropriation and in- 
frequent insertions I should 


hesitate long and painfully be- 
fore advising him to go ahead 


But if the appropriation is a 
big one and this is to be the 
first of a long series of such 
human stories, I feel sure that 
in the end it will prove to have 
been a winner. 

If my life in advertising has 
taught me nothing else, it has 
convinced me that the most out - 
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standingly successful campaigns 
have always been those that by 
reason of their originality and 
disregard of tradition were most 
open to attack on purely logical! 
grounds. When you produce an 
out-and-out winner you feel it in 
your bones, and you hear a little 
bell ring in your head, but to 
write a memorandum explaining 
why it is a winner may be even 
a harder job than creating the 
campaign itself. 


Learning to look 


Whether the Surf people wil! 
have the patience to carry on 
with this scheme until people 
learn to look out for each new 
advertisement and read it as it 
appears I cannot guess. But I 
feel fairly sure that campaigns 
involving little stories such as 
this have great cumulative effect 
and do not reach their full power 
lor several months. 


If competitors are meanwhile 
making raucous claims in deafen 
ing Voices it calls for great faith 
and vision to persevere with a 
more restrained and reasonable 
scheme such as this. 


* * * 


AS IT is pretty well established 
that the attention of more women 
will be attracted by a picture of 
a baby than by anything else, we 
can be fairly sure that this Gas 
advertisement has had high 
readership. And if we can also 
assume that such pictures put 
women into some kind of emo- 
tional flat spin, I suppose they 
will see nothing outrageously odd 
about the headline—and that is 
half the battle 

The other half, of course, is to 
see that they leave the copy with 
a clear thought or firm intention 
about the product, and this it 
signally 


fails to do. 
@ Continued on page 20 
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“I like to 
stock 
goods 
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~~ 

4 

a 


a 


advertised in the Echo!” 


“| find that the majority of my customers, like 
niyself, make a point of having the Echo right 
on their breakfast tables every morning. And 
ju/ging by my sales after an advertisement has 
cppeared, they not only read advertisements 
but act upon them. | like to stock products 
advertised in the Echo because they sell quickly.” 


So there you are. Sound advice from the 


You’re missing 


orl 


Che # 


MEMBERS OF THE A.®8.C. 


ONE OF THE WESTMINSTER PRESS 


says this North kuct Grocer 


man on the spot— the man whose co-operatio. 
is essential to make a success of any marketing 
and advertising campaign. 107,553 families in 
this busy, prosperous area read the Echo every 
% and please note, they don’t just “take 

they read it. You can’t afford to ignore 
the paper with such a hold on your potential 
customers. 


much if you miss 


erm Echo 


PRIESTGATE, DARLINGTON . 


GROUP OF PROVINCIAL NEWSPAPERS 
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REVIEW OF ADVERTISING —continued 


Shop around AUSTIN REEDS... 


Copytaster gives this advertisement, openly add 
He thinks it will suc 


ilways been essen- 
advertisements that 
y had strayed into 


figures nowadays about the buy 
ing of men’s clothing and even 


that I have wondered how soon 


r taking their courage in 
went all out to capture this im- 


larly at Christmas, one has seen 
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Ad Man’s Bookshelf 


New guide to Chambers 
of Commerce abroad 


World Yearbook of Chambers of Com- 
merce, published by the International 
Chamber of Commerce, price £5 8s. 4d 
(£3 8s. 4d. to members of the ICC) 


ITH the extension of export 

trade to new territories the 
demand increases for information 
about conditions in many coun- 
tries with which exporters may 
not have had past experience. 
One of the first questions which 
arise is where the local Chamber 
of Commerce may be found and 
what facilities it offers. 


This year book, published by 
the International Chamber of 
Commerce in conjunction with 
the International Information 
Bureau of Chambers of Com- 
merce, has recently been enlarged 
and now contains particulars of 
the Chambers of Commerce in 76 
countries. The following eight 
countries have been included for 
the first time: Chile, Dominican 
Republic, Ethiopia, Japan, Nicar- 
agua, the Philippines, Rumania 
and Venezuela. 


The book is divided into two 
parts. Part one contains general 
information on the status and or- 
ganisation of Chambers of Com- 
merce in each couatry and also 


detailed information on national, 
regional and local Chambers. 
Part two gives detailed informa- 
tion on national Chambers of 
Commerce abroad, such as the 
British Chamber of Commerce in 
Chile or in Turkey. 

Being bound in loose-leaf form 
the book can be kept up to date 
by supplements containing the 
results of revision which takes 
place every two years. 


Tractor survey 


Tractor Trade Compendium, published 
by W. J. Rand, price £1 
HE objective of this compen- 
dium is to be helpful in a 
practical manner by presenting 
factual information for all who 
seek more agricultural machinery 
business at home or overseas. 

It gives a survey of the makers 
and products of the British trac- 
tor, farm machinery and imple- 
ment industry It also includes 
the numbers (official census) of 
80 specified items (tractors, im- 
plements, etc.) now in actual use 
by farmers in each county of 
England, Wales, Scotland and 
Northern Ireland. 
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T.V. comes to Robert Sharp’s 


With T.V., it will become more important than ever to be interest 


ng in order to sell. This is very much to r fancy at Robert 
Sharp's ; for we have always felt that advertisements ought to 
be nice to have around. 

No T.V. programme we produce is going to be dull or 
wordy : and, if we can help it, none will be too solemn. Also, 
it seems unnex essary to employ a circus, or to spend outrageous 

ims of money. 


We are now at work on our first T.V. contracts, and it seems 


ROBERT SHARP AND PARTNERS LIMITED, 3 Wyndham Place, London, W.1. 


just as much fun producing ideas for T.V. as for any other 
advertising medium. 

The only excuse for this attitude towards advertising is that 
it secms to lead to more sales for all our clients (among whom 
we like mentioning Callard & Bowser Ltd., William Hollins & 
Company Limited, Truman Hanbury, Buxton & Co., Ltd., and 
Matita). This shows we have great versatility, which is still far 
from being used at full stretch. We intend to go on offering still 


more ideas to still more clients as we grow still more successful. 


lel: AMBassador 1471-2-3-4 


INCORPORATED PRACTITIONERS IN ADVERTISING 
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Increased productivity on the nation’ 
farms brings all round prosperity 


Farming has undoubtedly been profitable since the war, and with the rise in prices has come an increase in the 
value of farms. This special “Advertiser's Weekly” survey outlines the present state of the agricultural market and 
indicates the trend of official policy. 


HE every Act of 1947, 
the “Farmers’ Charter,” was 
intended to guarantee “a 
stable and efficient agricultural 
industry with proper 
remuneration and living condi- 
tions for farmers and workers 
in agriculture, and an adequate 
return on capital invested in the 
industry.” 

The circumstances in which the 
Act became law eight years ago 
have changed—although not in 
ill respects, as the latest Annual 
Review bears witness—and with 
a return to a free market for 
agricultural produce, it is perhaps 
opportune to consider some of 
the more recent events and more 
obvious problems, and by so 
doing to put them in a clearer 
perspective 


Policy of governments 


During the war years agricul 
ture was a vital industry, and, 
indeed, the years since 1945 have 
not been a period of neglect of 
farming Some people are pre 
par ed | to g20 further than that. and 
the policy followed bv 
the governments since the war 
have described it as “feather 
bedding.” It can be argued that 
industry con 


s of 


no other major 

ducted b private enterprise 
operat under a guarantee de 
signed to provide all concerned 
witt proper” remuneration, 
Ithough similar conditions could 
be said t btain. unrecognised 


bv legislation. for all trade unior 


members 


Nevertheless, past records show 
that apart from times of national 
nere there has deen a te 
politicians, glancing 
shoulders at a large 
rate, to neglect the 


industry, and it is not difficult to 
understand that the farmer 
regards as suspect the intentions 
of any government, however 
sympathetic 

several counts, the im- 


the increase in the proportion 
of our total food supplies de- 
rived from home production 
from 35 per cent in 1938 to 
about 50 per cent now illus- 
trates both the improvement in 


HE importance of the 


taken pla 


this country as a market for both capital and consume 


of farmine for both general and 
The change in buying habits which ha: 
e among those who live beyond the towns is her 
fo Stay. 


goods can hardly be over emphasised. 
maintain the stability 
Strategic reasons. 


‘ 


ee eet ee eee seers 


agricultural community of 


Official policy is t 


portance of a flourishing agri- 
cultural industry in the United 
Kingdom is universally ac- 
cepted. It is of prime import- 
ance for strategic reasons, and 


output over the period and the 
degree of dependence on over- 
seas countries still existing 
To attain 100 per cent 
ciency and also to enjoy the wide 


; 


Agricultural Production in the United Kingdom 


Unu Pre-war 1946-47 1951-52 1952-53 1953-S4 1954-55 
Average (a) (b) 
Caor ACREACES 
All tillage 000 acres 8,907 13,3wo 12,118 12,261 12,304 11,835 
Cror 
Paropuction 
Wheat "000 tons 1,651 1,967 2,316 2,307 2,664 2,790 
Rye 10 wv 47 30 66 Ww 
Barley 765 1,963 1.939 2,334 2,921 2,249 
Oats 1.940 2.903 2.616 772 2.82 2,416 
Potatoes 4.273 10,166 8.2 7,848 8.2600 7,201 
Sugar beet 2,741 4,$22 45M“ 4.2% 5,275 4,623 
Lives ‘ 
PRrowt 
Milk mull. gals 1,563 1,665 2,014 2,053 2,170 2,177 
Eggs* 000 tons yas 322 we 494 $26 $32 
Beef and vea ‘ $78 $37 617 $83 637 2 
Mutton and lamb 195 14) 147 72 176 | 
Pig meat* 435 208 477 589 006 720 
INDEX OF NeT 
AGRK TURAL 
Outre 
Agr woul Itural id 
100 119 148 1$1 iss 152 
T tal? 100 124 149 153 | >) 153 
na (+) Forecast. * Holdings of one acre and above. Excludes output 
allotments, pig clubs, etc * Includes estumated production of eggs, pig meet 
tput from gardens, allotments, pig clubs, and other small producers 
Source Cmd. 9406, HM Stationery Office 


varicty of foods to which we are 
accustomed is, of course, impos 
sible, but a margin of SO per cent 
is still a large one. Secondly, as 
is importance in post-war years 1s 
greater than in the more affluent 
days before the war (when we en- 
joyed a large income from our 
overseas investments), a flourish- 
ing agricultural industry at home 
can save foreign exchange 

Whereas in 1938 food imports 
accounted for some 47 per cent 
of the total value of imports at 
current prices, the proportion in 
1948 was 43 per cent and by 
1953 had fallen to 39 per cent 

Thirdly, the conditions which 
ybtained pre-war have departed 
into history with the Corn Laws, 
ind agricultural producing coun- 
tries are no longer finding the 
terms of trade unfavourable vis- 
a-vis manufacturing countries. 
Moreover, the former agricul- 
tural nations (in addition in some 
countries to consuming more alt 
home of a lower output) are en 
couraging the growth of manu- 
facturing industry 


Swing of pendulum 


It is tempting for us to decry 
their plans as over-ambitious and 
to suggest that the pendulum has 
swung too far but, like it or not. 
the policies to which these coun 


tries are committed are facts 
Finally, and although there are 
other arguments in favour, a 


prosperous home agriculture is of 
great importance internally as a 
consumer. Outmoded now and, 
it should be added, discredited, 
there was a time when the trade 
cycle was explained as the conse- 
quence of variations in agricul- 
tural production—the “Sun spot 
theory which in turn led to 


@ Continued on page 24 
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The Agricultural Market 


Hard selling fruit advertising 


needs the aid of brand names 


RUIT trade advertising has 
been hampered, in com- 
parison with the grocery side of 
food big business, by a virtual 
absence of national brand names. 


This needs a hasty clarification, 
for there are in fact too many 
brand names. Thousands of fruit 
and vegetable growers in this 
country and abroad have their 
own marks, but these the general 
buying public never hears about, 
or clse sees by accident on the 
side of a box in a fruit shop. 
Primarily they are for internal 
trade consumption, like the 
specialised marks from rubber 
plantations or tea growing estates 

sought after and known only 
by the trade experts 

In the shop their identity 
becomes lost; all that counts is 
the price ticket, and perhaps the 
name of the country of origin 
Only where large scale co-opera- 
tive marketing takes place can 
advertising become both possible 
and effective 

Ideal conditions for large scale 
fruit advertising are to be found 
in the United States. These con- 
ditions are: 

@ Concentrations of producers. 

@Large and often distant 

markets 

® Economic forces which oblige 


By MONTAGLE KEEN, 


editor, “ Fruit Trades’ Journal” 


A team of 


individualists to sink the 

identity of their produce in 

a common brand name like 
Seald-Sweet 

In other parts of the world 

comparable conditions have pro 

duced big names like “ Outspan ™ 

and “Jaffa” as by-words in 

Britain for summer and winter 


INCREASED PRODUCTIWVIT Y—continued 


periods of boom and depression 
in the industrial and commercial 
life of the nation. Notwithstand- 
ing the rejection of the theory 
and of the relationship, the im- 
portance of the industry as a 
consumer remains 


On the other hand, accepting 
that a prosperous agricultural 
industry is of prime importance 
to the UK, although to a strict 
free trade economist its present 
magnitude may not be justifiable, 
two major problems remain. 


First, is the question of the 
subsidies designed to provide the 
farmer with the proper remunera- 
tion. Apart from the financial 
aspect and the transfer from the 
general public through taxation to 
the farming community, there is 
the problem of the correct use of 
resources. 


Although perhaps impossible to 
measure, attracted by guaranteed 
rices, the uneconomic use of the 
imited resources of this country 
in farming could weigh heavily 
on the costs of industry. And 
we are a nation whose existence 


depends on trade and on being 
able to compete in world markets. 

In the 1954 Annual Review the 
price revisions were designed, in 
face of an apparent satisfaction of 
the public’s demand for milk, to 
discourage milk production. How- 
ever, the provisional figures show 
that the output for June 1, 1954. 
to May 31, 1955, will be slightly 
higher. Moreover, the National 
Milk Publicity Council are en 
gaged in an intensive advertising 
campaign to bolster up consump- 
tion at a time when, to some 
observers, a more desirable ob- 
jective appears to be an increase 
in the production of good quality 
beef, mutton and lamb ‘ 
_ The infant industry, protected 
in its youth by a tariff, never was 
able to decide when it had reached 
maturity, nor able to accept the 
fact that customers no oe 
existed whose wants were not 
satisfied. 

However, accepting the impor- 
tance of the prosperity of the 
industry and the subsidies in- 


@ Continued on page 26 


Outspan” girls attempt some hard selling 


citrus fruit. That consistent pro- 
motion of Israel's “ Jaffa” ind 
has been worth while in Britain 
can be seen by anyone wh m 


pares prices this season of | 
and Spanish oranges, 


So far as this country is n 
cerned, however, the amot I 
large-scale brand advertisir n 
fruit stops there. Certainly there 
have been smaller campaigns for 
the last two seasons for the Tunis 
glove box date industry, and 


regular winter and spring drives 
to sell South African deciduous 
fruit of several different kinds 
(without trade marks), but this 
about completes the list. 


Successful campaign 


For the past three years the 
trade has agitated for the resump- 
tion on a larger scale of an “ Eat 
More Fruit” campaign which 
was considered so _ successful 
before the war. Faced with in 
reasingly Severe competition 
from alternative foods, from 
sweets, canned goods, prepared 
foods, and even from television 
sets, washing machines and re- 
frigerators the ndustry has 
called for a £300,000 a year drive 


to boost fruit and vegetable sales. 


But there has been no agree- 
ment among the different sec- 
tions on how money can fairly 
be raised on a voluntary basis 
from importers, growers, 
wholesalers and retailers. 
Moreover, 

difficulty to 


even werc this 
be solved (which 
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seems unlikely) there would re- 
main a number of other prob- 
lems with which few other indus- 
tries have to contend. 

@Can you legitimately adver- 
tise unstandardised produce, 
or produce the continuity of 
supply of which cannot be 
guaranteed ? 


@lIs the rubbish to benefit 
equally with the best 
quality ? 

You cannot avoid some 


rubbish : low quality may be a 
product of weather conditions. 

This was a problem faced, 
rather perfunctorily, by the 
Tomato and Cucumber Market- 
ing Board (which, strangely 
enough, neither markets nor 
controls the marketing of toma- 
toes and cucumbers). After two 
years of generalised seasonal 
publicity campaigns on a 
national scale in favour of all 
tomatoes and cucumbers of 
English, Scottish and Guernsey 
origin, & came to the conclusion 
that it was wrong to continue to 
promote sales of all such pro- 
duce indiscriminately. 


Size and standards 


Accordingly, the board is 
now trying on a_ voluntary 
basis to build up a brand name 
for produce graded to national 
size and quality standards. When 
the supply is great enough to 
warrant it, a national promotion 
campaign, linked with the mark, 
is expected to be put under way 

Overseas producers are in a 
better position to promote their 
fruits in Europe, especially when 
channelled through a marketing 
board. The Apple and Pear 
Board in Australia is said to be 
planning a promotional campaign 
in Britain. If and when we get 
fruit from the US back in any 
quantity, there is certain to be a 
further spate of publicity. The 
Mediterranean countries, con- 
scious of rising production which 
is not matched by an increase in 
consumption in the chief markets, 
have at last formed a citrus 
authority which had plans to 
publicise Mediterranean’ wintei 
oranges, grapefruit and lemons in 
Germany and Britain this season: 
but it now looks as though they 
will not start in earnest until 1956 

On the canned fruits side, the 
picture is certainly different 
Canned fruits and vegetables have 
been extensively advertised during 
the past five or six years, and 
especially during the last two. 
There is here a standard product 
and a standard price, a situation 
which, however much progress 
may be made in _ nationally 
observed grading and packing 
standards, could never apply to 
fresh produce. 

Yet there is, however, one 
sphere where advertising may 
come to play a tremendous 
part. This is pre-packing or 
pre-packaging (as it is still 


clumsily called). In the US the 
pre-packing into consumer size 
sales units of fresh fruit and 
vegetables has already estab- 
lished itself as an important 
tedustry. 
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When the appeal 


The Farmer's Friend | is to FARMERS 
for over 235 years! | 


. .. a single advertisement 


The Northampton Mercury and Herald has in the 
been read by the Farmers and their families throughout 


Northamptonshire and the surrounding Counties for 
longer than almost any other weekly newspaper in HAMPSHIRE 
England ! Look at this week's issue, and you will find 
columns of sheep auctions, cattle sales, market notices, 
tractor and equipment advertisements and seedman’s TELE GRAPH 


announcements ; in short, agricultural advertising of 
every kind. Descriptive brochure gladly send on request 
to the Advertisement Director. 


To reach the Farmers of Northants, North 


Bucks and adjacent areas of Oxfordshire, Bedfordshire . . ° . ’ 
and Leicestershire, you must use the : is a campaign in itself ! 


; NEWS AND FEATURES DEVOTED TO 
Northampton THE FARMERS’ INTERESTS MAKE IT THE 
Mereury & Herald MOST EFFECTIVE MEDIUM FOR SELLING 

TO THE AGRICULTURAL COMMUNITIES 


2, Salisbury Square, E.C.4. Tel.: CENtral 9462 OF HAMPSHIRE & WEST SUSSEX 


The Parade, Northampton. Tel.: 4583 
LONDON OFFICE: 85 FLEET ‘ E.C.4 Telephone : CENtral 2845 


Member of the A t Bureau of Circulations 


COMPREHENSIVE 
EAST ANCLIA COVERAGE 


WHEN 


If your appeal is to farmers 


in this 


important area you must use 


At the Cheapest 2 ; y 
inch rate per 

| thousand readers save 

=. aa” 


you can reach 
908,985 acres of 


A DOUBLE PAGE FEATURE IS DEVOTED | the richest agricultural 


land in Britain. 


TO AGRICULTURE EVERY SATURDAY. | “k 
SOUTHERN WEEKLY NEWS SERIES 


An influential PART OF THE FAMOUS 4 
Weekly Group which (THE SUSSEX GROUP) 


Carr Street 107 Fleet Street completely blankets @ SOUTHERN WEEKLY NEWS 


the growing areas of @ BRIGHTON & HOVE GAZETTE 


IPSWICH LONDON, €E.C.4 iat @ CRAWLEY WEEKLY NEWS 
Tel. 3764 Tel. CEN. 4899 LATEST FIGURES 26,346 


London Office Head Office : 

Branches: Chelmsford - Colchemer - Bury St. Edmunds 107 FLEET STREET Member of the ARGUS HOUSE 
udit reau 

Felixstowe - Harwich - Lowestoft - Stowmarket - Sudbury LONDON E.C.4 ef Cireutations BRIGHTON 

Telephone CEN 2412-3 Telephone Brighton 27161 
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‘COMBINE’ 
HARVESTERS 


This new Surrey Group 
covers * Cobbett’s coun- 
try "—now one of the 
best farming and business 
areas of the country. 


SURREY TIMES 


(Guildford) 


WOKING NEWS & MAIL 


(Woking) 


SURREY & HANTS NEWS 


(Farnham) 


Combined Rate 


London Representative: 


H. R. TADGELL 
134 FLEET STREET EC4 
Tel.: CENTRAL 3913 


1955 


APRIL 7, 


The Agricultural Market 


volved, the problem remains to 
determine the extent and the 
direction of the financial assis- 
tance It is here that no two 
farmers are likely to hold the 
same views, let alone those who 
are a part of the industry and 
those outside 
In all fairness to the farmers, 
it should be recorded at this 
stage that during the war years, 
when under free market condi- 
tions, the farmers could have 
obtained much higher prices. 
they had perforce to accept 
those decreed and the subsidies 
were to the consumer. 

Now, under changed circum- 
stances, and with a return to 
free market conditions, when the 
subsidies n the form of 
deficiency payments are more for 
the benefit of the farmers, it 1s 
as well that these facts should 
be remembered 


Increase in grants 


small 
grants 


This year there is a 
increase in production 
Further inducements to raise 
yields per acre of the various 
crops of a prescribed quality, or 


milk yields, or the quality of 
livestock would perhaps be 
another possible method 
However, despite guaranteed 
priees, increased efficiency and 
human endeavour, farming is 


still at the mercy of the weather, 
and 1954-55 has been a particu- 


“... responsible for 95°/ 
OF ALL POULTRY SALES 
in the N.W. Counties ”’ 


So wrote one of our advertisers when 
renewing his advertising in the Preston Guardian. He 
has proved our claims that the Preston Guardian is 
read by the Farming Community throughout Lancashire 
This letter, together with other 
Testimonials, is available in Brochure form on request, 
but why not test the Preston Guardian yourself? Full 


and the North West 


details regarding rates and circulation breakdown, etc., 
gladly sent on application to Advertisement Director 


FOR RESULTS—USE THE 


Preston Guardian 


2, Salisbury Square, E.C.4. 


127 


27, Fishergate, Preston, 


Central 9462 
Tel. 4841 
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A forage harvester at work 
farms is below the pre-war 
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Farm Mechanization picture 


{/though the labour force on the nation’s 
figure, 


mechanisation has increased the 


yield. 


larly bad year. Net output for 
the year is provisionally estimated 
at 53 per cent above pre-war as 


compared with 55 per cent in 
1953-54. But for the weather. 
last year’s output would have 


been exceeded. 
This increase over pre-war has 
come about with a labour force 


(regular workers) in the UK 
which now numbers bout 
630,000 as compared with about 
660,000 in 1938. The increase 
undoubtedly owes much to the 
mechanisation of farming to 


which the war gave so powerful 
an impetus. In the case of com- 
bine harvesters alone there are 
now 21,000 in use as against 150 
in 1939. Great advances have 
already been made in efficiency 
and in yields—before the war an 
acre produced 18} cwt. of wheat 
and now the average is 23 cwt., 
while the average yearly milk 
yield per cow has increased from 
542 gallons to over 600 gallons 


Productivity is not easy to 
measure, nor are indusiry-by- 
industry comparisons easy to 


make. Yet it would be an inter 
esting exercise to compare the 
changes in productivity in agri- 
culture and the other major 
industries. Changes in tota! out- 
put are reflected in an accom- 
panying table (page 23). 
Changes in farming costs, as 
shown in the recent White Paper, 


are estimated at £39 million in a 
year for review commodities and 
about £454 million for all com 
modities. In consequence the 
value of guarantees has been in- 
creased by some £28 million, 
bringing the total of support to 
agriculture to about £250 million 
The figure takes into account costs 
already met, and to be met, by 
the industry and the additional 
net income accruing to farmers 
from a continuing increase in 
efficiency. 

Finally, as regards incomes, 
aggregate farming net income in 
the United Kingdom is shown in 
the table below on an actual basis 
and adjusted to normal weather 
conditions. 


Sources of profit 


Farming has undoubtedly been 
profitable since the war, and with 
the rise in prices has come a rise 
in prices of farms (with and witb- 
out vacant possession). For farms 
are the resources which provide 
the profits. To compare the value 
of equity shares which represent 
ownership of industry is perhaps 
not a true comparison, but 
whereas prices of farms with 
vacant possession have increased 
by about 170 per cent since 1938, 
the index of industrial shares (as 
quoted in the Financial Times) 
has never been higher than 100 
per cent above 1935. 


Aggregate Net Farming Income—United Kingdom 
Years beginning June 1 


(£ million) 
Adjusted to 
Year Actual Normal Weather 

Conditions 
1937-8 564 —_ 
1946.7 193 2134 
1947-8 227 235 
1948-9 295% 282 
1949-50 3074 2984 
1950-1 2713 289 
1951-2 326 3203 
1953-4 3204 3064 
1954-5 (forecast) 280 312 
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\ Sow your seeds on this fertile 
= ground. Sell to the Countryman in the 
Provinces, through his local Evening and 
Weekly newspapers... . 


The following 16 evening and weekly newspapers are 
serviced by the Advertisement Department of NORTHCLIFFE 
NEWSPAPERS GROUP LIMITED. 


EVENINGS : GLOUCESTERSHIRE ECHO, 


ERKEKE KEKE EE 


- — 
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THE 
LEADING 
AGRICULTURAL PAPER 
FOR 
KENT & EAST SUSSEX 
HEAD OFFICE : 94 High Street, Ashford, Kent. 


LONDON OFFICE : L. G. Watkins, 1143, Fleet Street. 
Tel: CEN 4481 


HULL DAILY MAIL 
GRIMSBY EVENING 
TELEGRAPH 
LINCOLNSHIRE ECHO 
EVENING SENTINEL, 
Stoke-on-Trent 
DERBY EVENING 
TELEGRAPH 
LEICESTER EVENING MAIL 
BRISTOL EVENING WORLD 


SOUTH WALES 
EVENING POST, Swornscu 


Cheltenham 


WEEKLIES : 


YORKSHIRE & LINCOLN- 
SHIRE TIMES, Hu// 
GRIMSBY SATURDAY 
TELEGRAPH 
STAFFORDSHIRE WEEKLY 
SENTINEL, Stoke-on-Trent 
HERALD OF WALES, 


Swansea 


GLOUCESTER JOURNAL 


THE CITIZEN, Glouc CHELTENHAM CHRONICLE 


R. H. Penney, Advertisement Director 
NORTHCLIFFE NEWSPAPERS 
GROLP, LIMITED 


163, QUEEN VICTORIA STREFT, LONDON, E.C.4 


ASK THE RURAL POSTMAN 


He will tell you, perhaps forcibly, that his 
Saturday morning load is heavier and his 
journey longer because he delivers to every 
isolated: Farm House a copy of the 


CUMBERLAND AND 
WESTMORLAND HERALD 


Published at Penrith, chief centre of the two 
counties prosperous farming area, the Herald's 
main circulation is in the villages, hamlets and 
farmsteads. 


The Audit Bureau of Circulations may certify 
a net sale of 18,286 copies per issue, but the 
Rural Postman knows just what that means. 


Approximately One out of Every Seven Copies is Posted 
to Individual Subscribers. 


They don't mind the extra postage -they MUST have 
the Herald every Saturday morning 


14-15 King Street, 
Penrith. 
Telephone: Penrith 2079 


D. L. Clackson, 
80 Fleet St., E.C.4. 
Telephone: Central 2626 


th YORKSHIRE EVENING NEWS 
| oe Review 
(in association with the N.F.U.) 
will be published in 
EARLY MAY 


The West Riding, by itself, is the second largest agri- 
cultural producer in almost all branches of farming 
Here is a market, therefore, worthy of very special 
consideration and coverage. Its enormous potential 
well repays the small extra cost involved in using the 
far-reaching circulation of this Agricultural Review 
Published (in association with the N_F.U.) each Spring 
and Autumn for the past three years, and consisting of 
cight full pages as a separate supplement, inserted free 
in every copy of the Yorkshire Evening News sold on 
the day, it has established itself amongst the farmers of 
the West Riding as a reliable and up-to-date Review of 
Yorkshire agriculture, well worth reading and retaining 
Reserve your space now and be sure of covering this 
huge potential market. Full details will be sent on 
request to Advertisement Director 


VORKSHIRE N, K Wy ) % 
EVENING Me _% 
2 Salisbury Square, London E.C.4 CENtral 9462 
Trinity Street, Leeds 1. Telephone: 27341 


CENTRAL 6000 
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ADVERTISER'S WEEKLY 


Photograph of 
the Month—1i2 


One witha 
difference 


OU may have noticed a 
series of striking silhou- 
ette illustrations for House and 
Garden recently, one of them a 
hand holding a rolled journal 
Another is an attractive girl in 
slacks sitting reading a magazine, 
with a tousle headed admirer 
bending over her—in what looked 
like a neg. tint from a flat wash 
or Indian ink solid tone original 
(The Times, March 18). 

You may see one that really will 
baffle you in The Times later on 
with a gaily bloused girl and the 
legs of a be-laddered amateur 
handyman; you will look—and 
look again at the latter's trousers 
and probably ask yourself 
“Scraper board? Half tone . 
what is this?” 

And the surprising answer will 
be-—photography by Keith Ewart. 

The selection panel this month 
is entirely aware that their choice 
will be hotly challenged. They 
fully expect that some will write 
and say “This isn't photography.” 

They will be wrong. For it is. 


A welcome freshness 


The month's choice is one of 


a very fine series of Keith Ewart 
illustrations from a_ brilliant 
W S. Crawford series for 
Vogue, which has been, and 


will be, appearing in the national 
press and elsewhere. As “pub- 
lisher advertising” this campaign 
shows freshness, a welcome 
departure from assertions about 
how many pages, free detachable 
supplements, and all the other 
publisher post-war gimmicks 

The story of the birth of the 
campaign has been told by Mrs. 
Nora Kroll, of Crawfords 

“When confronted with the 
problem of producing advertise 
ments for Vogue and its sister 
publications, we fe't that we must 
use something visually up to the 
high illustration standard of these 
magazines. The photographs and 
drawings in Vogue, House and 
Garden and the other magazines 
are so diverse, so much the best 
of their time and kind, that we 
felt that one could hardly com- 
pete with them successfully on 
their own ground! 

“We needed designs which 
would convey Condé Nast’'s 
‘ahead-of-its-time’ qualities and 
its rich variety, yet would be 
bold and dominating. They had 
to be capable of adaption to each 
publication in varied but instantly 


Photography 


recognisable ways. We felt 
strongly that they must epitomise 
the spirit of originality and 
excitement so typical of the 
magazines. 

“While in the throes of strug- 
gling with this many-sided pro- 
blem, Keith Ewart’s silhouctted 
photographs came to mind. Seen 
and admired at his 1953 exhibi- 
tion, we felt that these boldly 
contrasting photographs would 
interpret the spirit of Vogue and 
the other Condé Nast magazines 
perfectly-—-and would not pall. 


28 


in Advertising 


Luckily, Keith Ewart was stimu- 


lated by this challenge and 
extremely co-operative. His 
creative application of this 


photographic technique has suc- 
cessfully solved the problem, and 
has given us dramatic, stylish, 
arresting pictures which combine 
beautifully with type and repro- 
duce perfectly in line.” 

The technique which Ewart has 
perfected reduces an object or 
group of objects to its basic 
shadow-and-light pattern, by dis- 

@ Continued on page 30 
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In the first isme of 
each month ADVERTISER'S 


WEEKLY is publishing an 
outstanding commercial 
photograph chosen by a 
selection com 


of British Photographers, 
the Editor of ADVERTISER'S 
Week.y and John Heron. 
Photographs should be sent 
to the Editor 
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BRUSH UP YOUR 
PHOTOGRAPHY 


Test your knowledge of the things that go to 
make a good photograph by supplying the answers 
to the following questions. 


Which negative material: 
ca) Has become famous for both high speed and 


fine grain ? 


2] Is equally suitable for press and studio 
pictures ? 


3) Has exceptional exposure latitude and 
beautiful gradation ? 


4 ] Is available in the form of flat films, roll films, 
35 mm. films and plates ? 


Negatrve on | E Griffiths, F.1.B.P 


Nee fil’ > ey rk 
of John Adams (Publiary) Lid., Birmungham 


Now try your hand 
at some questions on 
the important subject 
of prints intended for 
reproduction. 


Is specially manufactured for press and commercial studio requirements ? 
Gives brilliant highlights without the aid of fluorescent whiteness ; 
Which bromide paper — 


Can be forced in development or dried rapidly by heat without staining or bronzing ” 


Is available in a full range of evenly spaced contrast grades ? 


oo0c 38 


There can be no question—1i1t’s 


ILFORD 


PRESS BROMIDE 


—the Paper on the Natural White Base 


ILFORD LIMITED KN FORD LONDON 


It’s non-fluorescing 
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|\ypographers... 


of anyone associated with design for print in any way 
will find the new ‘Monory Alphabet Tracing 
Sheets invaluable. Printed on strong white card these 
sheets display full alphabets, numerals, points, liga- 
tures, etc., in all the standard sizes. Each composition 
size has a specimen paragraph of standard text set 


“Me slid so 


pe 


that size-for-size comparison may be made 


Io facilitate reference, « ir is used for headings to 
the shects—Green for Composition sizes; Red for 
Display and Blue for Tir ‘ ls 
on 6d. per sheet plus 6d. 
Bodoni 135 (5 sheets), Box 
Plantin 4 sheets) ar 


followed by Perpetua 239 
I 


St per set ts based 
r packaging and pe Stave 
Bold 260 (5 
yw ready and will be 


sheets) and 
MONOTYPE 110 
nue . ; MARK 


4 sheets). 
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“CLASSIFIEDS " 
PULL in 
Advertiser's Weekly 
Phone yours to CHANCERY 8844 
ONE TEE RAAT u, 


G. F. KRUSE 
LTO. 
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_37 SPRING STREET w.2. 


Photography 
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in Advertising 


Point of sale displays to 


make the mouth water 


ECENTLY, I _ touched 

briefly on the 3-D de- 
velopments at the new Addle- 
stone, Surrey, studio of 
Colorgraph (3-D) Ltd., where 
Frank Page and his partner, 
Charles Wooff, are working 
overtime these nights. Several 
readers have asked for more 
information. 

Page and Wooff are currently at 
work on a point of sale display 
piece for Watney’s Pale Ale: a 
mouth-watering set-piece of bub- 
bling ale in a glass, with bottle 
alongside, flanked by lobster, 
chicken, cheese and various vege- 
tables an ensemble which, 
photographed in colour that can 
only be described as perfect—and 
with utterly convincing depth 
should cry to the heart of scores 
of thirsty souls wherever it is 
displayed. 

The process is obviously not a 
cheap one perfection and 
real artistry never are cheap. But 
given a decent run these units 
specially taken 3-D colour shots, 
14 inches by 11 inches, mounted 
in a handsome frame, backed 
with a really strong, serviceable 


PHOTOGRAPH OF 


By JOHN HERON 


lamphouse—can cost under £10 
each. Their life is indefinite. 
The process is not without its 
more rewarding moments. Frank 
Page has photographed an un- 
draped Windmill Theatre charmer 
. and added a little teaser 
for the tired businessman in the 
form of a fan which, when the 
display-piece is viewed head-on, 
affords the lady some slight pro 
tective covering, but when the 
display piece is viewed a degree 
or two off-centre drops, to reveal 
far more than a merely charming 
smile. 


Eye-catcher gimmicks 


There are other uses of 
this two-position colour 3-D 
which will readily suggest them 
selves to the display man in need 
of new eye-catcher gimmicks. In 
America, for instance, a dry 
shaver manufacturer has used this 
technique to show the before-and 
after effect of his razor. 

[here are innumerable varia- 
tions of simple two-action shots 
which give, in addition to colour 
and depth, an impression of 

@ Continued on page 3! 


THE MONTH —continued 


pensing entirely with middle tones 
entirely photographically It 
was originally intended to provide 
a means of doing camera illustra 
tion which retained some of the 
quality of fantasy which hitherto 
had only—with but rare exception 
been achieved in drawing 
When Ewart first exhibited 
these photo-silhouettes in Octo 
ber, 1953, John Heron reviewed 
them fully and explained some- 
thing of the production processes 
Not, however, until just a year 
later did Crawfords become the 
first agency to harness Ewart's 
daring new illustration medium 
to a material campaign. In his 
own words: 
“Effective results 
been achieved in a number of 
these photographs through the 
100 per cent team work between 
the advertising agents, the models 
and myself and through the great 
patience of all concerned who 
were prepared to spend a little 
longer and try a little harder, 
knowing that only by so doing 
would they get the best out of this 
rather difficult technique.” 
Whatever may be the verdict of 
the purists on the selection panel's 
judgment of what is admissible as 
“a photograph” in this series, no 


have now 


M here's 
the best place 


to advertise? 


VOGUE 


The Photograph of the Month in 
its advertisement setting. 


understanding critic of advertising 
could reach any decision other 
than that this illustration—like 
all others in this Condé Nast 
series—is bold, compelling, eye- 
catching, simple, strong, original 

and selling very hard all the 
time 
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PHOTOGRAPHY IN ADVERTISING —continued 


©. Mie 


view of the 


Addlestone 


14 general spacious 


This 


movement. Truly, a remarkable 
process, and one which will un- 
doubtedly be used increasingly 
throughout 1955. 
* * * 

| HAVE been experimenting with 
a new Kodak super-speed emul- 
sion, at present available only in 
35 mm.—it is styled “Super XX 
Increased Speed.” The new emul- 
sion is rated for daylight at 33° 
logar; 160 Weston. For tung- 
sten light, 32° logar ; 125 Weston 

An evening spent photograph- 
ing “impossible” subjects with 
this new film proved most instruc- 
tive—and astounding. For ex- 
ample, a busy scene—the audi- 
ence leaving Baker Street's Classic 
Cinema at the end of the night's 
performances, with only red neon 
tubing and the dim vestibule strip 
lights for illumination was taken 
at 1/25th of a second at f.2.8, 
an instantaneous exposure with- 
out, of course, a tripod or the 
necessity of one. Despite the fact 
that the lighting was so dim that 
my photoelectric meter gave no 
reading, the negative—on Super 
XX Increased Speed—was 
adequately exposed. 

* * 


THe atest developer from 
lford, “Microphen,” is quite an 
interesting innovation. It is based 

phenyl pyrazolidone, which 
rd have thoughtfully _ re- 
christened “phenidone.” This 


Commercial Art & Photography 
Terwunus 8770, 0073 


was once 


studio at Coloreraph G-D) Ltd., 


a repertory theatre 


fine-grain 
tionary | 
fine as t 
borax 

camera ¢ 
by as mu 

It has ev 

ties, and 
comed | 
calls for t 


developer is revolu- 
that it gives grain as 
produced by M.Q 
nula, yet enables 
sures to be reduced 
is SO per cent. 
lent keeping quali- 
be warmly wel- 
those whose work 
rocessing of highest 
speed filn »ut who need large- 
scale enlargements reasonably 
free of grain I used “Micro- 
phen” t conjunction with 
Super XX Increased Speed, and 
found it ippy marriage. 


* * * 


nonth of 
Kodak also 
testing specimen 
their new “Panchro 
*t film, which is avail- 
egular sizes—-but only 
Its speed is about 
double that of Super XX sheet 
film (34 deg. to daylight 33 deg. 
to tungsten), giving Weston read- 
ings of 200 daylight, 160 
tungsten. 
Actual 


It is a 
to’s” 
for stud 
packets < 
Royal” s! 
able in al 
as cut fil 


“welcome 
sent me 


practical tests show 
that these are safe ratings; it is 
possible to regard the emulsion 
as rather faster. Grain is no more 
apparent than in Super XX. In 
fact, on this month's tests, I 
regard the grain scare in fast 
panchromatic emulsions as en- 
tirely a thing of the past 


The 


FARMERS’ JOURNAL” 
(Official Organ of Ulster Farmers’ 
Jnion) 

ULSTER’S 
tention tor efloctive 
| eg nt ter 


“ernsen OF THE 
avorr suREAU 
OF CIRC ULATIONS 


Belfost Office: 
18 Donegall Square, East. Tel. Belfast 24397 


London Office : 
69 Peet Street, EC 4. Tel. Camtral 5453 
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EHT 
SUPERSCOPE 
REDUCER 


Copies of objects, posters, art-work, etc 
can be made to any reduced scale. Trouble 
free and economical. Portable and com 
act, weighs only 12 Ib., size 12° x 11° 
he SUPERSCOPE can be operated in 
conjunction with or independent of the 
SUPERSCOPE ENLARGER. The com 
bined model illustrated forms a complete 
unit and allows every angle of a job to be 
undertaken. 


Details from : 

SUPERTOOLS (i951) Ltd. 

Delta House, 30 Fees Rd., Chiswick 
Londoa, W.4. Chiswick 0384 


AFRICA 
* COAL AND BASE 

MINERALS” 
\ first class monthly with 
one hundred per cent cir- 
culation of every colliery, 
mineral and base 
metal mine in South 
Africa, South West Africa, 
the Belgian Congo, 
Northern and Southern 
Rhodesia, Bechuanaland 
Protectorate, Namaqua- 
land and Swaziland. 


base 


Specimen copy and rate 
card on request. 


George Young, 
Overseas Publicity & 
Service Agency Ltd., 

29, Oxford Street, W.1. 
GERrard 0737 
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This area 
produces 
more than 


P es br idgeet" Devizes 
"Rattstock ¥ 


\Srome f 
y Big 


\Maghinstey 
= 
the products and 


by-products of the profitable 
pig—milk processing plants 


Firms making all 


myriad 


one 


of Britain's largest chocolate 


factories—industries producing 


shoes, cider, tennis rackets, 


mattresses, machinery and 


dozens of other things from 


all 


section 


cranes to corsets are located 
of the 
which 
can only be properly covered by 
the local papers printed and pub 
the the Bath 
week-days, and at 
by the Wiltshire 
Somerset Guardian, 
the Bath Weekly 
Herald 


in this compact 


prosperous West Country 


lished in 
Chronicle 


area 
on 
wecek-ends, 

News, and 


Chronicle and 
Make sure these three completely 
distinct weeklies are 


in your schedule: 


egw RSET GUARDIAN 


inne HENS 
ATH WEEKLY 
unonrce 
AND HERALD 


* they reach the prosperous West 
countryman week-ends 


he has time to read them. 


at when 


GROUP RATE 12s 
Further information from 
S. H. Roberts, 134 Fleet Street, London, 
ECA Arnold Ellis, Cromford House, 
Market Street, Manchester, 4, of Head 
Office, 33 Westgate Street, Bath. 


64. per inch 
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InIreland... 


eo 


the Top of the Market read 


THE IRISH TIMES 


London Office: 59, Fleet St, E.C4 


SPACEBUYERS 
& CONTACTS 
STRIKE 


a ‘‘ good buy "" for their clients if 
they have anything to sell in the 
plumbing and heating spheres. They 
use “‘ The Plumber & Journal of 
Heating "' and get complete cover- 
age at sensible rates. If you want 
a specimen and rates please apply 
to the Ad. Manager, 32 Finsbury 
Square, London, E.C.2. 


* 

her child, 
your 

sales-booster ? 


Could be. “Gartex” Advertising 
Balloons float in the best buying 
circles .. es reminding 
- - Selling, all thei g. long life. 
“Gartex’’ are printed to sell 
your product. For details, write: 
Sales Office, Young and Fogg 
Rubber Co., Ltd., Garfield 
Road, 


» Lendon, 
UB. 6281-5 — 


—the Top of the Mornings 


McLonnells 
(Incorporated Practitioners 


in Advertising) 
mean business 
IN DUBLIN 
Publicity House, Pearse Street 
IN LONDON 
St. Stephen's House, Westminster 
IN COLWYN BAY 
25 Prince's Drive 
IN DERBY 
24 The Strand 
IN NEWCASTLE-on-TYNE 
95, Pilgrim Street 


©) 16 SHEETERS 


AND BUS STREAMERS 


TRADE SILK-SCREEN SPECIALISTS 


ROBERTS POSTERS 


Winners of the Premier National 
Poster Award 1955 


GLOUCESTER 


"Phone 112842 


-) 
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DUBLIN NEWSLETTER 


From Edward F. MacSweeney 


Government cuts budgets 
for year’s advertising 


HARP cuts have been 

made by the Irish govern- 
ment in allocations for adver- 
tising during the coming 
financial year, and it is antici- 
pated that there will be some 
giticism of the reductions 
(which appear to be direct 
economy measures, and not 
the result of already pre- 
planned campaigns) when the 
estimates are before the Dail 
for approval. 

The Department of Health, for 
example, which has done some 
excellent work both in press 
advertising and through specially 
produced films, has indicated a 
cut of £5,000 in its publicity allo- 
cation for 1955-56; the army. 
which is now engaged on a 
recruiting campaign (placed by 
Padbury Advertising), estimates 
for an expenditure of only 
£10,000 in the coming year, 
against £25,300 in 1954-55 


. . = 
Official toys 

THE GOVERNMENT'S venture 
into business, marketing toys and 
knitwear from remote west and 
north-west settlements, has 
proved successful, and satisfactory 
orders are being received from 
Britain. Advertising, however, is 
to suffer a cut-—-from £8,000 
down to £6,000 A cut of 
£78,000 to £400,000 in the amount 
voted for tourism will probably 
not be reflected in the advertising 
budget of the new combined 
tourist body, which is to be 
known as Bord Failte Eireann. 

Information services of the 
Department of External Affairs 
will cost £10,000 again in 1955-56, 
with £2,487 included in the vote 
for the Department of the Taoi- 
seach (Prime Minister) for the 


‘ SOWCARDS ’ 
D> WOSTER A” ~ 


A 


ep 10 ANY (fire 


Gonsall. ge 
SILK SCREEN ARTS | su 


97 SHIRLEY ROAD. CROYDON 
ADOISCOMBE 3147-8 


HIGHEST GRADE 
CLEAN SHAnP 
RALT MANS HID 


SPEEDY SERVICE 
\ EXPRESS ¢ 
DELIVERY 


Government Information Bureau 

While this economy in adver- 
tising and publicity on the part 
of the government will cause 
some criticism, there is no doubt 
that advertising men will appre- 
ciate the decision to carry out an 
extensive farm survey this year. 
This will be done by the Central 
Statistics Office whose director, 
R. C. Geary, has frequently 
criticised Irish business men for 
failing to make proper use of the 
Statistical research which his 
department has undertaken. The 
farm survey should present a 
comprehensive picture of an im- 
portant market in Ireland. A 
second survey to be made this 
year will cover passenger traffic 
to and from the Republic. 


. 
Travel by air | 

THE COMMERCIAL development 
superintendent of Aer Lingus 
(Irish Air Lines), Garrett Fitz- 
gerald, has carried out several 
surveys of his company’s traffic 
and said recently that 52 per cent 
of the traffic arises in the lower 
income groups. The most recent 
survey also showed that a dispro- 
portionately high percentage (in 
relation to their numbers in the 
population) of single women pre- 
ferred to travel by air. 

Domas has been handling the 
Irish end of the TWA world-wide 
competition “What will air travel 
be like in the years to come ?’ 
and Liam Boyd, Irish manager 
for TWA, reports that about 
7,000 requests for entry forms 
were received within a few days 
of the competition being 
announced. Incidentally, Mr 
Boyd, who is chairman of the 
Publicity Club of Ireland, is a 
member of the new “Information 
please” team for Radio Eireann’s 
panel game 


RP GOSSOP LTD 
CArt ists Agen ts 

36 CARTER LANE EC4 
CENTRAL 6950 
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ADVERTISER'S WEEKLY 


A high quality market with a 
vital need of British goods 


It is incorrect to regard Denmark as only an agricultural 
country. Industry and craftsmanship together employ many 
more people than agriculture. 


IP HIs week we bring into 
focus a nation of four 
million people having a close 
bond of friendship to the 
United Kingdom. It is an 
agricultural nation although it 
is worth emphasising that there 
are important industries. 

The industrial aspect of the 


A modern store in Denmark. 
techniques and interior illumination in orde 
of the store attractively at night. 


Full use is mad 


COPENHAGEN 


SEPT. 29 - OCT. 16 
1955 


nation’s economy tends to be 
overlooked abroad because apart 


from what grows on the soil, 
Denmark does not possess a 
single raw material. It is there- 


»f the latest self service 
present the contents 


fore vitally necessary for her to 
maintain high foreign trade in 
order to hold a standard of living 
equal to other western nations, 
which she requires. 


Last year, Denmark's total 
exports reached 6,500 million 
Kroner (£342 million). Imports 
were about 8,000 m Kr 
(£421 m.), while shipping pro 
duced 1,200 m. Kr. (£63 m.) 
These figures should be seen in 
relation to the gross national 
income which for the same period 


was about 27400 m Kr 
(£1,442 m.). 

These figures may be seen 

more clearly as follows: In 


1953, the United Kingdom's 
imports amounted to £64 per 
inhabitant, while Denmark's 
imports for the same year were 
about £82 per inhabitant. In 
1954, Danish imports were no 
less than £94 per inhabitant. 
Agricultural produce amounted 
to 60 per cent of all exports 


DENMARK 


while industrial exports were up 
to 35 per cent. ~The remainder 
was fishery preducts or various 
other goods. Export of Danish 
industry is an important part of 
the national economy There is 
no question of disposing of goods 
left over from the home market 


Competing in industry 


On the contrary, Denmark 
competes in many fields with 
the largest industrial lands. The 
larger firms’ part in the gross 


national income gives a surpris 
ing impression of industry's 
importance in Danish commer 
cial life. If agriculture’s part was 


@ Continued on page 4 


POLITIKEN 


welcomes you to the British Trade Fair. 


POLITIKEN 


the most widely read paper in Denmark 1s 
already giving news of the Fair in its columns 
and thus our readers, who number nearly half 
a million, are becoming increasingly aware of 
this most important event in the annals of 
trade between our two countries 


POLITIKEN 


carries more displayed advertising than any 
other newspaper in Denmark. 


. % Goods made in Britain 

% Exhibited at the British Trade Fair 
% Advertised in Politiken 

% Will sell in Denmark 


Sole representatives for Great Britain 
Frank L. Crane, 69, Fleet Street, London, E.C A. 
‘Phone Central 2811/2 
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Berlingskhe Bs Cidende 
introduce your products 


The leading Danish daily will be the 
natural medium for following up of this 
great British drive on the Danish market. 
Furthermore, BERLINGSKE TIDENDE is 
able to give you, from its recent extensive 
Gallup survey, a good deal of information 
about the buying and consuming habits 
of the Danish population, and last, but not 
least, their reading habits. 

Our 
pleased to 


representatives will 
supply you 


be only too 
with further 
information. 


Berlingske Tidende 


Copenhagen-Denmark 


Exclusive representative in Greet Britain 


JOSHUA B. POWERS LTD. 


(14, Cockspur Street, London, $.W.1. (Tel Whiteholl 3366) 
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FOCUS ON DENMARK -—continued 


set at 


- 


100, industry's would be 


It should be remembered, how- 
ever, that craftsmanship or han- 
dicrafts are included in the indus- 
trial figures. In Denmark it is 
difficult to divide craftsmanship 


from industry. There are some 
very large industrial concerns, 
but they are few in number. 


whereas many small concerns are 
prospering with five, 10 or 20 
workers. Old traditions of crafts- 
manship have been adapted to 
modern industrialisation with ex 
cellent results. The result has 
been to give industrial products 
an appearance of craftsman’s 
quality and this is one of the 
secrets of Denmark's industrial 
success in world markets. 


Industry and craftsmanship 


On the background of these 
facts it is clearly incorrect to 
reckon Denmark as only an agri- 
cultural country Industry and 
craftsmanship together*employ 33 
per cent more people than agri- 
culture, that is to say a total 
number of 700,000 workers who 
are organised. The Danish 
worker is independent. He sets 
particularly high demands on 
himself and it is-important to re- 
member that over half the or 
ganised workers are skilled 
Every one has learnt a trade thor- 
oughly over a period of four or 
five years and passed his trade 
test 


Craftsmen, industrial and con- 
struction workers received nearly 
54 milliard Kr. (£289,465 million) 
in wages last year. Buying power 
increases despite high prices and 
taxes. Wages have gone up quite 
attractively compared with pre- 


Good prospects for 


UK goods in Italy 


ITUATED as it is in the 
centre of one of the richest 
parts of Italy and timed to 
coincide with the end of the local 
harvest season, the annual Bol- 
zano International Samples Fair 
attracts large numbers of pros- 
perous farmers and business men 
at a time when local sales possi 
bilities are high. Next year’s fair 
will be held from September 17 
to 27 
Detailed figures for the 1954 
fair are not yet available, but it 
is understood that in 1953 the 
volume of business done by 
foreign firms at the event 
amounted to about £2.3 million, 
the total attendance being 
241,000. This year the number of 
exhibitors was 1,347, of whom 
§42 were foreign firms. Western 
Germany led the field with 234 
participants; the United King- 
dom contributed 14 to the total 
The Bolzano fair is a buyers’ 
rather than a visitors’ affair, with 


Shoppers in Denmark enjoy a 

high living standard, and depend 

to a considerable extent upon 

goods from abroad. The tourist 

trade is also of importance to 
British exporters 


war figures. At the same time. 
there is practically full employ 
ment in Denmark. The result has 
been an increase of one milliard 
Kroner (£52,630 m.) in private 
buying during the past year. This 
has had an adverse effect on Den- 
mark's currency position 

Her foreign trade is so vital 
that the balance must be carefully 
weighed, particularly as imports 
have been freed in reply to de 
mands from the Organisation of 
European Economic Co-opera- 


tion. Moreover, Denmark has the 
lowest level of customs duty in 
the world. 


NEWS 
FLASHES 


FROM WORLD 
MARKETS 


a regular attendance of some 
thing over 200,000. Firms in the 
UK who are not yet selling their 


products in Italy may therefore 
find it an ideal introduction to 
the market. 


Scope for business 


Very good prospects exist for 
the following goods 

Timber handling, cutting and 
processing machinery;  dairy- 
farming equipment ; supplies and 
equipment for fruit-farming, ¢.g 
insecticides, fungicides, sprayers 
irrigators, small tractors, appli 
ances, etc.; all kinds of catering 
equipment for hotels, e.g.. 
cookers, porcelain and glassware. 
cutlery, linen, etc 

In reporting this information 
the Consulate-General at Milan 
has stated that local importers 
show interest in British goods 
but these should be competitive 
in price with, for example, Ger 

@ Continued on page 35 
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NEWS FLASHES — continue IN DENMARK YOU NEED 


G Hjiemmet 


Wherever you go in Denmark you will find 
Hjemmet the home magazine You will 
find it in almost every fourth home in the 
country, every week and all the week. 
Hjemmet gives your advertisements a foot- 
hold in the family. Net sale 262,441 weekly. 


ALE 


These two photographs show by day and by n.cht the new neon sign The Magazine of the intelligent, fashion- 
which has been built in Banekok for the Gen Electric Co. by the conscious Danish woman of today. Within 
Thai-British Trading Co., Ltd "laced at the tion of six roads, it a few years of its first issue Alt for 

is having considerable impact upo e public damerne has become an established national 
medium with a net circulation of 208,121 


4ND 


man products. It is pointed out incorpora a replica of the 
that Italy is not a homogenous GEC dk e eight-cubic-foot 
market for foreign goods; the refrigerat This replica, 13 , : 
Alto Adige-Treatinc is an foot high 10 foot wide, has a Exclusively represented in U.K. by 
example of a market within a solid met ack ground made of JOSHUA B. POWERS. LTD. 
market where local representa- heavy ge sheet metal, on augraonre , 
on may well pay dividends which are nted interior details 14 COCKSPUR STREET, LONDON, 5S.W.1 
of the ap; ce, the whole being Tel. - WHitehall 3366 
Above national average outlined on tubing to match 

the actua frigerator colour of 

The standards of living in this” white and spring-leaf green. The 
part of Italy are high, the average surmount trade mark. “GEC.” 
ncome being substantially above is in four foot high individual x 
the national average A large metal lett heavy gauge sheet . 
proportion of the incomes of the metal. | etter is outlined in ud it covera e 
arming community (which com- red neon tubing 
prises 30.4 per cent of the pro 
vinces’ total income) is spent in 


ipital goods; for example, in ~ _ © 2 
950 there were only 223 tractors Gold Coast show in out rica 
n use in the Alto Adige. In 1952 

this had increased to 450 and the =) : Tg, 

gure is now estimated at 600 . ; Cape Town CAPE TIMES 

As a market, certain requirements ; ; CAPE TIMES WEEK-END MAGAZINE 


re peculiar to this region and not 
to - Fest of ~ - na Durban NATAL MERCURY 
tential customer for investmen . 
ods, supplies for the catering . : . SOUTH AFRICAN WOMAN'S WEEKLY 
trade and the more expensive ‘ Johannesburg RAND DAILY MAIL 
nes of consumer goods is more Ng 9 
kely to belong to the German- | " National SUNDAY TIMES 
speaking group of A ps gece : SUNDAY EXPRESS & HOME JOURNAL 
ide literature should be printed ; ; 
f possible in both German and ae 7 DIE LANDSTEM 
Italian but im any case in SPOTLIGHT 
German - FORUM 
In any display at the fair, the . 
emphasis should be on quality, 


and it 1s important that German ~ 
should be used in all publicity 
and display material. f 
° 
Siam 
This was a scene at the Better 


IN THE heart of Bangkok, ata Homes Exhibition held recently 
hus unction where six roads in Accra on the Gold Coast of 
ntersect, a4 new neon = sign, Africa. It shows the wisit of the 

cted for the GI C by the Thai- Gold Coast Minister of Educ ation 

1 Trading Co., Ltd., the (left of the picture wearing his 
npany’s agents is having robes of office), to the stand of 


ynsiderable impact on the loca! the Hoover distributors A. G 

pulation and helping the Leventis & Co Lid The 
export of British refrigerators demonstrations of Hoover pro 4 

Facing the New Odeon theatre ducts held throughout the 92, New Cavendish Street, Portland Place, W.!. 
and a few yards from several! exhibitior attracted large 1 Tel.; LANgham 5036 


more Bangkok cinemas, the sign interested audiences 
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well over 


& 
100,000 Motorists 


are regular readers of 


AUSTIN MAGAZINE 


B.M.C. Publications "°"2"'"° 


NS BRITISH MOTOR CORPORATION LTD. ord 
These readers, quite obviously, have more than an ordinary interest in their cars. Nuffield Motoring Diary 
Sell to them by advertising in their OWN Magazine. Transport Efficiency 
The cost per thousand is very small and you can be confident that such (for commercial users.) 


advertising will reach a vast influential motoring public which has the 
resources to spend on the product or service it deems worthy. 


For further Austin Motor Company Ltd, Motoring, 

particulars, specimen Magazine Department, The Nuffield Organisation, 
copies, and rate cards, 84 The Promenade, Cowley, 

apply to CHELTENHAM. Phone 52733 OXFORD. Phone 77777 


ONE ONLY «r £625 . 
EXHIBITION VEHICLE 


With contemporary interior 


25’ 4° long, 7’ 7° wide, 11’ 8” 

high with 12-ton load chassis, 
OFrsive . 

Completely contemporary interior, 


ie fluted aluminium walls, rosewood 


ro ee eee! sand ENGINEERING RECORD 


NEARSIDE REAR attachment, hydraulic brakes. 


SSS ee 
A 


+s wheels fitted 10.20-20 tyres. Brake 


ot and light connections. Seen of vital interest to engnecrs 


Hounslow, Middx. 


EMMOTT & CO. LTD., 31 KING STREET WEST, MANCHESTER, 3 


LONDON OFFICE: 50 TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 


Green Lane, Hounslow, Middx. Tel: Hounslow 7283. 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY ROGER DARCY 


185 illustrations show 
Canada’s best art 


HOUGH not as lavish as its New York cour 

this page recently) the Sixth Annual of A 
Art, published by the Art Directors Club of 17 
It is obtainable 


worthy of attention. 


Studio Ltd., 66, Chandos Place, 


London, W. 


Merpart (reviewed on 
rtising and Editorial 
onto, is nevertheless 
yuntry through The 
2, at 50s. and merits 


in this 


a place in the library of every advertising agency and firm connected 


with the graphic arts. 


As with the New York annual, 
the Toronto volume contains re- 
productions of advertising and 
editorial material submitted for 
the Art Directors Club's exhibi- 
tion. No less than 1,035 pieces 
were received by the selection 
committee last year, of which 185 
were finally selected to be hung 
and reproduced in the book. 

They came from all parts of 
Canada and can therefore be said 
to be well representative of the 
best in Canadian advertising and 
editorial art and design. 

The winning entries are repro- 
duced in black only but colour 
is introduced in panels which 
give details of the prize awarded, 
client, art director, artists and so 
on concerned in each piece 
Editorial art is clearly much 
more adventurous in Canada than 
in this country, if these examples 
are anything to go by. 

Very little in the way of 
graphic art work seems to be 
missed. The advertising divi- 
sion, for example, is broken 
down into magazines, trade 
periodicals, newspapers, small 
advertisements, general illustra- 
tion, product illustration and 
fashion or style illustration. The 
trade paper advertisements are ot 
a surprisingly high standard. 

TV section 

In the editorial division there 
are magazine covers, page lay- 
outs, illustrations and fashion 
illustrations. In the “graphic” 
division, there are examples of 
direct mail, posters, point-of-sale 
items and graphic art. And there 
is even a section for television 
which, however, is not as striking 
as the rest of the book 

The annual itself has been well 
prodenes by the Thorn Press, 
Toronto, with a striking white 
binding and original dust jacket 
Inside, clever typographical 
tricks, lettering and illustration 
draw attention to the sections 
The only slight drawback is that 
there is rather a lot of setting in 
a light sans serif type which is 
not so easy to read on surfaced 
paper 

This type of book is always 
valuable, and particularly so as 
it seems we have no counterpart 
in this country either of the Art 
Directors Clubs or their annual 
productions. 


Scoltish show 


goes on tour 


The “I 
tion, orig 
Edinburg! 


en in Print” exhibi 
ily organised by the 
yilege of Art, is now 
touring Scotland. The tour is 
jointly sponsored by the Council 
of Industrial Design Scottish 
Committe d the Scottish Com- 
mittee of Arts Council. 

The exhibition has already 
been shx in Aberdeen, and 
will visit kirk, Stirling, Dun- 
dee, K rnock, Galashiels. 
Glasgow, r and Kirkcaldy in 
the course the year 

Printing design from many 
countries on view, with con- 
tribution rom Norway, Den- 
mark, France, Belgium, Holland, 
Italy, USA, Japan and Britain 
The work includes commercial 
printing, trade booklets, and ad- 
vertising material of all kinds. 


LIVELY GERMAN 


+ hae typ = oe Berthold AG, 
lin and Stuttgart. 
whose age! ts in this country are 
C. F. Moore & Sons Ltd., 11. 
Sekforde Street, London, E.C.1, 
have sent out. specimen shects 
covering wide range of type- 
faces. These include such well- 
known faces as Walbaum (a 
modern typeface) their version 
of Bodoni and a variety of 
grotesques 
Of interest to advertising typo- 
graphers in particular, however, 
is the wide range of script and 
decorative faces available. These 


OAS ALPHABET 


Solemnis 


The cover of the British Feder ation of Master Printers’ 


Face the Facts About Costs,” the 
the printing industry. The to 

on black and the spectacles are 
cover is revealed below and 1/ 


BFMP send 


new series 
HE costing committee of the 
British Federation of Master 
Printers has sent to all members 
the first of a new series of three 
booklets on costing in the print- 
ing industry. The booklet was 
accompanied by a letter from 
P. J. W. Kilpatrick, chairman of 
the committee. 

It is intended primarily for the 
benefit of the smaller-sized firms 
but it is thought that all firms wi! 
find it of interest. Title is / ace 
the Facts About Costs. 

All three booklets are exce 
lently produced, and are a great 
credit to the BFMP. The first 
booklet, on facing the facts, is a 
novel piece of work. The first 
cover is of transparent material 


TYPEFACES 


include Palette—a brush script. 
Ariston—a script based on hand- 
writing which joins up ; Dynamik 

a pen based character; and 
Boulevard—an_ elegant script. 
described as being in “the English 
style.” Derby is a sharp pen- 
written letter, with alternate 
characters for ¢, m, n, r, and t 
These have long tails and can be 
used when the character comes at 
the end of a word. 

Post-Antiqua is a kind of hand- 
written sans, which looks very 
well en masse if leaded; and 
Caprice is another elegant script 


ABCDEFGHIJKLM 


Post-Antiqua 


out 


sabedefghijkl ABCBEFGH 


Ariston 


ABCDEF CSLoulevard 


Boules ard 


Palette 


Dynamik 


CAiiedes 


Caprice 


Das Genie tragt im Geiste cin A bbild dex 


This example of setting in Derby shows the alternate lower case “rT 
the end of a word. 


rose 
spectacles are removed. 
Edward Mortimer Ltd., 


ADVERTISER'S WEEKLY 


costing booklet 


first of a direct mail series on costing in 


cover is 


Wording is in blue 
When lifted, a paper 
Printing is by 


ransparent. 
‘ coloured.” 


Halifax. 
first booklet 
on costing 


with the words “Face the Facts” 
in blue on a black background 
A pair of “rose coloured” spec 
tacles are also printed on this 
cover over a neatly drawn head 
showing through from the paper 
cover below 

On lifting the transparent cover 
one sees the words “About 
Costs” and the head is seen minus 
spectacles, which are held in the 
hand 

Layout and text 
bright, and there are 
drawn line illustrations 

A tipped-in reply paid postcard 
is included, which printers can 
send to the BFMP for the next 
booklet. Printing of Face the 
Facts has been carried out by 
Edward Mortimer Lid. of 
Halifax. 

The following two booklets 
which will be sent on receipt of 
applications are Getting at the 
Facts, and Getting at the Hourly, 
Rate. These are a larger format 
and are both well printed and 
designed by Mortimer's 


are very 
brilliantly 


Measuring oil 
resistance 


HE oil-resistance of paper is 
an extremely important fac 


tor in printability, as it can effect 
such common troubles as set-off, 
non-keying, inks not drying and 
varnishes failing to gloss. It is 
important that this resistance can 
be readily measured, and the 
Printing, Packaging & Allied 
Trades Research Association has 
developed a simple tester 

The apparatus is described in 
the current issue of Patra News 
It consists of an inclined plane 
covered with a strip of litho 
blanket, a brass roller and a glass 
container holding medicinal 
paraffin. In the test, the roller is 
released, runs down the plane 
and imparts an oil stain on the 
paper. The oil resistance time is 
measured with a stop-watch. 
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one can get the accommodation for 
the S00 or 600 members of the 
organ: m who had been 
ring there An attractive 
during the partaking of an excellent 
buffet was the presence 
numb f good-looking 
dressed to represent Beecham 
Food ; fucts 
My y regret was that 
not « ze in the evening 
during the Lucozade Radio Luxem 
bourg w i His Ma esly § 
Bright onducted most 
ingly lian Hughie Green. 
Talk y¥ money’ 
Miss ogg ol and “Miss Ribena ae : fe a mave ans 
at the Beecham conference a ked. ond yy 
most « iders could, too 
‘Easy money’ from By olation, a hamper 
of Beec I ds products arrived 
Lucozade for m y office the next 
As the formation of Beecham My v . 1gucs 
Foods Lid. is an outstanding event illowed tam one oF 
it was only right that n should b items fr 
innounced at an Outstanding press 
conference When Miss Vera + rin 
Clarke (of Royds), who handled the Re 7 ng after 
press arrangements. asked me to be 44 years 
J 


on the 4 o'clock for Brighton on 
Wednesday of last weck | guessed 
the ordinary Il was right 

The pres onf ! was held at He ha cI 
the Royal Albion H because, as ind hi: oO b 


R. Craig Wood aging director ager and nee officer 


of Beecham Foods, explained, it is first World War he was awarded 


only in a place lk Brighton that the Military Medal 


e 
a gtoup of nine 
influential newspapers 
AB.C.Weekly Net Sales 


Ho.oi4 


Associated Kent Newspapers Ltd. 
LONDON: E.W. PLAYER LTD., 30, FLEET ST.EC4 


* cleaned 


AFTER 44 years’ service 
that I was in for something out of local ¢ iment officer at 
borough. Sidney Foord has retired 

! tary to 20 mayors 
en advertising man 


COL. WILKINSON 
AND THE 
POLICEMAN 


’ 
PHere are few functions in ad- 
vertising these days which can beat 
those of the Institute of Practi 
tioners in Advertising. The agency 
boys know how to stage things in 
the grand manner 

They proved it again on Wednes 
day of last week when, after « 
hectic day of annual mecting. first 
meeting of new Council, divided 
only by what is rather fantastically 
described as a fork luncheon, their 
annual dinner was held at the Do: 
chester, London 

It was not an evening of great 
speeches. But the president, Lt. 
Col. Alan Wilkinson, after soundly 
delivering his proposal for a Col- 
lege of Advertising. heard Sir 
Robert Sinclair, FBI president 
recall some youthful escapades 

It appears Alan Wilkinson was 
quite a lad in his rugger days. On 
one notable occasion he screeched 
a fast car to a halt just leve! with a 
police-constable’s outstretched arm 
and hung his hat on that 
worthy’s forbidding hand The 
law, said Sir Robert, was not 
amused 

Sinclair Wood, proposing the 
toast to the guests, noted that there 
were present representative 
nearly all the “initials” in advertis 
ing. What were they all? I can't 
remember them all, but there were 
the IPA, ITA, AA, ISBA,. BPAA 
NPA. FMP and so on. ad infinitum 

Newcomers, who will be seen at 
this annual function for many years 
to come, were the television men 
representatives of the ITA and the 
programme companies: Sir Robert 
Fraser, Maurice Winnick, Norman 
Collins were there, but not Sidney 
Bernstein, who has yet to be seen 
in advertising circles 

* * * 


THE Exhibition Diary which Leon 
Goodman has been issuing for 
some years has proved a valuable 
Service to exhibitors and their 
adverusing agents When it first 
appeared there were no other 
rehable sources of information of 
this sort 

Mr. Goodman tells me that the 
reason why he has decided to dis 
continue its issue is not because the 
information has ceased to be of 
value, but because quite a number 
of lists of exhibinons ar now 
being published by trade papers and 


ouners 


s of 


* * * 
AANYONE who has ever collected 


cigarette cards will seize eagerly on 
the fifth and latest batch of 50 of 
the inn sign miniatures issucd by 
Whitbread’s. Alan Harley, of their 
publicity department, tells me that 
more than 6,000,000 of these minia 
tures have been collected by men 
and women all over the world 

Indeed, such is the demand that it 
has been necessary to repeat about 
half-a-dozen of the signs from pre 
vious issues The excellent little 
descriptive notes on the back of the 
cards are worthy of the gaily 
coloured reproductions on the front 
I am sure these cards must enjoy a 
high swapping-value! 
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Aad 
Transport research 


T. W. C. Glover, managing director 
of Glovers Advertising Lid., is here 
seen experimenting with local forms 
Of transportation during a_three- 
week trip to Egypt, from which he 
and Mrs. Glover have just returned 


. * * 


On completing 40 years’ service 
with the Esso organisation last 
week William J. Delaney, adver- 
using and publicity co-ordinator 
for Esso Petroleum (Ireland), was 
presented with a gold watch by the 
directors of the company in Dublin 

Mr. Delaney, who was born in 
Kilkenny, was one of Ireland's 
early motor cyclists and has always 
taken a keen interest in motor and 
motor-cycling sport. Until 1946 he 
served with the sales side of the 
organisation, then transferred to the 
advertising department as its chief 

fe is a member of both the 
Advertising-Press Club (he «is an 
able speaker in debates) and th 
Publicity Club of Ireland, and has 
been a council member of the 
Association of Advertisers in Ire 
land since its formation 

One of his sons, Dr. Cyril 
Delaney, is a noted scientist and is 
now working at Harwell 


* * * 


How much promotion literature 
would you guess is issued by a 
resort of the size of Morecambe and 
Heysham in a year? W. M. Mar- 
shall, manager of the publicity and 
entertainments department there 
tells me that he expects to issue 
some 576.300 pieces this year 

excluding correspondence—which 
works out at 1,845 per working day 
At the information bureau last year 
there were 26.139 personal callers 


CONTACT 
WEEK'S WISECRACK 


“~ 


“Our  visualiser’s com- 
plaining that it’s so long 
since he saw a press 
advertisement that he’s 
stumped for ideas.” 
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FOR THe Wekevc flee 
FOR THE SHEER PLEASL °E OF IT. ‘ % 


the sparkling 


ciucose 


; ey % drink 


2. ces lost _energ 


acknowledgements to G. S. Rovwds Ltd 
i the poster and Dominant Sites Lt 


witractor who erected it 


i 
This Lucozade poster (12'6" x 23’ long) at Waterloo Station was a call in 


giant enlargement job that came our way some months ago. The 
figure of the boy is 9 feet high—we blew him up from a }” nega- 
tive (shown here s/s). It is the kind of task we are equipped to do 


quickly and well. For enlargements to any size (bigger than this for bigger and better enlargements 
or not so big) call in Carltograph for photographic prints in quantity 


44-50 LANCASTER ST. S.E.1. WATERLOO 6544 Monchester Office: 3, THE PARSONAGE. BLACKFRIARS 4052 
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Publications News and Notes 


‘TV Mirror’ guide 
to holidays 


A holiday feature entitled “Holi- 
day News Reel: TV Mirror Light- 
ning Guide to the Season's High 
Spots” appears in TV Mirror this 
Saturday. The journal states that 
by April most tourist agencies have 
booked up their main tours, but 
specific dated tours covering special 
events might still be available 
British seaside resorts are also 
often unable to fix dates and loca- 
tions for special events before 
going to press with their official 
guides. The entire editorial con- 
tent of the feature, therefore, is 
devoted to late news paragraphs 

* a ” 


The New York Times set up a 
new advertising record for its 
annual international trade section 
on Sunday, March 13. The “biggest 
ever” section of 32 pages carried 
189 columns of advertising. Over 
half came from advertisers in 35 
foreign countries and territories, 
with Great Britain responsible for 
the largest amount. 

- . + 


The Birmingham Post last Thurs- 
day published its largest issue since 
pre-war days—a 1l2-page paper and 
1 Fuel Efficiency Supplement of 12 
full-size pages. Advertising totalled 
more than 78 columns 

. = * 

The April issue of Courier con- 
tains an article by Stanley Fryer on 
brewers and beer. 


For the May issue of She, on 
sale April 22, there will be anothe: 
national and provincial advertising 


campaign, plus a _ nation-wide 
double-crown poster distribution 
* = . 


Publishing date of True Story 
May issuc has been brought for 
ward to to-day (Thursday). 

” * - 


lliffe’s Amateur Photographer are 
to cO-Operate with the organisers of 
the British Photo Fair, to be held 
at Horticultura! Hall, May 16 to 21, 
in the provision of a number of 
services, including setting up an 


informat kiosk for the sale of 
catalogues, answering inquiries, and 
the provision of an _ interpreter 
service 

* . * 


The story of Princess Margaret is 


to be sed in Woman, begin- 
ning in the issue on sale next 
Thursday The issue has full 


advertising backing 
oo 7 + 

In John Bull, on sale next 
Wednesday, the work of one of the 
British Travel and Holiday Asso- 
ciation’s registered guides, who 
shows London to visitors, will be 
featured 

* * * 

The May issue of Photoplay, on 
sale Apri! 22, contains details of a 
new conicst, in which readers are 
invited to have dinner with a film 
star. 

* * * 
In Illustrated, on sale next 


Wednesda yachtsman Uffa Fox 
presents eight-page detachable 
supplement. a guide to small boats 
and sailin 

a 


WASS PRITCHARD 


& CO. LTD. 
Colour Printers 


85, FENCHURCH STREET, E.C.3 
— ROYAL 7141 


Use of film in 


commercial TY 
The 48-page quarterly techni- 


April 14 number of “Kine- 
matograph Weekly,” to the use 
of film in the commercial TV 
medium. It underlines the part 
to be played by film in making 
commercials. Contributors in- 
clude F. Hoare, president of 
the Association of Specialised 
Film Producers. 


The issue of Flight for May 13 
will be devoted to a survey of the 
organisation, aircraft, operational 
tasks and equipment of the world’s 
air forces. 

” * ” 

The American Popular Mechanics 
Magazine is introducing in this 
country full-size woodworking pat- 
terns, selling at 2s. 6d. They will be 
sold through newsagents. 

* ” 


. 
For the first time since the war 
Autocar (Associated Iiiffe 
Press) published a Sports Car 
Number on April 1. It gave 
facts and figures about many of 
the world’s leading sports models. 
* * * 


Spring Fashion Number of The 
Ta will be published on May 4 
” * * 

The April number of Municipal 
Review is a record for size. In- 
cluding covers it has 84 pages with 
48 pages of advertisements. The 
journal is now celebrating its silver 
jubilee. 

Anniversary issue 

Guaranteed print order for the 
September (Battle of Britain) issuc 
of Royal Air Force Flying Review 
is 135,000. Page rates remain at 
£70 

* * * 

Copies of the pictorial touring 
maps that have appeared in Every- 
body’s have been sent in brochure 
form to advertisers and agents 

7 a ” 


A new Time leaflet quotes praise 
of the magazine by cabinet officials 
in UN member countries, editors 
and publishers, broadcasting execu- 
tives, and leading engineers. 

* * * 


The cover of the May issue of 
ler, published on April 
15, will be in two tones of blue, 
with red name heading. 
* o 


* 

The March 26 and April 2 issues 
of Popular Gardening carried 48 
pages of advertising—a post-war 
record. 

. > . 


The March 26 issue of Dalton’s 
Weekly was 72 pages for the first 
time. Sales, now averaging 80,000, 
are claimed to have touched a peak 
of 95,000 recently. 


7 * * 

On April 15 the title of The 
Machinist is to be changed to 
Metalworking Production. The edi- 
torial content of the magazine will 
remain unchanged. he Machinist 
is now printed by Williams, Lea & 
Co., Ltd. 

7. * - 

A 16 mm colour sound film on 
the latest mechanical handling 
equipment is available free on loan 
from Mechanical Handling (Asso- 
ciated lliffe Press). Application for 
the film should be to H_ A 
Collman at Dorset House. 
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We Hear 


Winner of this year’s Academy 
Award for the best documentary 
short film of 1954 was the British 
“Thursday’s Children,” the story of 
the teaching of deaf children. It 
was produced by World Wide 
Pictures. 


* * * 

The Cardigan Bay Resorts Asso- 
ciation is to launch an intensive 
campaign to publicise the Cambrian 
coast resorts. It will begin with the 
distribution in this country and 
overseas of 3,000 copies of a new 
guide book. The Association has a 
membership of 16 local authorities. 


Tender accepted 


Belfast Corporation transport 
committee has accepted the tender 
of Frank Mason & Co., Ltd., for 
advertising rights on its public 
service vehicles for the five years 
starting next November. The price 
will be £37 3s. 3d. per vehicle per 
annum. 

* * * 

Lord Luke, chairman of Bovril 
Lid., is to address the Incorporated 
Sales Managers’ Association (Ireland 
branch) at a lunch meeting in 
Dublin on Friday, April 15 

* . * 

More than 40 bookings have been 
made by printing schools of the 
display of winning layouts from the 
Federation's Twelfth Gold Medal 
Layout Competition. 

* * * 

From to-morrow (Friday), the 
address of J. Arthur Rank Screen 
Services Limited will be: 11 Hill 
_ Berkeley Square, London. 

fotki 


* * * 

Simple Radio Control, by H. G. 
Hundleby, editor of Aeromodeller 
will be published on Friday, Apri! 
22, price Ss. It has 96 pages. 

* * * 


The South African Retail Chemist 
of Cape Town, is now represented 
by A. Vernon Keith & Co. in the 
United Kingdom. 


Appeals allowed 


The Ministry of Housing and 
Local Government have allowed 
appeals by Lidstone Advertising 
Service, of Plymouth. against 
Plymouth Corporation's refusal to 
display advertisement boards at 
Ham Lane and Rosebery Lane, 
Plymouth. 

* * * 

Three caravans equipped as 
mobile electric showrooms have 
been delivered to the Trinidad and 
Tobago Electricity Commission by 
Berkeley Coachwork Litd., Biggles- 
wade. 


* * * 

The SOth party of travel agents 
and press representatives visited 
Northern Ireland for three days last 
week. They included members of 
the staff of travel agents from 
Shannon airport, Waterford, 
Limerick, Dublin, as well as two 
from London. 

* * a 

Carlton Berry Co. Ltd. have taken 
over the advertising represeniation 
of Ali Nouve, Italian aecronaut 
journal. The journal is published 
fortnightly. 

* * * 

Hands Up for Clean Food is 
the tithe of a new Gas Council 
booklet which gives support to the 
Government's campaign for a 
higher standard of cleanliness wher- 
ever food is handled. 
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Blow-ups 


CLASSIFIEDS | _ enlargements 
In a letter of appreciation a lady who | Transparencies 


ordered one insertion of a classified 


advertisement of 19 words, ‘' Drakes fer 


_ —in black-and-white 
sale '’, in the Belfast News-\etter, says, 
—, | and colour 


ore orders 
aper than 


“Many thanks. | got ™ 
through your esteeme 


————— Autotype 


It pas to advertise 


in an influential morning newspaper. of course 
Belfast News-Letter A whopping big picture helps to make a 


ablished 1737. More than a Newspot an Institution. dominating exhibrtion stand A photographic 
Donegall Street, Belfast. 85 Fleet S eet, London. 


* wallpaper ” patterned with your trade symbol 


— 


or product name possesses a useful impact 
value. A series of medium-sized enlargements 
with a story to tell has definite sales value 
When they are illuminated transparencies they 
are fascinating. In colour no one can resist 
them. People /iAe pictures, anyway. These 
ideas are left for you to brood upon. You can 
safely leave execution to Autotype. Autotype 
do all these things uncommonly well 


at reasonable cost 


Most of the really good 
enlargements are made by 


| ~Autotype 


ERTISING DISPLAY | : co Ask for price list and illustrated 


CARDS - CUT-OUTS - POSTERS - WINDOW DISPLAYS folder “ Areyou interested in giants ? 


z 


< VA 
> wv 


AUTOTYPE COMPANY LIMITED, BROWNLOW ROAD 
WEST EALING, LONDON, W.13 EALING 269!.3 
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Display contest and record press 
ads for Coopers underwear 


A half-page in the Daily Express, display material, and trade press 
large spaces in national! dailies and adver nts are being used to 
Sundays and extensive provincial tell tt f the competition. Agents 
and trade press advertising are sre Legget Nicholson & Partners 

Ltd. 


being used in a new campaign for 
Coopers Y-Front unde rw 
The promotion is th rgest ever 


ae *« « ; 
to be launched by Lyle & Scott Lid Area ¢ ampaigns for 
who are the manufacturers The E f | 
scheme is also being used to intro- mergen toods 
duce Y-Front junior underwear tor The Energen Foods Co.. Ltd 
the first time launc [ cal drives for 
Coinciding with the campaign. a their } juced d The « on “Time to Re-twe’’ ax 
special window display competition break flak n I stersh ” f — , 7 . 
: 4 ca C rsh its sym a boy leaning against a . ° 
for dealers is also planned. Ther« Northamptonshi nd Nottinghan tyre and ho ding a candle First British drive 
~ “ ty ind lding a candle, are to 
ire 27 cash prizes, ranging from shire durir } montt iia ag on p 
C ' 5 gain 4 e er ” 
£100 to £5 Retailers are being sup On tr iF ni J ru Fisk tyres for the Elna 
plied with showcards and Y-Front amr " how Of ‘ ‘ re P 
sleed on aa iceman Seneatid This was announced at a Savoy Spaces are being taken 
b/ : ; flakes ‘“'n hens of o * ~— f reception recently to introduce to women's magazines, London 
Cydrax filmlet in Fnergen starch-reduced rolls. Ag.  ‘"¢ Press and to dealers a new range _ ings and local papers in the Lond 
- be cr guc ol \G f Fisk tyres which ar te he to laun t the Elna 
° vertiser ' ’ meine the tT ther a , f y 1 1 hunch C na sev 
800 cinemas and - ye pons for exchange marketed and advertise mn ins machine in this country 
. : -: deny, 7 — P ur wit first time since 1 7 : “ 
The Whiteways Cider Co. Lid by ret rs will appear in an exter ountry J ne ju me since ine Th t sa Swiss ma 
ure launching one of their larges: sive | f local weekly and even war The new Fish res are s being brought to this cour ¥ 
umpaigns yet for Whiteway’s ing papers in the selected areas featured on the display stand Transaco (GB) Ltd at whose 
Cydrax The pre tior " this Reta will be supplied with (pictured above) Regent Street premis st yw 
nonth with larg pace advertise- reprin f advertisements. t I Advertising is beine handled by d — rated to the press last \ 
9 n national dail i a. —_ dispenser for counter newly appointed agents, Ripley, Be a Page spite 
days, genera! intere nagazines anc displa Other point-of-sale A full. clude demo ations to th 
t rade press rial if j 1 window display unit Preston & Co. Ltd. a full-s a in selected establishments 
Special competition idvertise- showcards. window bills. crowners national press campaign is expected London area. Agents are W. §S 
ments in childrer ipers—Lion ind pen for tt Energcr to start later this year Crawford Ltd. 
Eagle and Girl : to be used, ‘San ng hart , 
and «a colour filmk t he Dur May r campaign 1 
sleneed to over 8 ig FO ~' Sius, |CURRENT ADVERTISING AT A GLANCE § 
imounts of display crial are also’ _ land ham nberland and ' 
to be supplied Agents Westr d gents are Lambe & Accounts Show (Rumble, Crowther & 
>» C. Vernon & Sons Ltd. Robinson Ltd : . Nicholas Ltd) 
METAL SECTIONS LID. for WwW. C. YOUNGMAN LTD 
Sandbrook, Metcalf & Co. Ltd , = ~—% . 
f Maw i. < we 8 home magazines, trade 
o umpaign in tech- 
: m a — = aan technical press for Masque 
Mets ; Bul a Leda bathroom fittings (F. ¢ 
ulidings Pritch - 
ritchard, Wood & Partners Li 
DUCKHAM OILS for Legect ENERGEN FOODS han” Ls 
Jartiners t r 4 ~ US 
cholson & I a f Ltd P o- ocal weeklies and evening 
yo include “No nge of -_ - : 

Is. OSSOM ate selected areas for Energen st 
motor os, \ a grace reduced rolls and breakfast flak 
motor oll Adcoids p idda (Lambe & Robinson Ltd.) 
tive Industrial Lubric 5 and SMITH & NEPHEW LTD Aur 

ng a barrier creat » lau 
Roe Outdoor Advertisin handcleaning and barrier cicams "ing record campaign. for ‘N 
or - tr impai eing exe Clifford Siesta 


prepares A : el ey 
BUILDS BIGGER BUSINESS GOLDEN PIG CO. (ENGLAND) LEXINGTON PRODUCTS LTD. 


—— ~ Howard oe ym Lid using half-page and other spac 


Tr SS Campaigr t ai! pres , r 
MUSGR AVE ‘& CO.. LTD., of Bel- oe ee ee ee aoe 
fast, ventilating and fan engineers Samatte wuitahins r; —™ 
| ioe Wiittinda Wenn Servic Ltd yery e polishers (R. S. Cay 
Campaign, using two-colour full LYLE & SCOTT LTD., using half 


and half pages im engineering 


x \ Serine snail aiettelendt Aacetada page in Daily em. larg 
ys, -e. — _— — wu spaces in national dailies and Sur 
\y Ne \p CELCON LTD., manufactur: s_of days, provincial papers and trad 


i light-weight concret rials press for Coopers Y-Front und 
. SINEX ENG INEERING - “tte «5 Rb hag 
wi LTD., manufacturers of terials ners 1 eee bic : 
WZ led ee oe Se a oe WHITEWAYS CYDER CO. 1 TD. 


using large spaces in nat 


Campaigns dailies and Sundays eenes 


interest magazines. filmiets 


FLNA sewing machines using dren's publications and trad 
women's magazines London th ss for Whiteway'’s Cydrax (( 
r venings and local popes s for ‘rnon & Sons, Ltd.) 
* Ory 70 eavertinws wee introductory campaign. (W. S. BROBAT MANUFACTURING 
Roe Outdoor Advertising Limited Crawford Ltd.) CO., LTD., using large spaces 
BRITISH gee ye HOU STON local weeklies and evenings it 
for poster and transport advertising, CO., LTD. using ¢ ical, engi selected areas See Fresh disinfec 
neering and trade ournals for tant. (fF W Barney Ltd.) 
signs, displays, films, and Instant Start fluorescent lamps. CRAXFORD’S LTD., using provin 
(Mather & Crowther Ltd.) cial, local and trade press for 
exhibitions throughout the country. RECKITT & COLMAN LTD. Duplex self-fixing products. (I 
using national dailies and Sun . son Advertising & Pub 
days. women’s magazines and tick ervice Ltd.) 
trade press to introduce Zebrite BBM ’ WAYSIDE MARGARINE, 
ROE OUTDOOR ADVERTISING LIMITED liquid grate polish (J. Walter using women’s and general 
London: 73 Grosvenor Street, W.!. Manchester: 20 St. Ann’s Square, M/C 2 Thompson Co.. Ltd.) interest gazines and trade 
RADIO INDUSTRY COUNCIL press. (Auger & Turner Lid.) 
using provincial press and exten. JOHNSONS’ PRIDE polish. using 
sive poster campaign for national dailies and Sundays and 
Northern Radio & Television films. (Erwin Wasey & Co., Lid.) 
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BRITISH & INTERNATIONAL ADDRESSING 


LIMITED 


Oreectors G SPENCES SUMMERS ™ P crsaemam JS NETTER managing) 4. S NELSON A Au 
PF MORGAN J MAURICE 
BIA House, Chalton Street 


London,.NW 


ManaGine Directors © rrice PHONE EUSTON 5262-6 


GRAMS EVRIADRESS, NORWEST LON 


lst April, 1955. 


The 1,100,000 

Groups, Individuals & Firms 
On BIA Records, 

Mailed during the 

Christmas Seals Campaign. 


Dear Sirs, 
Res THE NATIONAL SPASTICS SOCIETY 


Thank you for the magnificent response to this worthy cause. 


You will have already read that £300,000 has been contributed 
to help the Society with their work, but wonderful as this 
amount is, we do not presume to trespass on this aspect of 

the Campaign - rather do we wish to thank YO! for the tremendous 
boost that your generosity has given to the medium mainly 
responsible for the achievement. 


Thank you, then, for making this - the most complicated 
Direct Mail shot in the history of postal appeal - the most 
successful. 


We would also thank the Society for publishing the results 

so promptly, and for their fairness in acknowledging that 
Direct Mail proved superior for their purposes to other media. 
We would wish them continued success in subsequent appeals 

to a mailing list that has proved its worth, and enhanced 

the reputation of Britain's Mailing Organisations. 


Yours very truly, 
BRITISH & INTERNATIONAL tc LIMITED 


J. S. Ld 
Managing Director. 
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‘Herald’ survey shows— 


. * 
Newspaper Society publish new 
. 9 Pb 
Heinz head edition of ‘Advertisers’ Aid 
A new edition of the twice- 1,000 advertisers. Extra — 
arly Adve , Aid, a com- may be obtained at 21s. each, an 
baked bean sei Su SiS a ere eo 
press of the United Kingdom and reserved for bona fide advertising 


k Ireland, has been published by students at the reduced price of 
mar et the Newspaper Society 10s. 6d 
The new edition carries full National advertisers who wish 
Baked beans is the subject of mechanica! details of all news ts he included in the Society's 
the second of the Daily Herald papers—national and provincial mailing list for complimentary 
series of commodity reports on together witt audited net sales. copies should write to the editor, 
the buying habits of housewives advertisement rates, names of R Ww Grundy, at the Newspaper 
The survey showed that baked advertisement managers and ad- Society, Whitefriars House, Car- 
beans are bought by 74 per cent = dresses of head offices and Lon- melite Street, London, E.C.4 
of Britain's housewives don representatives. These details Supplies are limited, but all re- 
Enquiries into the brand last are tabulated geographically quirements will be met as far as 


bought showed that Heinz have Every try has been checked possible Store opening 


76 per cent of the market in terms and quick pr duction has enabled Advertisers Aid is cor piled 


of housewives buyin Next . + pened satieniention . under the direction of a News When a new store at Kentish Town 
* the mos <e information to be aianaie < t b . wa pened b East os Lid 
a af » . 7. Cle e ymmittee 7 if 1¢a y asterns i Me 
come Batchelors with 8 per cen included Advertisement rates on ne _ ong pene opening ceremony was performed t 
and Crosse and Blackwell with ind other data are those operating whose chairman is Ernest Lums- Seok” Minune aa ta - P. ) 
al Jala al nose ating ‘ £ et avid ixon and is wife aula 
§ per cent yn April don, advertisement director of the yop cha | Breage: Hipp Mon. = 
, | arsnai ney lade 7 complete 
Heinz tend to be weakest Net sales figures are all certified Westminster Press It is P nted ir of the store and signed aut 
among those housewives aged 16- 1, 7 either 4 e Audie Bi on * b the Torquay Times and All arrangements were 


34 years——the youngest part of : > 
the market. Batchelors, on the °! Circulations or independent 
other hand, are strongest among *¥ditors whose signed certificates BILLPOSTERS WIN DAMAGES AWARD 
the younger housewives and ve been | dged with the News- 4k ‘ N 1 AMAUES + d 

weakest among the oldest paper Society 


Devonshire Press Ltd Crane Publicity Ltd 


Damages of £520 were awarded of Wisewood Lane and Loxley 


Another table in the report Four separate indexes are pro- 1 4 the Sheffield Billposting and Road. Sheffield, and in respect of 
shows that grocers shops 183 vided, covering newspaper tities, Advertising Co., Ltd., Pinfold the construction of a driveway 
per cent of the retail trade in the daily and Sunday press, pub- Street, Sheffield, at the West Rid- It was claimed that as a result 

a baked beans. Other reta itlets lication ntres and Gounees ing Assizes at Leeds The claim 55 feet of wall had been brought 
include general stores (8 per There are 1 Statistical section was against Harry Hodgson and) = gown and damage had been done 
cent), greengrocers (3 per cent), prepared Research Services Son (Sheffield) Lid., garage pro- to a hoarding 

: bazaars (2 per cent), and dairies Ltd. and z 80-page advertisement prietors, Leader Road, Sheffield oy 
(1 per cent) section and Harry Hodgson, managing 

National chain stores carry 7 The Newspaper Society has director, for the unlawful deposit ° ‘ 

per cent of the trade, Co-opera- sent a free copy of Advertisers’ of materials and rubbish on the ‘4undred up in November 
a ; tive stores 23 per nt and other Aid to ¢ y recognised adver- Sheffield Billposting and Adver Local Government Chronicle 
7 shops the rema ng 70 per cent sing ag ind to more than tising Co.’s land at the junction celebrates its centenary in Nov 


Public Relations 
Number ; 
: Guest Editor, 


| lanHarvey,mP. Advertising Review 3 


a 
7 
aX 
4 
Rose Sinclair Wood, ope Public Relations for the Agency Business 
B. . 
Ear Cut out and post today Mary Gowing, ripaA Hans Schleger ( Zéré 


by René Elvin The Daily Express 


Frank A. Mercer Advertising’s Master Salesman 


1p SEN 
er. Please enter my subscription M. J. Buckmaster, ope, FiPR = Public Relations for Industry 
ee for the next four issues t : : . , 
= : : ’ Eric Partridge The Etymology of Advertising 
- Os Advertising Review ; 
BP Sir Stephen Tallents, kcmc, cp, cBE Documentary Films 
7 4 wsues £1. Single copy 5/4 . : 
Name Profiles of Sidney Rogerson and Alfred Pemberton Ltd. 8-page 2-colour 
5 Firm symposium of World Design and Advertising. Sales Management ; Public 
: Address Relations ; Direct Mail; Technical Advertising; Production; Humour, etc. 
ad = Over 100 illustrations; 92 pages. 
- 
ee : ; 
ee Cheque/P.O. enclosed. Advertising Review, 8 Southampton Row, London, W.C.1. Holborn 0452. 
a. 9 
7 Signature The British Advertising Quarterly with International vision. 
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APRIL 7, 


APPOINTMENTS VACANT 


PRODUCTION 
ASSISTANTS 


sired to work on a number 
teresting accounts. Prefer- 


1955 


y with agency experience. 
i salaries, ample opportuni- 
using own initiative and 
ent chances of promotion. 
te, giving full details and 
ry expectation, to : 
Production Director 
EDWARD 
MARTIN HARVEY 
Advertising Service Ltd 
33 Sackville Street, W.1. 


LA PLANNING DEPARTMENT. 
g Londor Agency requires 
preferably with previous 

of media estimating and 
Accuracy with detail and 

ual Interesting positon, 

itr supervision on mayor 
campaigns (Own staff 
Please write, giving details 

1s experience and salary 

438 Ad. Weekly 180 Fleet St EC4 


~ LETTERING ARTIST 


required for studio of London 
Advertising agency. 5-day 
week. Holidays this year. 
Write 


Box 0636 
Advertiser's Weekly 180 Fleet St €C4 


EXECUTIVE. Parke 


Limited require a 


ADVERTISING 
Company 


w, Middlesex 


EXPERIENCED 
PRODUCTION 
DETAIL MAN 

REQUIRED 


5 day week, pension scheme, 
holiday this year, interesting 
range of national and tech- 
Good op- 
portunity for man with one 
year's experience of block 
ordering. 


nical accounts. 


Write or call 
J. Bowler, Esq. 
Allardyce Paimer Ltd., 
109 Kingsway, W.C.2 
HOL. 9281 


CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 6d. per line, 40s. per display pene! 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. Al rom 
classifications, 4s. per lime, 45s. per display panel inch. Minimam, 5 limes. Fox No. 
. one lime plas is. covering postage, etc. Series rates on application: all 
advertisements under seven insertions MUST BE PREPAID. Address “* Advertiser's 
Weekly,”’ 180 Fleet Street, London, E.C.4. CHAancery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Siteations Vacant: “ The engagement of persons answering these advertisements must 

be made through « Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

aniess or she, or the employment, is excepted from previsions of the 
Notifi of V Order 1952." 


had 


experience you may be the 


production man 


we are looking for to fil! 


have the necessary 


if you 


a vacancy in this well known 


Technical Agency. 


Write or ‘phone to the Production Director 
BROADWAY ADVERTISING SERVICE LIMITED, 


Sroadway Court, Westminster, London, S.W.! 


THE 


ABBey 60/2 


ADVERTISER'S WEEKLY 


COLOUR RETOUCHERS wanted for 
expansi f colour section Vacan- 
cies for Senior Artists and improvers 
Good . bonus and superannua- 
tion sci es. Write or telephone for 
appoint to Art Director, Studio 
Irwin 118 Chancery Lane, | CENtral #347 

London, WC.2. Tel: CHAncery | gigsT-CLASS Advertisement Salesn 

4141 required by publishing firm 

| 
| 


VISUALISER-LAYOUT ARTISI 
gency experience and creat 
will find pienty of variety and 

team — in our Studio i 
Studio Manager, Reid Walker 


Lid., Salisbury Square House 


ACCOUN: EXECUTIVE required by pportunity for right mao 
well-est ed fully recognised Box 589 Ad. Weealy 180 Pieet 
' t (enero 
= , . ae sande TECHNICAL ARTISTS require 
' + . . | , ¢ ‘ ‘ terestm P 
Box 044 Ad. Weekly 180 Fleet St EC4 London Studi interesting a 
: with excellent working 
ENGINEERING COMPANY = requires ‘ r ity to prepare 
Assistar r Publications Section, fo pective drawings from +t 
compulz and productio ch cst Able t use airbrust ar 
heets, — ided advantage. Write, giving detail 
ete Must have of previous experience 
gineering publication Box 0594 Ad. Weekly 


works S-day : 
stating age, qualifica ARTIST required for 
osition, experience and oungist man with some 
experience. Holiday this year 


yr in confidence, to the “ey 
cit Manager, C.A.V_ Limited salary BAYswater 2162 
NW 32 St. Petersburgh Piace, Londor 


SOLTH LONDON STUDIO  RE- | ADAPTABLE 
QUIRES RE- TOUCHING ARTIST. | a direct and positive style of writir 
Exper black and white offered pienty of scope and a 
mecha re-touching Excelient variety of consumer products to work 
sales . eek Phone Artver- a busy Fleet Street Agency 
tising rovdon 0 Box 0627 Ad. Weekly 180 Pieet Sit BC4 


terms 


180 Fleet Sc EC4 


general 


young copywriter 


BENTALLS TECHNICAL 
PuBLicity peparTmenT| | COPYWRITER 


Required 
requires artist/typographer to The successful applicant will 
carry out type mark-ups for 


occupy a key position and have 
press and print and to design very good prospects in a small, 
print jobs and showcards. Staff progressing firm handling publicity 
restaurant for engineering companies. Only 
. those with above average ability 
Apply to grasp and write lucidly on 
engineering subjects should apply 
Personnel Controller, An engineering degree would 
Bentalls Ltd. secure preferential consideration. 

Ki adit Thas initial Salary £1250—41 500. 

ingot — Box 0586 

Kingston 1001 Advertiser's Weekly 180 Fleet St EC4 


GENERAL 
ARTIST 


A rapidly expanding advertising 
agency would like to hear from 
general artists who are attracted 
by the prospect of working on 
important National 
Generous salary. Profit sharing 
and pension schemes make the 
job unusually attractive finan- 
cially. 


accounts. 


Write for interview to 
the Art Director, Arthur S. 
Dixon Led., 229 High Holborn, 
W.C.1. 


= DETAIL CLERK required 
methodical and able to 
ynsi bality for 
and 
technical acco 
experience 
R. F. White 
Street, E.C.4 


GooD 


resp 
schedules 


Write 


nts 


all-round artist required 
is year Write 
details 


Box 0618 Ad 


Hol 
giving full 


Must 
take 
maintenance ot 
despatch of copy for 
fetails of 
age and salary required to 


& Son, Lid, 72 Fleet 


Weekly 180 Fleet St BC4 


PRESS OFFICER 


required by London office of 
well-known Air Company 
Write stating age, experience, 
salary required to 

Box 0647 
Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL WRITER 
tect sl tele and 


Muir 
Ke 
MARKET 


« mar 


Market R 


RESEARCH. 


required t 


alary required 


: 
Box 0656 Ad. Weekly 180 Fleet Sc EX 


4 


ASSISTANT TO 
EXHIBITION AND SALES 
DISPLAY DESIGNER 


REQUIRED BY 


PRESTCOLD REFRIGERATION 
DIVISION, OF OXFORD 


Lady Applicants should be approxi 
mately 23 years of age. and must have 
completed a General Art Education. it 
is essential that they should have had 
some experience of isometric and 
Architectural Drawing, and be capable 
of creative Design 

The Appointment carries with i« 
Scheme Benefits, and the 
selected Applicants will work in the 
Oxtord area 

Please apply by letter in the first 
instance, giving details of Education 
Experience and Salary required to »— 


The Sales Promotion Manager, 
Refrigeration Division, 


Pension 


Cowley, Oxford. 


Pressed Steel Company, Limited, 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


"CLASSIFIED ADVERTISEMENTS 


A client of ours— 


the leader in his field — 
needs an Advertising 
Executive to join his 


Australian Company 


This Company is strengthening its Australian 
sales force because it plans to capture a greater 
share than ever of the huge potential market 
now existing and always expanding 
throughout the young Commonwealth. A 
really outstanding advertising man, with 
selling copy to his credit and a lot more up 
his sleeve, is to play an important role in the 
overall plan. 

His copy will boost the present Australia- 
wide demand for a famous “family” of 
products vital to one of the country’s biggest 
industries. His future, on the salary he will 
command and with the present standard of 
living in Australia, looks very bright indeed. 
Here is the picture: Age: 25-35 — but older, 
more experienced men’s applications will be 
welcomed. 


Salary: To commence according to experience 
and abilities. Prospects: unlimited 
Applicants are reminded that taxation is 
lower and that travel and many other 
amenities cost considerably less in 
Australia, which adds to purchasing power 


Pension The appointee would in due course be 
Scheme: expected to join the contributory pensions 
scheme operative throughout the Company 


Sailing Earliest possible. Certainly no later than 
Date: June-July 1955 


Passage : The outward-bound appointee will travel 
at the Company's expense. Consideration 


will also be given to part-payment of 


passage for his wife and children 


The Chairman of the Company will be in England from 
mid-May, and selected applicants will be invited to meet 
him. Written applications should give full details of age, 
qualifications and experience to : 


“ AUSTRALIA” 

Managing Director 

Charles F. Higham Limited, 
Higham House, Curzon Street, W.1. 


APRIL 7, 1955 


APPOINTMENTS VACANT 


Situations Vacant : “* The engagement of persons answering these advertisements mast 

be made through 2 Local Office of the Ministry of Labour or « Employmeat 

Agency if the applicant is « man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

ee oe 6 Sewer 8 ae aS ae 
Notification of Vacancies 


T y POGRAPHER with considerable 


experience in press advertisement typography 
and adaptations. Given a rough and finished art 
work he would be able to produce clear and 
precise type mark-ups. His knowledge of type 
and printing processes should enable him to 
work in collaboration with our designers to 
produce outstanding, technically flawless 
advertisements and intelligent adaptations. 
Please write giving details of experience 

and when available for interview to 


Art Director 


OSBORNE-PEACOCK 


26a Albemarle Street, London, W1 


EXPERIENCED PRODUCTION 
r L jor 


ADVERTIING AND DISPLAY SER 
Pe nnn ag required VICE, rc Woodford, E.18, ir 


ng Agency Must have und 


k wi ft all pro 

juction work —— 

and agency rouun ys 

urranged. S-day week Write, giving position , 
particulars of experience and alar Director, Hallons Advertising Servic« 
asked. to Ltd Arkly Road Walthamstow 
Bor 0619 Ad. Weekly 180 Fleet St EC4 London, E.17 


Progress ve advertising agency requires 
experienced male 


COMMERCIAL ARTIST 


(for finished work). Figure drawing an 

advantage, good lettering not essential 

Pleasant cond. Good prospects. Write 

stating experience, age, salary required. 
Box 066! 

Advertiser's Weekly 180 Fleet St EC4 


ACCOUNTS EXECUTIVE 


required by developing advertising 
agency handling new accounts 2000 
prospects with development of business 
Write stating experience, age, salary 


required 
Box 0662 
Advertiser's Weekly 180 Fleet St EC4 


. et IMMEDIATE OPENING FOR ASSIS- 

gone na > wesy eA yong eh toe TANT, established publishers. Some 

Sine ss "> Sane Must have e { experience production routine and 
production background 4 be able records, blocks, advertising schedules 

to work without supervi Tt : Box 0638 Ad Weekly 180 Fleet St EC4 

4 permanent position with an expand ADDRESSING MACHINE OPERATOR 
ing agency, and offers great scope for and general office duties required by 
advancement Write, stating experi West End Publishers. Five-day week 
ence, age and salary required part time c idered Particulars t 


Box 0643 Ad. Weekly 180 Fleet St EC4 Bo x 0665 Ad. Weekly 180 Fleet St EC4 


PRODUCTION | 4 


ASSISTANT VACANCY 
man or woman occ U RS 


in the Publicity Department 


age 25-35 of a well-known engineering 
firm in the Midlands. Appli- 
required cants would be 25/30 years 


of age, of good education and 
for West End Agency with some experience of 
literature and advertise- 
e ment production, copy- 


t , etc. 
Write giving full particulars to ne 


Box 0686 
Advertiser's Weekly 180 Fleet St EC4 


Box 6381 
Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Aprit 7. 1955 


SIMPLEX ELECTRIC 
COMPANY LIMITED 


ADVERTISING 
MANAGER 


Applications are invited for 
the appointment of Advertising 
and Publicity Manager 
SIMPLEX ELECTRIC COM- 
PANY LTD Previous 
experience in a similar capacity 
is essential and applicants 
should be between the ages 
of 30 and 45 

Applications giving full details 
of qualifications, experience 
and salary required should be 
addressed to Stuart Advertising 
Agency, 37, Park Street, W.1. 
endorsed “Simplex Advertising 
Manager.” 


REALLY GOOD LAYOUT MEN AND 
TYPOGRAPHERS required for a 
expanding Stud nteresting wor 
at our Londor re Please submit 
brief details of your experience and 
jualnications, t 
Box 0622 Ad. Weekly 180 Fleet St EC4 


PRODUCTION ASSISTANT 


We want a youngish man 
with a sense of accuracy 
and proved ability in hand- 
ling production and copy 
detail. Please write in the 
first place to:— 
GEOFFREY DADD LTD., 
‘Woodside’, 90 Epsom 
Road, Sutton, Surrey. 
(Near Morden Tube Station) 


4 


slars of experi- 
nd salary asked, t 
o ) Ad. Weekly 180 Pleet St EC4 
SPACE SALESMAN. 
young man 
ressive firm 
E.. partnership o 
t V 


Experienced 


t r 4 ity 
Drvd Chambers 
or telephone M 
evenings 


Agency opportunity 
for an older man 


a studio-trained man who 
knows his limitations. Not 
a brilliant artist, but a man 
with a sense of responsibility, 
with experience and common 
sense. He will be required to 
help the type department 
with adaptations, to do key 
drawings for print jobs and 
paste-ups for gravure adver- 
tisements. A knowledge of 
type would be an obvious 
advantage Please get in 
touch with 

Art Director 
Napper, Stinton, Woolley 
Limited 
14-19 Gt. Chapel Street, London, W.1 
Gerrard 2633 


47 


APPOINTMENTS VACANT 


CLASSIFIED ADVERTISEMENTS | EXQUMIOUSZENT 
[APPOINTMENTS VACENT 


SPACE BUYER with not less thangsix 


years’ experience required by one of the smaller 
idvertising agencies in London handling 

Iportant national accounts. The man sought 
should be a fully competent planner of budgets 
and schedules. He may at present be a 
Number Two in a large agency and seeking an 
pportunity to progress. Please write full 
ietatls of education and experience 


Advertiser's staff know of this advertisement 


Box 0685 
Advertiser's Weekly 180 Fieet St EC4 


ADVERTISER'S WEEKLY 


ADVERTISEMENT 
REPRESENTATIVE 


There is a vacancy on the 
staff of ‘ House WIFE * for 
a first-class advertisement 
representative We are 
looking for a man of 
probably 25 to 30 years of 
age—with enthusiasm and 
real selling ability. Appli- 
cations will be treated in 
strict confidence, and 
should be made in writing 
in the first instance to 


The Personnel Manager, 
Hulton Press Ltd., 43-44 
Shoe Lane, London, E.C.4. 


ADVERTISING 
WOMEN © 


with 


SPACE SALESMEN 
red tor permancnt pos 
‘ Lond xper pr 
t bs c 
giving tu particulars 
expener to 
Box 0651 Ad. Weekly 
DISPLAY. Experienced 
juired for Display Section 
known London company 
b for man with 3 


1 product 


180 Fleet St BC4 


ARTIST, » wide general experience 
t positior Pension scheme 

cantee recreational and 

Salary according t« 

stating age and 

Advertising Manager 

j Londo 


' 


EXHIBITION AND DISPLAY. Jumor 
Assista »-25 


t required age J 


Weekly 180 Fleet St PC 4 


COPYWRITER 


required in the Publicity Depart- 
ment of a leading Electrical En- 
gineering Company in South 
East Lond to work on de- 
scriptive trade catalogues, press 
advertising and possibly a new 
house orgar A man between 
25-35 preferred. Experience 
in the Electrical industry an 
advantage 

Write, stating age and exper- 
ience and salary required to 
Employment & Welfare Mana- 
ger, Johnson & Phillips Limited, 
Chariton, S.E.7. 


MANUFACTURERS 


JUNIOR ASSISTANT 
f I 


mer 


AN 
OPPORTUNITY 


for a young 
Advertising 


man of ability to join the 
Department as assistant 
to the Publicity Manager of a well- 
established hosiery and lingerie manu- 
facturer at Elstree, with a view to 
eventual promotion. Applicants should 
have had agency or advertising depart- 
nce 
wiedge and some layout 
dvantage, but good adminis- 
trative experrvence « the firse essential 
5 day week, staff canteen 
Write, stating age, qualifications and 
salary required to 


Box 0645 
Advertiser's Weekly 180 Fleet St €C4 


you are interested in 

joining an old established 

agency with a young 

outlook and a rapidly 

growing business where 

there is plenty of room 

at the top, write to 
S.D.TOON & HEATH LTD. 


Winfield House, Poplar Road, 
Solihull, Birmingham 


and name the job you want. 


®@ This applies to 
Creative Department, 
Studio, and all 


Executive Positions. 


‘Phone your classifieds to 


CHA 8844 (Ex 25) 


PC = ee 
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ae etc upt ment Leytonstone 36K 
be handed f 
ants, and | el j F a 
have had « abilit structio working details and letter 
held Wr , & | Good 8 Opportunity t jevelop. Writ - 
Britannic Ff y Ltd.. 68 Shat ing esse j Write details of ax stating experience, age and salary re } 
bur Aver dor wi Applica experience and salary required, t juired, t 
tions w treated in strictest Box 0642 Ad. Weekly 180 Fleet Si C4 bo A 
confidence 
_ if 
ARE YOU THE ARTIST who can do 
yuick, slick visuals and finished la 
sts in an Advertising Agency for 
resentation to clients so has ; 
P : a aon : a we 3 
: ; W.l. 
H., Uplands 7473 
MES of well-introduced 
successful nt gift art require 
experiences men General salar 
ind) §6comn t State educator 
age and r 
Bb 654 A Wieck 180 Pleet St BC4 
/ required for art 
G pr to learr Apply 
gpa eas po 
P| | 
| 
a 
' 
ae 
7 
| 7 
| | ; 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 
Fl RST-CLASS Situations Vacant : “ The engagement of persons answering these advertisements must EXCELLENT 


be made through «2 Local Ofice of the Mizistry of Labour or a Scheduled Employment 


7 GENERAL ARTIST Agency if the spolicant is 2 man aged 18-64 inclusive or » woman aged 18-59 inclusive OPPORTUNITY 


a unless be or she, or the employment, is excepted from the provisions of the 
required by - sey 1982. occurs in the Regent Street offices of 


LEADING NATIONAL Publicity Department handling pro- 


motion activities of large industrial 


¥ NEWSPAPER GROUP EXPERIENCED SILK company. A really efficient agency- 


trained production man wishing to 
a Should be capable of high-quality 


take a step towards an executive post 
finished artwork. Write, giving de- SCREEN OPERATOR would be welcome (age 20-22 or 
fl tails of experience and salary required thereabouts) Five day week, canteen, 
a but not enclosing specimens at this bonuses. Write briefly at once to— 
; anh to required in Watford 
Box 0646 Box 0639 


Advertiser's Weekly 180 Fleet St €C4 Advertiser's Weekly 180 Fleet St EC4 


Good rates of pay with non-contributory pension 
cheme 


CAN YOU DO A VOUCHER JOB ee oe an SURE ies 
ff , a Assistant to licity 
q THOROUGHLY mean soquises 7 vs ~ , | om man fa ~ ring Lemea . f 
S take charge of voucher checking work Write, Robert Signs, 32, King Street, Watford col Gaiiicn ce | “Seekenne 
3 chief on ftuil olour tt mmical ad r Ss 3 < cordin ethods rete y 
tisements, and r or ‘phone Watford 4882. | with knowledge .— and a a 
accurate kee g 0 | using practice uties aise include 
on ¢ 1 ieodew aie | circularising, exhibition organisation, 
4 phone calls, please) to H R.M 22a | — one preparing sales —_ ure 
Queer ne’s Gate, Lond Ww . . onan . ope or advancement ension 
Queen Ar na I s PUBLISHING HOUSE IN GLASGOW BRIGHT COMMERCIAL ARTIST scheme. Full details, please. Kalame- 
go yy Be requi Assistant Art Editor with AND VISUALISER required for z00 Ltd., Northfield, Birmingham, 31 
tributors im Sussex 4 ent, to make experic out and typography Advertising Division f National ; - oi 
Or fispla and knowledge {fa methods of Advertiser with offices West ad ee teen 3 alee 
i t driving Phot : al reproduction Pen- Middlesex involving 1 iteresting | . e “Ts tA PO nscg aad rade an or 
‘ j per re for sion ri F u details of age variety of work (male - female) acvertising agency product! i se par - 
+ nd cen P : ment State age experience and 
= a F ane exper and salary required. Write Five-day week Write, giving details | salary reauired. to Secretary. Curwer 
— ckness scher Write, giving full 4136 Wm Porteous & Co of experience and salary required, to | ~ 1 oo. N orth St ° “ PI new, 
7 - aul Caffyns Limited, Meads Road Glasgow Box 0668 Ad. Weekly 180 Fleet St EC4 H 13 » == rect —- 
; ry ast athe 
Th National Advertiser located London 
h SALES PROMOTION aaa) Poqetees GREETING CARD || or we 
ig } = 
- | 
4 ASSISTANT . RETOUCHING 
* ' ie wae Greeting Card Manufacturers 
. wages 1s ma 2 Ose wt ay ss - Selected Candidate will have had have vacancy for first-class full- and 
; en “background ee Sees Se See time Artist. Experience of the ‘ 
with goor py and kground Publicity ans, etc. Knowledge of 7 | 
and preferably w h spe sed five t the Town & Country Planning Advert- popular style of greeting card | | LETTERING 
mail experience will t : isement Regulations and must be able ign i ntial 
hei, in, providing ideas and control | | | in hs correspondence with Coneractors | | | Sbie'to produce a high standard | | ARTISTS 
product f F ts. First and others, to operate with common- able to produce a high standar 
‘ f ects f Jevelopment. We sense plus a practical approach to of finished artwork. Good required 
nec real 8 ! man and we are matte s neerning Outdoor Adver- lar 
y m. Send tising sghout che British Isles ay right nes 
de experience with salary Applica s (in writing) should state 
ls | required t ik, enpovitety Onn cieey comical A. Mason & Co. Ltd., _| CHAMBERLAIN STUDIOS LTD. 
pe j Box 0680 Do not include S.A.E. or testimonials 207 St. James’s Road, 2. LUDGATE HILL. E.C.4 
< Box A.A., c/o Dixons Cc d Ss | 
‘ } iver ‘ j . royaon urre 
Advertiser's Weekly 180 Fleet St EC4 1-9, Hills Place, Oxford St., W.1. abn y Phone: Central 33570 
' 


EXPERIENCED MAN, with all-round | WOMAN COPY AND MAKE-UP HARROW ADVERTISING WOMAN 


INTERNATIONAL WOOL SECRE- 
A ose ee CLERK wanted by high-class women's OR MAN who can take shorthand - ‘ 
ag - eas ae. ae — magaz Ex ent pr pects Write or do correspondence for managing FARIAT. Secretary/Shorthand Typis 
required established - 7 r ~ - = = 7 < required Experience in advertising 
. rine mpa Must ~— giving f age experience director and generally supervise " a publicity or public relations necessary 
- se on aan perative. Scope educator salary require d, to young person with this aim. Harwood | Expected to use own initiative and be 
gr a a atuker Gite erantiy Box 0 Ad. Weekly 180 Fleet St EC4 Press, West Street, Harrow interested in all aspects of sales pro 
st y “ happ with andy | motion Commencing salary £400 
; with goo sa ra r than ] £450, according experience Please 
Aa rapid advancerr West End | write, with full details cluding age 
S Londor Five-day week Apply be to Secretary Intern ational Wool 
reg ng ~ Ba more artis ~ Secretariat. Dorland House. 18-20 
ence and sa my required Regent Street, London, SWI Mark 

Box 0660 Ad. V 80) Fleet St EC4 


envelope “Confidential TP 
- PROGRESS AND DESPATCH ¢ 1 ERK ARTIST Lettering Qualified Art 
H 


| 

os re on d for proces } School Certificate standard, required 
ey “ Five-day week Apt are wan e | by Film Laboratory situated in 

- Box 0552 Ad Ww: ck 80 fF Ss FC4 London area Five-day week Car 

PERSONAL SHORTHAND Fevers teen Full particulars 

SECRETARY required lect a | Box 0674 Ad. Weekly 180 Fleet St Ec4 
aoe Journal publishers in West " End i ive | REPORTER WANTED for Advertiser's 
ae day week Give part slars age | Weekly Particulars of age. experi 
» - ‘ sa ’ i 


experience and lary re | ence and salary required, to General 
Box 0669 Ad. Weekly 18 Fleet Ss BC4 Manager, 180 Fleet Street, E( 


ae ty. Black and White * Colour 
a s Cited pay wal teahtagewe PRODUCTION MAN 
a ASSISTANT ditions. Permanent. Full a es ae oars with 
Ps : : young expanding agency for a 
. required holiday this year. production man age 22-26 to work 
i ‘ on group of important clients. 
eae to handle important accounts in | | Congenial post, with good pros- 
$ West End Agency. The prospects pects for pd thoroughly ex- 
ie" and responsibilities are excep- Write or phone perienced in agency production 
oe tional for the man with wide . 
a as experience in agency production The Studio Director, sonition hohday Si er Witien 
: work. Write giving full details of The Broad S ° L - telephone bien’ details 
, J past experience and present salary oadway tudios Ltd., rece Sagi 
a oe to :— r. R. E. urtney, 
y Production Manager, 9 Victoria Street, L. B. SINGLETON LTD., 
ni Box 0687 Westminster, S.W.1. ABBey 6803 | | 16 Berkeley St. London, W.! 
Advertiser's Weekly 180 Fleet St €c4 MAYfair 9515 
7. Jn 
5 *fe 
Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


Director of London Advertising 
ompany requires 
well educated, Higent, pr ib 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


person (male) as 


Assistant Sales Manager (internal) 
used to working on own wwtrative, ex- 
perienced dealing with space salesmen, 
Full details experience, requirements, etc. 


Box 0678. 
Advertiser's Weekly 180 Fleet St EC4 


ASSISTANT ACCOUNT EXECUTIVE 
required for Publicity Department of 
¢ Midlands manufacturing firm 
Able to assist in handling 
general publicity, advertising, displays, 
etc Associated with domestic equip- 
but need not be a finished 
Apply in writing to the Labour 
Rubery Owen & Co. Ltd, 
Street, Darlaston, S. Staffs. 
EDITORIAL ASSISTANT wanted for 
yp-executive monthly journal Sub- 
ting and re-write experience essen- 
Feature-writing opportunities 
of experience, age and 
salary required, to 
Weekly 180 Fleet St EC4 
INDUSTRIAL UNDERTAK- 
requires a Copywriter for its 
Department in London. Age 
- a University degree in English, 
atural Sciences or Engineering 
eferable, but not essential. Previous 
riting experience desirable The 
successful applicant will work in a 
team of copywriters handling the com- 
pany’s technical advertising, prestige 
advertising, exhibition scripts and 
specialised publications Common 
sense, the ability to co-operate with 
others, an active and versatile mind 
nd command of lucid and concise 
nglish are the principle requirements 
te, stating remuneration expected, 
» Box CVM, Clifford Martin Ltd., 
Piccadilly House, 33 Regent Street, 
Swi 


LETTERING ARTIST 


Experienced artist required, 
Ideal Working Conditions, 
5-day week, good salary. 


Write or phone : 


LARGE 
ING 


PRODUCTION 
ASSISTANT 


Leading West End publicity 
company requires a first-class, 
agency-trained man, age about 
30. Fully experienced in press 
and print. Outstanding oppor- 
tunity for the right man. Start- 
ing Salary £500-£700 accord- 
ing to experience. Write in 
confidence, giving full details to 


Box 0688 
Advertiser's Weekly 180 Fleet St €C4 


Pulford Publicity Ltd. cen 2416 


THE CAMBRIDGESHIRE TIMES 
GROUP has a vacancy for a com- 
etent Reporter Apply Manager, 
Head Office, March 
SPACE SALESMAN required on 
established Marine Journal foremost in 
its field Excellent opportunity for a 
reliable man. Salary, commission and 
expenses Write, giving details, to 
Box 0683 Ad. Weekly 180 Fleet St BC4 
DOWNTONS ADVERTISING 
AGENCY require a Female Assistant 
their Classified Copy Department 
ithage advertising of West End 
and Suburban Cinemas in the amuse- 
ment-guide of all London newspapers 
Ability to work and type accurately 
essential Some previous apenenee 
preferable Hours 9.30-5.30 
Saturdays Please call or 
Advertising Department, 
Fleet Street, E.C.4 
LAYOUT MAN. Vacancy in Produc- 
tion Department of Royal Society for 
e Prevention of Accidents for young 
nced layout man. Must be able 
sce finished layouts, have good 
dge of typography and design 
Finished artwork not necessary, but 
would be useful. Knowledge of print- 
ing methods also an asset Applica- 
marked ‘* Personal,"’ to Secre- 
R.S.P.A., $2 Grosvenor 
London, S.W.1 
EQUIPMENT AND HOME 
MOVIES. Advertising Representative 
required. CEN 3710 


ADVERTISING SPACE SALESMEN 


wanted for local indoor and outdoor 
Advertising. Excellent media. 225% 
commission. References essential. 


The Paramount Publicity Service Rgd. 
Street, 


#9, Wigmore Lendon, W.! 
(Tel. WEL 33023). 


ARTIST (technical) for bookwork 
Knowledge of printing processes and 
studio experience essential Apply 
Personnel Officer, University Press, 
Cambridge 

OPPORTUNITY OFFERED To 
YOUNG MAN with ability to design 
advertising material, such as packag- 
ing, leaflet catalogues brochures 
etc., by manufacturers of motor-cycie 
and cycle accessories Full details, 
includ wz age and salary required, to 
Box 0672 Ad. Weekly 180 Fleet St EC4 


EXPERIEN( ED ASSISTANT required 
to Manage Advertisements and also 
undertake editorial side monthly house 
journal. Central London office. Five- 
day week. Starting salary £700. Write 
Box 0681 Ad. Weekly 180 Fleet St BC4 


Publicity Manageress 


required for Fashion Mail Order House. 
Experienced in compiling Catalogue, 
Layout, Copy, handle correspondence 
and typing. Commonsense and ini- 
tiative essential. Write fully 


Box 0670 
Advertiser's Weekly 180 Fleet St €C4 


ADVERTISING. 
busy department, 


Assistant required in 
handling advertising 
for world-famous products Oppor- 
tunity for young man with good all- 
round experience and knowledge of all 
types of media Apply, stating age. 
experience and salary expected. to 

Box 0644 Ad. Weekly 180 Picet St BC4 


SPACE SELLER REQUIRED, § with 
some time to spare from now to end 
of May Interesting proposition 
Does not conflict with any 
publication An easy task for 
space man with direct contacts 
manufacturers of well-known products 
Annual Publication Write 
Box 0659 Ad. Weckly 180 Pleet St EC4 

A SPACE SELLER WITH AMBITION. 

epresentative of cither sex. with 
proved ability, is urgently required to 
fill position with executive prospects 
for a popular weekly Periodical in 
the London area. Some contacts with 
the secondhand car trade an advan- 
tage, but not essential Better than 
average salary, commission and 
expenses All enquiries will be 
acknowledged. Write fully 

Box 0664 Ad. Weekly 180 Pleet St BC4 


GENERAL ARTISTS 


required for West End Studio, 

previous experience in work for 

reproduction essential. 

@ ideal working conditions. 

@ Scope for advancement. 

@ Holidays this year. 

@ Salary according to experi- 
ence and ability. 

@ 5-day week. 


"phone, write or call 


CREST PUBLICITY LIMITED 
76, NEW BOND STREET, W.!. 
Grosvenor 3026/7 


APPOINTMENTS VACANT 


AN INTELLIGENT YOUNG 
(21-25) wanted for Literary 
Department of National Magazine 
Must be able to type and be 
thoroughly reliable for simple figure 
work Knowledge of book-keeping 
machine useful, but not necessary 
Write, giving age, experience and 
salary, to 


Box 0667 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


“HAND PICKED” SECRETARIES 
available. The W . 67 
Wigmore St.. W.1 Nter 1/2/3. 

FIGURE DRAWING, plus some letter- 
ing ability, are sole asscts of young 
ex-Serviceman. Lacking studio ex- 
perience, but not keenness Any 
offers ? 

Box 0641 Ad. Weekly 180 Fleet St BC4 


PRODUCTION DIRECTOR, age MM, 
experienced all phases silk screen 
process (hand and automatic), window 
display, advertising, distribution, etc 
desires change 
Box 0640 Ad. Weekly 180 Fleet St BC4 


PRINT /PRODUCTION STAFF Man- 
requires permanent appoint- 
Fully experienced all aspects 
at present jomtly responsible for 
complete admunistration of small 
agency 
Box 0658 Ad. Weekly 180 Fleet St BC4 
ADVERTISING EXECUTIVE (352), fully 
experienced Agency practice, secks 
responsible position with manufac- 
turers 
Box 0657 Ad. Weekly 180 Fleet St EC4 


POSITION AS MANAGER of Publicity 
and/or Display in large organisation 
sought by advertiser at present man- 
aging exhibition and display company 
Box 0650 Ad. Weekly 180 Fieet St BC4 


CONTACT EXECUTIVE—WM.I.P.A. 


with wide experience desires change, 
where Directorship would be con- 
sidered Preferably in North West 
Excellent connections All round 
knowledge of Agency administration 
Expert in Sporting and Mail Order 


advertising. 
Box 0682 
Advertiser's Weekly 180 Fleet St EC4 


LADY 
Accounts 


YOUNG MAN secks opening 
opportunity with publicity 
tion Active and versatile 
enced in interviewing and 
Relations work 
Box 0679 Ad. Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


FULLY RECOGNISED LONDON 
AGENCY wishes to meet advertising 
consultant interested in saving over- 
heads by sharing the resources of the 
Agency for servicing his own clients 
Box 0441 Ad. Weekly 180 Pleet St BC4 


CAPACITY available for an additional 
weekly and monthly iodical 
Baines & Scarsbrook Ltd., Colour and 
General Printers, Fairfax Road, Swiss 
Cottage, N.W.3. Maida Vale 0055 
G lines) 


AN Established Film Unit is prepared 
to advise, script and produce TV 
Advertising Material for Agents not 
intending to form own TV Depart- 
ment. Unimpeachable references 
Box 0632 Ad. Weekly 180 Pleet St BC4 


TV SCENERY FOR SALE OR HIRE. 
Scenery Designed, Built and Painted 
to order. Murals, Models, Displays, 
Exhibition Stands, Wall Maps 
door Advertising 
Boards. Robert Lister, 
—_. London, E.16 


ESTABLISHED EXHIBITION and Dis- 
play Business for Sale. Live connec- 
tions Directors willing to remain 
with business for a period. Principals 
only —y a 
Box 0675 Ad <a 180 Pleet St BC4 


WANTED TO PURCHASE, Publishing 
Companies with agreed tax lowes 
Box 0652 Ad. Weekly 180 Fleet St BC4 


with 
organisa- 
Fxperi- 


Public 


ALBert Dock 


ADVERTISER'S WEEKLY 


FREE LANCE SERVICES 


SALLY SLIGHT 


For Expert 
Colouring and Retouching 
of Photographs 


BRANDIS HOUSE, 
93 UPPER THAMES STREET, 
Mansion House 0772 


TLLUSTRATOR or CHARMING 
nae ae ‘ening commussions adver- 


publish 
Bon t o1st Ad Weekly 180 Fleet St BC4 
TOP FLIGHT DESIGNER offers free 
lance services. Reasonable charges 
Box 0152 Ad. Weekly 180 Pleet St BC4 
FREELANCE DESIGNER secks work- 
ing 7 with copywriter or 
small agenc 
Box 0288 vi Weekly 180 Fleet St BC4 
A FIRST-CLASS EXHIBITION § and 
Display Designer, 25 years’ experience 
Telephone : CUNningham 0918 
LAYOUT ARTIST (Ex. Pig.) specialises 
in folders and brochures, secks 
COMM Ss1ONs 
Box 0648 Ad. Weekly 180 Fleet St BC4 
FIGURE ILLUSTRATOR, ALSO 
FASHION SPECIALIST. High-grade 
work Frank Eidlestein lo 
Princess Mews, Hampstead, N.W.3 
HAMpstead 2623 
PREE LANCE 
Artist required 
3 Harrington 
Kensington 
RING FLAXMAN 7642 if you want any 
kind of copy written quickly and 
efficiently 


MISCELLANEOUS 


ORIGINAL GIRL = 
, . of 


E.Cc.4, 


First-Class Lettering 
Vale Studios Lid 
Road, South 


12 Soho Square, Londea. W.1 
FPLEXICHROME is 4 superb new colour 


print process Full particulars from 
Philip Gotlop Photographs Lid 
24 Kensington Church Street, W.8 
WES. 4130 


SALES AND WANTS 


AEROGRAPH A AND AE MODELS 
and Footpump for Sale, practically 
new £20 “Phone Richmond 6118 
after 7 


ACCOMMODATION 


ONE ROOM REQUIRED by top rank 
freelance _ ~ 
Box 0153 Ad. Weekly 180 Pleet St BC4 


CHANCERY LANE. Pirst 
200 square feet very 
office or worksho 
£175, inclusive HOL 2 
Box 0684 Ad. Weekly 180 ‘Fleet S& BCA 


PERSONAL 


URGENT cory Blocks 
quickly delivered District 
Messenger. REGent Picca 
dilly, W.1 


40 ARTISTS 
and STUDENTS 


are required immediately to train for 
Cartoon Film production. Low fees. 
The course takes 6 months and can be 
worked on a full or part time basic 
High level employment under contract 
is guaranteed to all successful students. 
Essential qualifications are DRAWING 
ABILITY AND IMAGINATION 


Write or telephone at once to: 

Director, Heatheriey Film Group, 

33 Warwick Square, London, $.W.! 
Victoria 6077 


Proofs 
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ADVERTISER'S WEEKLY 


LAMBE & ROBINSON 


have a vacancy 


fora 
very senior 
copywriter 


The word ‘ senior’ refers to 
rank and responsibility, not 


necessarily to years. 


We want a man or a woman who 
knows the words that sell every- 


day goods to everyday women. 


We will do our best to make 
such a writer comfortable. 


We will pay well. 


Write for an appointment, giving 
enough detail to justify your 
claim to be considered for 


such an important job, to 


THE MANAGING DIRECTOR, 
LAMBE & ROBINSON LIMITED, 
169, REGENT STREET, 
LONDON, W.1. 


Telephone: Regent 8621 


Type E-54 


Often, there is little to choose between two sound pieces 
of work—except the “ Aerograph” finish that turns a 


workmanlike job into a winner. 


For tip-top retouching 


of all kinds, from the broadest effects to the most delicate 
and for sensitive finger-tip control all the way from fine 
hair lines to flat tints—the inevitable choice is 


AEROGRAPH 


AIR BRUSHES 


Write to Dept. AJS 
for free booklet giving 
full details of Aero- 
graph Air Brushes, 
Compressors and Pres- 
sure Regulating Tanks 


The Aerograph Co., Ltd. (Sales Division) 


47, Holborn Viaduct 


London, 


E.C.l. CiTy 4361 (5 lines) 


Factory at Lower Sydenham, S.E.26. 


— STOP PRESS — 


ABC PROGRAMME 
DETAILS 


Programme plans for London 
week-end commercial trans- 
missions announced in London by 
Harry Alan Towers, in charge of 
Associated Broadcasting Co., Ltd.'s, 
production and production facilities. 

ABC begin at 2 p.m. on a Satur- 
day early in September. The open- 
ing programme will probably be a 
quiz and advertisers will not be 
served in this period. Main part of 
Saturday afternoon programming 
will be “very flexible” to cover 
popular sporting events. 

Children’s programmes, at 4.30 
p-m., will have “family appeal” so 
that the adult audience is not lost. 

Other Saturday programmes in- 
clude a play (8 p.m.), variety show 
(9 p.m.) and American comedy film 
series (9.30 p.m.). Close down will 
be at 11 p.m. 

Sunday transmissions will open 
at 2 p.m., with shopping guide at 
4 p.m. and children’s programme at 
4% p.m. “Highlight” of Sunday 
evening will be “Sunday Night at 
the London Palladium” for one 
hour's variety at 8 p.m. 

Sunday close down will be at 
10.30 p.m. 

Two ppointments ed 
in the production staff of Asso- 
ciated Broadcasting Company Ltd. ; 
Keith Rogers becomes senior out- 
side broadcast producer and pro- 
duction manager for outside 
broadcasts: and Bill Ward is senior 
variety producer and production 
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r for variety. 


Portugal St., Kingsway, 


Ernest Polden, managing director, 
Gale & Polden Lid., proprietors of 
“Aldershot News,” appointed 
chairman. Will also continue as 
managing director. Bertram J. Cox 
appointed deputy managing director, 
and Reginald W. West becomes a 
director. 


F. W. Thomas, chairman of the 
Star Process Engraving Co., Lid., of 
Manchester, retiring. Retains seat 
on board. 


R. H. Penney, Northcliffe News- 
papers Group Ltd., advertisement 
director, appointed § direcjor of 
Derby Daily Telegraph Ltd. the 
Lincolnshire Publishing Co. Ltd., 
Swansea Press Ltd., and Cheltenham 
Newspaper Co., Ltd. 


Publication of new weekly review 
by E. Hulton & Co., Ltd., post- 
poned until early autumn. 


IPA committee chairmen: presi- 
dent's committee and trade rela- 
tions: Lt-Col. Alan M. Wilkinson; 
finance: R. C. Sykes; professional 
purposes: Sinclair Wood; develop- 
ment: Hubert Oughton: research : 
D. A. Bain; and education: R. S. 
Caplin. 


Shamus Wade resigned from 
Lintas Ltd., joins McCann-Erickson 
Advertising Ltd. as copywriter. 


Miss Edith Holmes, space buyer 
at Whitehall Advertising Agency 
for many years, joined Northern 
Publicity Ltd. 


London, E.C 4. (Phone: Chancery #844.) 
London, W.C.2 
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